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ELECTION IS THE TIME TO FIGHT AGAINST 


CRAMTON AND OTHER BAD MEASURES 


Che election is now near for selecting not only a President, 
House of 


Senators to hill 


but an entire new Representatives in Congress 


and some few 


vacancies caused by death or 


expirations of terms. It is a time for our readers and all 


other business men to find out before election (and not 


afterward) what the views of candidates are regarding the 


matters of prime trade interest to them and vote accordingly, 


regardless of party affiliations The issue with manu 


facturers and almost everybody engaged in trade is not 


platforms of party policy, but the willingness of the candi 


dates to “carry on” in government with due regard to the 


needs and interests of the trade and commerce, amending 


bad laws 
“Littl 


person to vote, 


and increasing the effectiveness of good ones. We 


have concern with the propaganda of trying to force 


and obvious reason that 
thoughtless 
offset the 


every for the simple 


a whim and unguided vote of a person would 


more often than otherwise vote of one of our 


readers who would have his business interests at stake and 


who would vote intelligently. 


Everybody who is a candidate for Congress and favors 


the Cramton Bill should be defeated. It is an unnecessary 


measure and its only apparent purpose, which is offered as an 


excuse for it, putting the prohibition agents under the Civil 
amendment of that 


solely of the 


Service Law, can be accomplished by an 


law, but of that is not the 
Wheeler 
Civil 


it should be 


course pur pose. 


Cramton contingent. Such an amendment to the 


Service Law would be entitled to cordial support, 11 


accompanied with a provision to put the pro 


hibition agents in uniform, as are most government em 


ployees of their grade, thereby protecting manufacturers and 


other citizens from blackmailers and crooks posing as pro 


hibition agents 


that the Cramton Bill as it 
should 


League 


There is no question but 


stands, and probably anyway, be beaten. The 
\nti-Saloon 


to say the 


over 
Greeks to amend it are 
least, 


Moreover it now 


tures of the 
susceptible to scrutiny, after its passage in 


the House on false pretenses. appears that 
Manufacturers’ 
called 


This 


Cramton misrepresented the American Drug 


\ssociation as favoring the bill, his statements having 


forth an emphatic repudiation from the organization 


will be found in our Washington Correspondence. 


The trades want a unit in the Internal Revenue Bureau 


for the administration of industrial alcohol matters, separate 


from but not out of sympathy with the Prohibition Enforce 
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Unit, the Prohibition Commission 
who seems to consider only the police end of the Volstead 
the 


the nation, if time may be taken by the string of edicts and 


ment now headed by 


Law and practically ignores vital business interests ot 


stipulations that flow from his office to harass legitimate 


manufacturers using alcohol 

seems to be no question § that 
the Bill 
surrender to the Anti-Saloon League. It 
that 
Congress for creating a separate Industrial Alcohol Division 
Internal 


There acceptance Of an 


amendment to Cramton would be a dangerous 


has been pointed 


out repeatedly there is no need of new legislation by 


in the Revenue Bureau. It is an administrative 
measure and not a legislative matter. 

Since our last issue both the National Wholesale Druggists 
National 


resolutions 


Druggists’ Association 
the Bill 


sill are so well and unfavor 


Association and the Retail 


have passed strong against Cramton 
The demerits of the Cramton 
ably known to our readers that there is no need of reprint 
ing what they have record. 

Martin I 
Alcohol of the American Chemical Society, in a warning t 
that 


rights of 


put on 
Ittner, chairman of the Committee on Industrial 
out declares prohibition “fanatics” have 
the the 


sought to place both prohibition enforcement and control of 


industries, 


utterly disregarded industries and have 


industrial alcohol in the hands of a despot responsible only 
like the Anti-Saloon 


this light on the situation 


to an authority League He throws 


“On one occasion after the failure of passage of bills in 
troduced by Mr. Volstead | happened to meet Mr. Wayne B 
Wheeler, general counsel of the Anti-Saloon League in 
Washington, and we got to discussing prohibition legislation 
and he admitted to me freely that they had made a mistake in 
seeking such legislation without first consulting the industries 

‘The Cramton Bill has never been considered by a com 
mittee of the Senate and it is doubtful that a dozen Senators 
can be found who know anything about it. The chemical 
industries of the country ask for a hearing so that objections 
to the bill may be heard and so that it may be considered on 
its merits. The prohibition forces seek its passage by short 
cuts and irregular means. They have always sought to pre 
vent all hearings excepting only those where their side alone 
might be heard. They want no hearings for this bill 

“They now seek through the Cramton Bill to interfere w 
necessarily with legitimate alcohol users. The industries 
want their objections to this bill to be heard. On the other 
hand Wayne B. Wheeler, directing the the Anti 
Saloon League by this nod, demands legislation that will 
increase the power of the office holders who hope to secure 


vote ot 


itice through the support of his organization 

‘It is my intention in pointing out these fruittul sources 
of alcoholic liquors to aid in the enforcement of the law, and 
[ will add that if prohibition were efficiently and honestly 
administered things could be made harder for the ind 
legitimate manufacturer.” 


1 
CTOOK 


easier tor the 


MARKS NEW ERA IN WORLD INTER-TRADE 


made in a 


st imteresting announcements 
commercial in 
\ndrew 
\meri 
Commerce 


Nations 


Simplification ot 


her 
issued by 
oft the 


wnufacturing and « 


globe has just beet 


rs. chairman of the Customs Committe 


Section ot the International Chamber ot 


the receipt of notification from the League of 


the International Convention tor the 


November 27 


part 


into elfect on 


will go 
Mr 


“This convention has already been signed by thirty nat 
and been ratified by the following five Powers: Den 
mark, Italy, Great Britain, Union of South Africa, and New 
Zealand 

* American 
porters, should view 


stoms lormalities 


In explaining it Peters savs in 


1Oons 


has 


international traders, both exporters and im- 


with special interest the gradual accept 
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JUDGE GARY IS SURE THE NATION WILL 
VOTE A PROSPERITY TICKET 


(By Elbert H. the Board of 


Directors of the United States Steel Corp.) 


Gary, Chairman of 


“If I should say there is any reasonable doubt 
as to the outcome of the election, it would be 
tantamount to saying that it is impossible to know 
whether or not the majority of the people are in 
favor of continued prosperity. 

“There are always people who cry calamity, who 
seem to thrive and glory in adversity and whose 
principal occupation seems to be to stir up trouble, 
depression, inactivity in business and despondency 
with the apparent view of bringing every one down 
to the level of poverty and unhappiness. Such as 
they cry out against the Government, the courts 
and the laws and successful people and all those 
who are more or less favored because of their 
energy and industry. I think a large majority of 
the people of this country desire prosperity. They 
want thrift, activity and saving, with fair treat- 
ment, full opportunity and success to every one up 
to the full measure of merit. 

“If the majority of the voters are wise, we shall 
see big business coming on pretty fast after elec- 
tion. If unworthy politicians have their way busi- 
ness will not be so gocd and idleness will be 
increased.” 











ance throughout the world of the much needed reforms adv 
cated by this convention Since the outbreak of the World 
War complex customs formalities have piled upon interna 
tional heavy a burden of red tape, annoyane 
and delay, that business world will welcome the | 

vhich the promises.” 


business so 
the reli 


convention 


SOAP SECTION TELLS OF PROGRESS THAT 
SHOULD CONCERN ALLIED UNITS 


SOAP SECTION this month will be found some 


the 


In our 


interesting matter about proposal made by our esteemed 


Vetallurgical 


co-operative technical association in the 


contemporary Chemical « Engineering tor 


soap industry. We 


have suggested associations in the soap industry for man) 


seemed unwilling get 
either 


firms apparently preferring t 


vears, hut those interested have 


together as separate trade entity, for business ot 


science, the majority of the 
he a part of larger and influential organizations, such as the 
Perfumers’ Association, now_ the 
Toilet Articles; the Soap Se 


Specialties Ass 


former Manufacturing 
Manufacturers of 


Am ricat 


American 
tion of the ciation ard numerous 


other 


Fechnically to till the 


rlOoN several ars age 


bodies 


gap we established our Soar S&E 


and have since been supplying t 


our readers very best and most practical scientific 
For 


part ol in 


formation this subject instance, in September we 


printed the rst extremely interesting article 
(which is finished in this month’s issue) on “Newer Methods 
in the Soap Industry,” by Dr. K. Loffl, whose researches ar 
recognized generally as of prime importance. We have among 
our readers quite a number who border so closely on soaps 
that they might find advantageous suggestions in some SOAP 


SECTION articles. 
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IF PUBLICITY IS FREE FOR PRIZE FIGHTERS 
WHY NOT FOR PERFUMERY INDUSTRY? 


Toilet Goods calls attention to a bulletin which it at 
tributes to the American Newspaper Publishers’ Association 
on the subject of “Iree Publicity,” in which the association 
“warns” its members against printing “free articles” regard 
ing perfumery, cosmetics and other toiletries, which it de 
“camouflaged 


clares are subtly and insidiously written by 


press agents” (sic) of Colgate, Bourjois, Squibb and other 
firms for the purpose of enlightening American womanhood 
in most interesting style on beauty and its accessories, some 
thing in which the fair sex generally is universally concerned 
\}l of the firms involved spend tremendous sums in regular 
advertising and it is difficult to understand why a publishers’ 
association should object to the course of the newspapers 
which give free publicity of legitimate news value to an in 
dustry whose wares are of much benefit and interest to their 
feminine readers and whose sellers contribute hundreds of 
thousands of dollars to their coffers in regular advertising 
announcements. 

It is still more perplexing to appreciate the attitude of 
objectors to “unpaid reading notices” of means for beautify 
ing and increasing the health and comfort of womankind 
when these peculiar intellects complacently countenance the 
free publication of entire newspaper pages for the benefit 
of promoters of brutal prizelights, or fake boxing matches, 
who spend practically nothing, if anything at all, in legitimate 
advertising It seems to us that, if anything, conditions 
should be reversed Pages should be given to the good and 
beautiful things that please the ladies, and the Dempseys and 
Firpos should be relegated to small space and retired posi 
tions. Of course, this is too much to expect from newspaper 
publishers generally, but there are some daily journals that 
are winning large circulations despite their policy of giving 
prominence to the good and bright features of American 
life and relegating the prizefighters and the crime waves to 
insignificant space 

More power to the “camouflaged press agents” and to the 
rising tendency in American journalism t give art, cos 
metics and other finer elements of civilization the attention 


that most normal men and women prefer and welcome 


PRICES RISING FOR IMPORTED PERFUMES 


One of the important importers of French perfumes im a 
catalogue of wholesale prices just issued announces an in 
crease affecting quite a number of items made effective 
October 15, due to the “heavy increase in the prices of raw 
materials in Europe’ which has compelled the foreign 
manufacturer to raise the selling price of the finished prod 
ucts, for this house is one of the growing element that re 
fuses to reduce quality. Mention of it will be found in our 
department of New Price Lists, Pusiications, Etc 

This movement has nothing specially germane to the so- 
called French invasion, for that phase seems temporarily at 
least to have subsided. The chief point of interest now is 
the probability, if not the certainty, that the other important 
exporters of French perfumes to America will have to 
follow the leader or permit their products to deteriorate 
This means naturally that American manufacturers will 
have a trifle more edge on selling prices to the trade, al 
though heavy costs of raw materials and operation may 
cause members of the American Manufacturers of Toilet 
Articles to begin to consider whether their commodities are 


not now offered too cheaply in the market 
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Gentlemen : 

It 1s with great pleasure that | answer your request 
about my experience with your periodical 
PERFUMER is a 


The fact that THe AMERICAN 


splendid guide for perfumers and soapmakers and 


therefore holds the interest of its subscribers, makes 
i United 


it an unequalled advertising paper for the 
Many 


valuable connections resulted from my ads in your 


States of America as well as for abroad 


eriodical, 
I Yours very truly, 


\. L. vAN AMERINGEN. 


























HIDDEN DEMONSTRATORS GET KNOCKS 
FROM ALMOST EVERY POINT OF VIEW 
Most all of the people in the trade have had an idea that 

the matter of compliance with the revised edict of the Ameri- 

Toilet Articles 

demonstrators would simmer down into a recognition of the 


can Manufacturers of regarding hidden 
principle by most persons interested and combative tactics 
by others who considered the restrictions unwise and in re- 
straint of their rights 

We print the news as it develops in order that the manu 
facturers lined on both sides of the question may be kept 
posted, at least as far as we may collaborate, with the de- 


velopments of the 


situation. The latest interesting ex- 
pressions were made at recent conventions of wholesale and 
retail druggists held last month 

The National Wholesale Druggists’ Association, probably 
\.M.T.A., is the most generally important 


national trade organization of concern to our readers Hid- 


outside of the 


den demonstrators reared their heads three times in the 


association’s recent Golden Jubilee convention at Atlantic 
City This was the first hit in the annual address of the 


president, G. Barret Moxley 


“We would most heartily commend the efforts of the 
Federal Trade Commission in their attempt to correct 
the hidden demonstrator evil, which has become quite 
prevalent in the toilet goods field. This pernicious prac- 
tice is well known to you. It is inherently wrong, akin 
to bribery, demoralizing to business and unfair to the 
public. We cannot too strongly condemn it and should 
assist the commission in their efforts to estop the prac 
tice.” 

\gain the Committee on President's Address made the 
demonstrators which was adopted 


following report on 


unanimously by a rising vote 
“We second what our president has said about ‘hidden 
demonstrators.’ We agree that this is a practice that 
should be strongly condemned.” 

\s if that was not enough the Committee on Proprietary 
Goods of the Association presented the following recommen- 
dation, which also was adopted unanimously : 

“The Federal Trade Commission has indicated that it 
considered the use of hidden demonstrators as a form of 








































































































































































































































































































































































































































































































































































































commercial bribery We believe that the practice ot 
hidden demonstrators, P. M. and ‘spiffs’ is detrimental 
to the trade—that it is a method of cutting regular 
prices—and that our influence should be freely given to 


discourage this practice 


It would be interesting to have a census of the hidden 


demonstrators who are now or who have been recently at 
work in the toiletries industry. From information we have 
gathered the number is considerably less than 500, in fact 
some large firms have had fewer than 50. Perfumery and 
toilet preparations are sold in drug stores, as wel! as in 


beauty shops and barberies. Hayes’ Druggists’ Directory, 


j 


which is a standard authority, shows that there are 49,35 
retail drug firms in the United States, in which list are in 
cluded 334 chain store organizations operating 2,040 stores, 
making the total stores in the United States 51,054. Despite 
the chain store figure returns show that the independent 
pharmacies do 82 per cent of the total business. This 1s 
something for our readers to consider before we comment 
on what the National Association of Retail Druggists thinks 
bout how far 
2 


about hidden demonstrators, to say nothing « 


the little regiment of 500 could help the 49,352 drug stores 


} 


that might be good sellers but did not happen to be enchained 


or subsidiary to a department store 


+ 


H. Webster 


presented this indictment of the demonstrators and appro 


The National Association of Retail Druggists acted on 
President J 


the subject with its usual vigor. 


priate action was taken 


“Another method of merchandising which appears 
unfair to the retail druggists and encourages price 
cutting is the system of employing hidden demonstrators 
in department, chain and large cut rate stores by toilet 
goods manutacturers. 
~ “With the salaries of women demonstrators being 
paid by the manufacturer, the overhead in the toilet 
goods section is cut down and with that advantage 
goods may be sold at cut prices and still show a prolit 
Meanwhile the independent retail druggist, who is giv- 
ing the manufacturer the distribution he must have to 
live, apparently is forgotten. This is not a square deal 
In all fairness, the small independent druggist should 
be able to compete on an equal basis with the big buyer 
Aside from all that, we do not believe the hidden 
demonstrator behind the counter stands for integrity or 
square dealing with the public.” 


Trade papers, magazines and newspapers have been pour 
ing in clippings of criticism and denunciation against the 
hidden demonstrator system. The /lestern Drug rist, alone 
of all of our contemporaries, decries badges on demonstra 
tors, but it seems to miss the point that the Federal Trade 
officials regard the badges even only as temporary makeshift 
in the adjustment they plan to do away with the practice. 
The Western Druggist says: 


“No BADGE ON DEMONSTRATORS.—Putting badges on 
secret demonstrators of toilet preparation selling in de 
partment stores was heralded to start September 1, 
under the plan adopted at the recent annual meeting of 
the American Manufacturers of Toilet Goods—but it 
didn’t start, if the Chicago stores afford any evidence 
of the situation. The reason given is that the stores 
would not have it, and in most instances the individual 
manufacturer refused to coerce the retail customer in 
this as in other matters. It is stated in this connection 
that the slogan of these merchants is “Demonstrators 
without badges or no demonstrators.” Not only are 
the department stores opposed to the badge system, but 
the Dow stores of Cincinnati, Walgreen and MacLean 
stores in Chicago and other similar chains elsewhere 
are out to discredit it. 


1 
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“One of the surprising things about this badge effort 
is that the action of the associated manufacturers had 
the backing of the lederal Trade Commission which 
set the date—yet association action, plus official action 
of a government board, results in paralysis instead of 
results! The demonstrators are still in full array selling 
goods in the same old way and, when questioned, say 
they never heard of the order for trem to be badged 
alter September l, and never expect to receive such 
an order 


“After all, is the badging of the demonstrator vital 
enough to cause all this rumpus? Isn't the issue, really, 
one of common honesty and fair treatment of compet- 
ing products and the public? As we see it, the chiet 
objection to the demonstration system is the tendene 
for a demonstrator of one manufacturer's goods to 
misrepresent another manufacturer's goods in order to 
make a sale of the forme: This can be done by a sales 
girl, badged or not badged, and it is not fair competi 
tion. In some Chicago stores it is not permitted, 
Switching a customer is poor tactics today—all live 
merchandisers sell the customer what is called for, then 
push for additional sales The popular stores keep 
what is called for and when called for of a demon 
strator, the customer is referred to a general clerk who 
can fill the order. Then second and third sales are 
worked for 

“We have noted the chief objection to the demonstrator 
system as tt applies to the public, but there is one tha 
applies with peculiar emphasis to the ; 
riven no demonstrator. He is being 
the manufacturer. 


f 
retailer who ts 
treated unfairly by 
We never could figure out how a 
manufacturer could reconcile his ideas of justice and 
fair play to the trade as a whole with the plan of fu 

nishing free clerk hire to a big store, be it department 
or drug store, without furnishing som equivalent to re 

tailers whose stores in size and location did not war- 
rant the use of demonstrators. The worst 
hidden demonstrators, 


feature o 
subsidised advertising, extra and 
special discounts, etc., is one of discrimination, injustic 
and lack of a square deal to the rank and file of the 
great majority of retailers whose total volume of sales 
is as essential to the success of the manufacturer as 
the selling power of the relatively small group of biz 
stores. 

“The remedy for every such situation, as it seems to 
us, is to employ whatever methods of merchandise ex 
ploitation that best fit into modern conditions in the 
trade, but in so doing, plan as a matter of justice and 
equity, to give distributors in the same branch of the 
trade the same benetits, in order that there will be no 

special favors to one group which will of necessity 

operate to the disadvantage of other groups entitled to 
equally helpful support.” 
* . * 

Edmund A. Whittier, of the American Fair Trade League. 
advises us that his organization has been busy in ascertaining 
sentiment regarding hidden demonstrators and that a canvass 
of the league’s members, representing a great varietv of in- 
dustries in almost every state of the Union, shows unanimous 


condemnation of the practice. He says: “Manufacturers 


who pay such bribes to gain substitute patronage and re- 
tailers who yield to such impudent deception, are denounced 
in terms which befit them. They are 
gentry, the breed of merchant who is 


of the price-cutting 
satisfied to make a 
life-time enemy for his store if he can make one cheat-sale. 
To prostitute his clerks, to impose on trusting customers, to 
play a wild-cat game of business is nothing to him. When 
his disrepute makes his business unprofitable he merely 
moves on.” 

Mr. Whittier points out that the legitimate manufacturer, 
one who would scorn to bribe his way to the favor of the 
trade, is subject to a double injury. 

So rests the hidden demonstrator controversy until new 
developments add zest to the situation. 
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FIRST NEW TARIFF FIGURES; ALCOHOL USERS GAIN POINT 


Synthetic Aromatics Affected Little So Far; Gaskill Keeps His Job; 


Drug Manufacturers Call Down Cramton for His Misrepresentations 


WASHINGTON, October 17.—The first 


iwgures giving a 


partial line on the effect of the reduction in duties on coal 
tar products on September 22 are available with the import 


Chemical Diy 


Womestic Commerce 


totals for the month of September. The ision 


of the Bureau of loreign and and thé 


Chemical Division of the Tariff Comission in compiling 


es on imports of coal tar products for September have 
separated imports coming in from September 1 to September 
21 and 


under the lower duties 


those entered from September 22 to September 30 


The figures show a considerable increase in imports « 


dyes, but not much change in the imports of some other coal 
tar products, including synthetic aromatic chemicals 
Total imports of synthetic aromatic chemicals for 


$1,418. Ot 


Septem 


ber were 3,621 pounds with an invoice value of 


this quantity 2,214 pounds, or 61 per cent, were imported 


during the period September 1 to 21, before the lower duties 


became efective. The imports of synthetic aromatic chemi 


cals for the month were less then in any month since April 
New 


York the total for September amounted to 152,743 pounds 


of $152,477, or 


In the case of dyes imported through the port of 


with an invoice value more than double the 


cl 
7 


imports in the previous month ft otal 33.7 ner cent 


by quantity was imported during the period from Septem 


ber 1 to 21 and 66.3 per cent after the tariff reduction 


from September 22 to 36, 

The tabulation of imports of synthetic aromatic chemicals 
of coal tar origin in September follows, the letter C indi 
cating competitive and NC non-competitive 


Quantity In 


Per Cent by Countr 
Pounds Ounces Value of Shipment 


voice 

Name of Chemical 

Acetophenone (c.).... Sack én S 

Anisic aldehyde 3 
Senzaldehy de 


Benzyl 


witzerland, 100‘ 
Germany, 100° 
Germany, lLOO% 
France, 77° 
Holland, 23% 
Benzyl alcohol (« és ) Pr ‘ Holland, 100¢ 
Benzyl butyrate 
Benzyl propionate 
Benzophenone (n 


icetate (c.) 


France, 100% 
Holland, 100% 
Holland, 100‘ 
Cinnamic acid (c.) ‘ i France, 100% 
Cinnamic aldehyde (c.) Holland, 100‘ 
Coumarin (c.) Switzerland, 
Cumaric aldehyde (n. c.) 1 France, 100 
Cyclohexanol acetate (n 

c.) l $ . France, 100% 
Dimethyl hydroquinone (1 

er . one . France, 100% 
Geranyl phenyl acetate 

(c.) oe ° Switzerland, 
Holland, 83 
Switzerland, 17 
Holland, 100% 
France, 100‘ 
France, 100‘ 
Switzerland, 
Holland, 18% 


Switzerland, 


Heliotropine crystals (c.) 


Hyacinth compound (c.) 


Indol (n. ¢.) 
Jacinthe (c.) 


Methyl anthranilate (c.) 


Methyl benzoate (c.) 
Methyl! phenyl acetate : ‘ 
Fn:5 Switzerland O% 
France, 50% 
Musk ambrette (n. c.) 127 ,75 Switzerlan 


a Holland, 20% 
LUSK 


ambrette residue 
i ee 2 ‘ Switzerland, 100% 
Musk ket (n Holland, 62% 

| Switzerland, 8 
Musk PC (n. c.). Switzerland, 100% 
Musk xylene (n. c.) Holland, 98% 
Mus} 


Switzerland, 


xylene residue (n 
c.) eae 1 
Phenylacetaldehyde (c.) 20 


Phenylethyl alcohol (c.). 77 


Switzerland, 100% 
Holland, 100% 
{ Switzerland, 71% 
) Holland, 29% 
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tf the opposition 
| 


of alcohol using trades, rcement officials 


nally have withdrawn the order juiring alcohol permittees 


to compel their jobbers and federal 


regulation 


Commissioner of Internal Revenue 
drawal of the stipulation on H 


permittees about the time o 


sale druggists in Atlantic City the retail druggists in 
Washington sorts are that the t] 


drawal just preceded 


Blair 


administration 


a move which had been planned and of which Mr. 


advised to atta 


Internal 


is said to have been 


of the affairs of the Revenue Bureau at the con- 
vention of the wholesale druggists 


Under the stipulation manufacturers of non-beverage alc 


hol products woulc have accepted responsibility for the good 


} 


conduct of jobbers and wholesalers to whom they sold such 


products under penalty of the revocation of their permits. 
While the stipulation had not actually been enforced, it had 
been placed in effect. The manufacturers almost unanim- 
ously refused to comply with it on the advice of their vari- 
ous trade organizations. Instructions now have gone out 
from the Internal Revenue Bureau recalling the order. 


Legitimate Alcohol Users Score a Point 


This action means one more victory for the alcohol using 
trades over the prohibition enforcement officials headed by 
Prohibition Commissioner Haynes. The order with respect 
to the proposed stipulation was sent out some months ag 
without warning to the trade. When protests were made 
it was first claimed by prohibition officials that approval had 
been given to the plan by the Alcohol Trades Advisory Com- 
mittee. This was promptly denied and admission finally was 
made that the question had never even been presented for 
the consideration of this committee. Members of the com- 
mittee were strongly opposed to this proposition which it was 
contended was without authority of law. 


ro 


While the alcohol using industries have won on the stipu- 
lation controversy they have failed thus far to obtain recon- 
sideration of an opinion given by Judge Britt of the Prohi- 
bition Unit that when taxable alcohol is lost in transit and 
the shipper recovers damages therefor from the railroad or 
insurance company any amount so collected shall be deducted 
from abatement or claim for tax on such alcohol. The 
Alcohol Trades Advisory Committee requested Internal 
Revenue Commissioner Blair to seek an opinion on the legal 
questions involved from the Attorney General, but it is un 
derstood that he has not been inclined to do so. 


Drug Manufacturers Repudiate Cramton Bill 


The matter of the proposed stipulation figured in the recent 
action of the American Drug Manufacturers’ Association in 
repudiating the Cramton bill creating a separate prohibition 
bureau in the Treasury Department. Representative Cram- 
ton, author of the bill, had represented before the House 
judiciary committee that the drug manufacturers were not 
opposed to his bill. A letter sent to Representative Cramton 
by Horace W. Bigelow, general counsel for the American 
Drug Manufacturers’ Association, states that the legislative 
committee of the organization has now come to believe that 
the passage of the bill would be unwise. 


Mr. Bigelow’s letter was as follows: 

“It is true that the committee on legislation of our asso 
ciation recommended that the bill be not opposed, but at no 
time did the American Drug Manufacturers’ Association, nor 
any of its members, indorse the proposed legislation. When 
the committee on legislation recommended that our associa- 
tion take a neutral position toward H. R. 6645, it was the 
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opinion of that committee that the prohibition unit was fully 
in sympathy with the needs of legitimate industry, whose 
right to obtain an ample supply of alcohol was absolutely 
guaranteed under the provisions of the national prohibition 
act. 

“Subsequent events, however, have convinced the commit- 
tee on legislation of this association that its earlier opinion 
Was not justified 

“Reference was made particularly to the stipulation which 
the prohibition unit in July attempted to surcharge upon all 
permits for the use of specially denatured and nonbeverage 
alcohol, which provided in substance that the permits were 
to be issued upon the express condition that the permittee 
would compel his customers at all times to fully account to 
the prohibition commissioner for the disposition of the prod 
ucts in which the alcohol had been used. If the permittec 
failed to fulfill this condition it would be ground for the 
revocation of the permit. 

“In view of this attitude of the prohibition unit, the com 
mittee on legislation of this association has been led to the 
unalterable conclusion that it would be unsafe and unwise 
to remove the prohibition commissioner from the supervision 
and control now exercised over him by the commissioner of 
internal revenue.” 


Druggists Denounce Cramton Bill 


Che Cramton bill was the subject of attack by speakers at 
the annual convention of the National Association of Retail 
Druggists in Washington. The bill also was condemned in 
resolutions adopted by the convention. The Cramton bill 
furnished one of the chief issues before the convention 

J. H. Riemenschneider, chairman of the executive com 
mittee, said in part 

“The Cramton bill separates, the Prohibition Unit from 
the Internal Revenue Bureau. It has frequently been neces 
sary to appeal to the Commissioner of Internal Revenue for 
relief from unreasonable restrictions that the Prohibition 
Commissioner has attempted to place upon legitimate busi 
ness. The right of appeal has frequently been the salvation 
of men honorably engaged in the practice of pharmacy. Your 
committee offers no objection to the Prohibition Commis 
sioner being clothed with absolute power in the enforcement 
of the prohibitive features of the national prohibition act 
\Ve do, however, most vigorously protest against the attempt 
to clothe that official with like power in the enforcement of 
permissive features of the act for the simple reason that the 
methods employed in running down smugglers, illicit distil 
lers, bootleggers and other lawless elements should not be 
applied to the supervision of a lawful industry.’ 

President J. H. Webster said: “We have no desire to 
stand in the way of enforcement features of the prohibition 
law. To the contrary, we have always stood ready to co 
operate with the prohibition unit in enforcing the law as 
applied to pharmacy We also, however, stand just as 
firmly for our rights as outlined in the permissive features 
of the act. Unfortunately the proponents of this proposed 
legislation have seen fit to make this a wet and dry issue 
This is unfair and when it is taken into consideration that 
practically all of the great alcohol-using industries even out 
side of pharmacy are strongly opposed to the measure as it 
stands, it is quite apparent the opposition is based upon fear 
of arbitrary enforcement, or ‘government by prejudice.’ ” 

One of the developments of the convention in connection 
with the Cramton bill was a conference held by the execu 
tive committee of the association with Wayne B. Wheeler, 
general counsel for the Anti-Saloon League. No definite 
agreement was reached 

\s the legislation now stands, the bill has been passed by 
the House and reported by the Senate Committee on Judi 
ciary to the floor of the Senate. As soon as Congress re 
convenes in December efforts will be made to have the bill 
cent back to the Senate Judiciary Committee, which. has 
thus far held no hearings, and reported the bill only on poll 
of the members without a meeting during the closing days 
of the last session. If by any chance a compromise should 
he reached the amendments proposed would be made by the 
Senate Judiciary Committee, which would then report the 
hill back to the Senate 


Toilet Preparations Company Goes to Court 


The Dreton Company, Philadelphia, manufacturer of toilet 
preparations, has filed petition in the District of Columbia 
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Supreme Court to restrain Secretary Mellon, Internal Reve- 
nue Commissioner Blair and Prohibition Commissioner 
Haynes from interfering with the conduct of plaintiff's busi- 
ness. The concern’s permit to purchase 400 wine gallons of 
denatured alcohol monthly was revoked last June, it seems, 
on account of alleged ‘‘bad faith” with regard to observing 
the national prohibition law 


TARIFF AND OTHER WASHINGTON NEWS 
(Continued from Preceding Page) 
Cities’ Names Suffice for Tariff Labelling 


The Treasury has announced a list of capital cities of 
the older countries of Europe as being sufficiently well 
known to indicate the country of imported articles for the 
purpose of the marking provisions of the tariff act without 
the name of the country in addition. Although other cities 
in foreign countries are well known, the Treasury stated 
it was hard to draw a line and declines to extend its present 
list. The official list follows: London, Paris, Berlin, Madrid, 
Lisbon, Rome, Athens, Constantinople, Bern, Venice, Buda- 
pest, Brussels, The Hague, Copenhagen, Moscow, Stockholm, 
Christiania, Edinburgh, Dublin and Warsaw. 


Gaskill Continues on Federal Trade Board 


Commissioner Nelson B. Gaskill, of the Federal Trade 
Commission, whose term expired last month, has received 
a recess appointment, after a conference at the White House 
between President Coolidge and Senator Edge of New 
Jersey 

In this connection the American Specialty Manufacturers’ 
\ssociation has issued a letter to members, reading in part 
“It affords us much pleasure to announce that President 
Coolidge has re-appointed Nelson B. Gaskill as a member 
of the Federal Trade Commission for a full term of seven 
years, subject to confirmation by the Senate. The American 
Specialty Manufacturers’ Association was foremost in en- 
dorsing this highly important appointment to an office that 
intimately touches the welfare of American business. Hence, 
the President's affirmative action is most gratifying.” 


LOWER TARIFF HAS LITTLE EFFECT SO FAR 


\s was forecast in our survey of possible developments in 
the synthetics and aromatic chemicals markets to follow the 
iutomatic reduction in the tariff rates on coal-tar products 
falling in this class. the trade now finds that no one has 
heen injured to any extent by the decrease in duties. The 
principal effect of the new rates has been to reduce the 
prices on certain coal-tar derivatives slightly and to give 
importers of these products a better chance to compete upon 
even terms with the American manufacturers. None of the 
latter appear to have been hurt or to have lost business by 
the change. At the same time, the importers are not finding 
themselves flooded with orders or inquiries. 

The domestic manufacturers feel that those who prefer 
foreign products will pay the price for them and have been 
doing so, even before the cut in duties on September 22 
The importers are a little more sure of the future of their 
husiness, but those who were interviewed admitted that thus 
far the increase in business which they have enjoyed could 
he traced as easily and as reasonably to the natural improve 
ment of the genera! market as to any effect which lower 
duties might have had. It is, of course, too early in the 
game for the full effect of the new schedules to have become 
apparent. The future may bring further changes. To date. 
however, the effect of lowered tariff rates has been almost 
precisely nothing 


August Exports in Toiletry Division 


Exports of perfumery and toilet water during August 
were valued at $29,898, of which Cuba took the largest 
quantity, with Mexico taking the second largest amount 
according to the Department of Commerce. Exports of 
talcum and other toilet powders were valued at $166,336; 
creams, rouges and other cosmetics, valued at $69,321: 
dentifrices valued at $297,899; and of other toilet prepara- 
tions valued at $110,973. 
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FINAL ARGUMENTS IN SOAP TRADE BOYCOTT CASE 


Federal Board Hears Both Sides of the Procter & Gamble Controversy; 


Relations Between Manufacturers and Wholesalers Are Under Scrutiny 


WASHINGTON, October 17.—Final arguments have taken 


place before the Federal Trade Commission in the case in 
volving the boycott of Procter & Gamble products by mem 
bers of the Missouri-Kansas Wholesale Grocers’ Asso 
ciation 

against the 


The complaint 1 e case was directec 
rl mplaint 1 th A irected 


Missouri-Kansas Wholesale Grocers’ Association and also 
against Peet Bros 
No-More Company. 


bers of the Missouri-Kansas Wholesa!: 


Manufacturing Company and the Rub 

\ccording to the complaint the mem- 
Grocers’ Association 
conspired among themselves and with the Peet Bros. Manu 
facturing Company and the Rub-No-More Company to bring 
bout the discontinuance of the handling of the Procter & 
Missouri and 


Gamble products in Kansas. The alleged 


oycott was put into effect after the Procter & Gamble Com- 


any adopted a new sales policy under which it sold direct 
pany 3 


to retailers as well as to the wholesalers. According to the 


contention of the wholesale grocers this placed the retailers 
in direct competition with them 


In the arguments before the commission, counsel for the 


respondent declared that there was no need of the formation 

f any conspiracy of the character alleged because each in- 
dividual wholesale grocer saw a move to eliminate the 
wholesale grocer from the natural channel of distribution 
It was declared that the wholesale grocer in self-defense 
was obliged to purchase supplies from the manufacturer 
whose sales policy is confined to wholesale dealers. 

The allegation against the Peet Bros. Manufacturing Com 
pany and the Rub-No-More Company was that these manu 
facturing companies encouraged the wholesale grocers to 
boycott the Procter & Gamble soap and other products in 
rder that they might increase the sale of their own goods 

The charges in the case are dealt with in the complaint 
against the grocers’ organizations and:the two manufactur 
ing companies as follows 


Ieffective July 1, 1920, said Procter & Gamble Distribut 
ing Company withdrew and discontinued the lower prices 
which it had given wholesale grocers, regardless of quantity 
and cost of selling, as aforesaid, and began to quote equal 
prices to all buyers of equal quantities, regardless of whether 
said buyers did a wholesale or retail grocery business 
Thereafter said Procter & Gamble Distributing Company 
sought to sell said products both to wholesale and retail 
grocers in various states of the United States, including 
the states of Missouri and Kansas, without discrimination 
in the prices charged for equal quantities purchased, ar 
ranging the prices so that wholesalers purchasing in large 
quantities might sell to retailers purchasing in small quan- 
tities. As a result of the above described change in sales 
policy and by reason of other facts the Procter & Gamble 
Distributing Company became a competitor of the members 
of respondent Missouri-Kansas Wholesale Grocers’ Asso 
ciation for the trade-of large retailers handling Procter & 
Gamble products and the products of 1¢spondents, Peet Bros 
Manufacturing Company and the Rub-No-More Company 


“Immediately upon the adoption of the aforesaid change in 
sales policy by the Procter & Gamble Distributing Company 
the Missouri-Kansas Wholesale Grocers’ Association, 
through its officers, directors and members, and with the sup 
port, assistance and co-operation of respondents Peet Bros 
Manufacturing Company and the Rub-No-More Company 
conspired to hamper, obstruct and prevent said Procter & 
Gamble Distributing Company from successfully carrying 
out its lawful competitive policy as described in paragraph 
six hereof, by adopting and using the following described 
means and methods: 


“(a) Respondent officers and members held conferences, 
delivered speeches, conducted discussions and exchanged let- 
ters and statements among themselves in which they sug- 
gested and urged that the officers and members of respondent 
\lissouri-Kansas Wholesale Grocers’ Association should can 
‘el orders previously placed with said Procter & Gamble 
Distributing Company and thereafter refuse to purchase any 
of the products handled by said company for resale to such 
retail grocers as could not advantageously buy direct from 
said Procter & Gamble Distributing Company under the 
sales policy described in paragraph six hereof.” 

Items (b), (c) and (d) relate to representations in re- 
gard to refusing to handle Procter & Gamble products. 

Item (e) relates to getting reports from members and 
others of the names of any members and other wholesale 
grocers who continued or resumed the handling of Procter & 
Gamble products 

Item (f) charges that members of the Missouri-Kansas 
Wholesale Grocers’ Association used their united influence 
to induce and persuade other members and wholesale grocers 
disposed to continue or resume the handling of Procter & 
Gamble products not to do so. 

Item (g) says officers and members of the Missouri- 
Kansas Wholesale Grocers’ Association encouraged and 
urged upon each other that they should make special effort 
to sell the soap, soap products and cooking fats made by 
various competitors of Procter & Gamble, particularly the 
products of Peet Bros. Manufacturing Company, and to 
record and report for their mutual information the amount 
of their sales and said competing products. 

(h) Members of respondent Association, through their 
salesmen, gave special co-operation to each other and the 
salesman of Peet Bros. Manufacturing Co. 

Item (i) alleges Peet Bros. supported and assisted the 
members in their endeavors by threatening to refuse and by 
refusing to sell its products to wholesale grocers who con 
tinued or resumed the handling of Procter & Gamble prod- 
ucts, by refusing to fill orders placed by retailers through 
wholesale grocers for Peet Bros. products, and by divert- 
ing orders for Peet Bros. products which retailers desired 
illed through wholesale grocers, to competing wholesalers 
who were refusing to handle Procter & Gamble products 

Item (j) names the Ruh-No-More Company in a repetition 

f the charges in item (h) 


Position of the Respondents Explained 


[he Missouri-Kansas Wholesale Grecers’ Association in 
answering the complaint denied that its members had con 
spired with the Peet Bros. Manufacturing Company or the 
Rub-No-More Company Its position was set forth as 
follows: 

“We deny that Procter & Gamble Company previous to 
July 1, 1920, ‘discriminated’ in favor of wholesale grocers 
by giving them a lower price than retailers. They did not 
quote a price direct to retailers. They quoted and sold direct 
to wholesale grocers depending upon said wholesale grocers 
to distribute and re-sell their products to the retail trade 
hat was their sales policy 

“They became a competitor of the wholesale grocer when 
on July 1, 1920, they began to offer their products direct 
to the retail trade. The very fact that the Procter & 
Gamble Distributing Company ‘sought to sell said products 
both to the wholesale and retail grocers in various states 
of the United States, including the states of Missouri and 
Kansas, without discrimination in the prices charged for 
equal quantities purchased’ shows that they were not only a 
‘competitor,’ but such a competitor in fact that a wholesale 
grocer would be compelled to sacrifice all profit if he at- 
tempted to ‘compete’ with them. 

“We deny that we conspired with Peet Brothers’ Soap 
Manufacturing Company or the Rub-No-More Company. 

(Continued on Page 465) 
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SURVEY OF FOREIGN TRADE TOILET GOODS MARKETS 


Commerce Department Agents Make Timely Reports on Opportunities; 
Some Valuable Hints for Our Manufacturers Who May Wish to Expand 


CHILEANS LIKE TOILET PREPARATIONS— 
SOME AMERICAN ITEMS INCREASE 


het 


the Chilean is extreme- 
all kinds, and_ the 
Anna Hazel 
United States Department oi 


Ch 


steadily, especially 


Like many ot Latin Americans, 


ly partial to toilet preparations of con- 


large, Swiit, of 


the 


sumption, therefore, is 
the 


Commerce, in a 


Says 
Chemical Division of 


resume ot the. situation domestic 


production has been growing the 
the 


rate ot exchange have caused such a discrepancy 


since 


levying of the high duties on goods of this type and 


rather low 


in prices between the 


domestic and imported commodities. 


Che foreign makes are still considered superior to the dom 
French brands 


this 


estic, with a decided preference for the 


included under heading. In 
toilet 


526,000 


for most kinds of goods 
1922 the total 
70,000 kilos, 


the domestic production 


amounted to 
half 


imports of preparations 


valued at gold pesos, less than 


Chile which manufactured 


fumes, and 2 which made hair dyes. 


There are 17 firms in pel 
This last named com- 
modity finds an extensive sale in Chile, where practically 
every one colors the hair, gray hair being almost unknown. 
By for the larger amount of hair dye is manufactured local- 
the 1922 
worth 144,800 paper pesos, while the imports were 
kilos 
France 
With the exception of dentifrices the imports from France 
of all toilet 
amounts being received from Germany 
the United States 
16,300 kilos, in 


with Germany and France each having furnished one-sixth 


having equaled 41,200 boxes, 
1,00U 


Approximately 80 per cent of the imports were from 


ly, production in 


but 


kinds of preparations predominate, lesser 
England. In 
leads, 


1922 


and 


dentifrices imported, however, 


having supplied nearly two-thirds, or 


and one eighth, respectively. 

The other leading commodities imported in 22 
Toilet waters and vinegar, 8,000 kilos; rouge and other 
cosmetics, 4,000 kilos; talcum powder, 25,000 kilos; toilet 
extracts and essences, and all other perfumery, 
not elsewhere specified, 2,400 kilos. 

Chilean imports of perfumery and toilet preparations from 
the United States showed a marked improvement, having 
risen from 56,978 pounds, valued at $34,180, in 1922 to 102,- 
193 pounds, worth $63,503. This large gain may be attribu- 
ted to increased demand for talcum and other toilet powders 
and dentifrices. Sales of both of these commodities doubled 
during the period while those of perfumery, creams, rouges, 
and other cosmetics fell off. 


Survey of Jamaica’s Toiletries Market 


1922 were: 


3,055 kilos ; 


There is no domestic production of toilet preparations and 
specialties except dentifrices, which are produced on a very 
small scale, reports Consul Samuel W. Honaker, Kingston 
Jamaica. Jamaica depends almost entirely upon foreign 
sources for goods of this type. Although the people have 
an inherent love for perfume and sweet smelling products, 
the character of the people and their low purchasing power 
have precluded the establishmnt of factories. The consump- 
tion of such preparations is, in fact, very small considering 
the total population of the island. 

Total preparations and specialties are obtained 
from the United States and the United Kingdom. A 
amount of these products comes from France, and fhey are 
obtained to a lesser extent from Germany and Canada. The 
United States has been the chief source of supplies of these 
products for many years, and there is a tendency for the 
trade to grow in volume. 


chie fly 
small 


INDIA OFFERS FIELD FOR ENTERPRISING 
AMERICAN TOILETRY EXPORTERS 


India offers a good market for the sale of American toilet 


preparations and the demand for this class of goods is in- 


\ssistant Trade Commissioner Donald Renshaw, 


that 


creasing, 


Calcutta, suggests \merican mam who. seri- 


ifacturers 
ously desire to share in the increasing trade should lose no 
opportunity in exploiting the market. 

spirits” 


Imports classified as “perfumed valued at 


$343,568 in 1° 


were 


123-24 and those of “periumery” at $110,778, 


\merican manufacturers do not share to any great 
in the trade of the two groups mentioned, but are 
represented in the imports of “other toilet requisites,” 
were valued at $1,522,613 in 1923-24—an 
per cent compared with 1921-22. 

\ toilet preparations manufacturing industry exists in 
India, but it is largely of the cottage type, the products be- 
ing retailed in the immediate neighborhood. The making 
of perfumery is one of the most ancient of Indian arts, but 
native perfumes, with the exception of water, 
but little opposition to the sale of imported wares. British 
and French perfumes are well intrenched in the Indian 
market, and a number of cheap German brands have been 
sold in increasing quantities. The American manufacturers 
supply f 75 to 90 per cent of the dentifrices, and sales 


extent 
well 
which 
increase of 100 


rose offer 


from 7: 
of American face creams and face powders have been wel! 
maintained, notwithstanding keen competition from British 
manufacturers. 


Outlook for Perfumes and Toiletries in Denmark 


Lloyd A. Nolan, of the Chemical Division of the Bureau 
of Foreign and Domestic Commerce, in a review of the 
Danish market for chemical products, makes the following 
reference to the market for perfumes and toilet prepara- 
tions: 

“The 


mark is 


small manufacture of toilet preparations in Den- 
limited to a few products, but as the demand is 
constantly growing, the territory favorable field 
for toilet preparations of foreign manufacture. Imports 
of toilet preparations from the United States increased from 
$71,426 in 1922, to $110,832 in 1923. Receipts of talcum 
and other toilet powders were 100 per cent greater in 
1923 than in 1922. Creams, rouges, and cosmetics showed 
an increase of approximately $6,000 in 1923 over the 1922 
figure, and dentifrices also registered a substantial improve- 
ment, having reached $35,587 during 1923, compared with 
$17,692 for 1922. In 1923 the United States supplied six- 
teen per cent of the total Danish imports of toilet prepara- 
tions, compared with nine per cent for 1922. 

“The strongest position for American toilet articles on 
the Danish market is in products which are used by men 
as well as women, including talcum powders and denti- 
frices. An American concern entering this field would un- 
doubtedly obtain best results by placing the products in the 
hands of a Danish wholesaler, who is conversant with the 
local trade conditions \dvertising is also of the utmust 
importance in putting a new product on the market. News- 
papers, periodicals, window displays, demonstrations, and 
samples are effective mediums.” 


offers a 


Some Folks Never Happy Until Unhappy 

There are folks who are never happy until they are un- 
happy, never satisfied until they can start a quarrel. They 
are alive with the microbe of antithesis, and eventually dead 
so far as their former friends are concerned, says Silent 
Partner. One or two fits of anger a day result in resent- 
ment toward the world. “Resentment” is anger continued— 
continued until all common sense is lost and most of one’s 


friends are forfeited. 
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BABSON, BANKERS AND CREDIT MEN OPTIMISTIC 


Autumn Due for a Rational Improvement Despite the Election Outcome; 


Electric Energy a New Barometer; Chain Stores Also Show Trade Trend 


Roger W. Babson, the statistical expert, in his reviews 


for the month on business conditions is slightly more 


optimistic than he has been lately. He apparently sees no 


reason to revise his previous conclusion that the country 


will be perfectly safe with the election of Coolidge or Davis 


Politics Mr. Babson abhors. In a statistical survey of th 
situation he says: 

“With the Republicans saying that business 1s good and 
the Democrats claiming it is depressed, clients may be intet 


ested in looking over the records to see what is the 


actual situation. \Vhereas last Spring only about 35 per cent 


of the cities were doing more business than the preceding 


year, the fact that nearly half are now on the plus side 
indicates that a gradual improvement is taking place. So 
far the farmers have been about the only group to show 
decided gains.” 

Summing up his survey Mr. Babson declares that “a turn 
for the better in business took place about two months ago 
and at present a gradual but steady improvement is going 
on. Business sentiment will hang on the election outlook 
and many authorities expect that the contest this year will 
be close. So far as fundamental business conditions are 
concerned, it is entirely reasonable to expect a continued 


moderate improvement this Fall.” 


Bankers Expect Spurt in Trade After Election 


Bankers who gathered in Chicago recently for the fiftieth 
annual convention of the American Bankers’ Association 
were contident that the business outlook for the immediate 
future is good. Improved agricultural conditions, reduced in 
ventories and cautious buying, together with satisfactory 
manufacturing conditions were cited as reasons for optimism 
regarding the country’s immediate future by a number of 
representative bankers from different sections of the country. 
The majority of the bankers interviewed referred to the 
political situation, expressing hope that the people will go 
to the polls in large numbers in November. A number of 
opinions expressed are as follows: 

Walter W. Head, president of the association: “While 
a boom in business is not likely at this time, I anticipate 
a steady improvement in general business conditions. The 
principal adverse element in the situation is the danger that 
the presidential election may not be conclusively determined 
at the polls in November and that the selection of the chiet 
executive may be thrown into Congress.” 

David R. Forgan, chairman of the board, National City 
Bank, Chicago: “There has been a distinct improvement 
in the past three months. With the election satisfactorily 
out of the way, I do not see any reason why this improve- 
ment should not be continued and enhanced this Fall.” 

Richard S. Hawes, vice president First National Bank, 
St. Louis: “Buying has proceeded cautiously for many 
months, inventories have been reduced, operating cost de 
creased. Bank credit is available in large amounts. The 
European situation is most promising. \griculture has 
greatly improved. The presidential election will soon be 
over and removed as a disturbing factor.” 

Fr. O. Watts, president First National Bank, St. Louis: 
“The strong banking and credit situation, the absence of 
any marked inflation, the better adjustment among in 
dustries, and the lack of any decided overproduction makes 
the business outlook for Autumn encouraging. Two dangers 
to be avoided are an inflation of the credit structure and 
a too rapid expansion of production in same lines.” 

Charles A. Hinsch, president, Fifth-Third National Bank, 
Cincinnati: “Underlying conditions are sound. Stocks in 


nearly every line of endeavor are low 


) Buying today 1s 
governed largely by the 


demand. Crops as a general thing 


ave been good, and the farmer has been in position not 


only to liquidate his indebtedness, but to buy what might 
be termed luxuries in addition to his living expenses.” 


Largest Bank Finds Trend Satisfactory 


general business 


National City Bank has this to say 
conditions “There is apparent in business circles some 
disappointment that the industrial rally which was quite 
noticeable in August did not develop into a more pronounced 
movement in September. We think, however, all things 
considered, that the volume of trade in recent months and 


regarded i quite 


the present trend in industry should bi 


satisfactory 
Nearly a Billion Gain in Bank Debits 


Debits to individual accounts for the week ended October 
1, as reported by banks in leading cities to the Federal 
Reserve Board, aggregated $10,610,000,060, or 10.2 per cent 
above the total of $9,6030,000,000 shown for the preceding 
week. 


Credit Men Foresee Better Collections 


\n improvement in collections throughout the entire 
country during the Autumn and Winter is indicated in a 
survey made by J. H. Tregoe, executive manager of the 
National Association of Credit Men. The survey also in 
dicates greatly improved conditions in the agricultural sec- 
tions, permitting farmers to liquidate their debts. 

“With the assistance of Dr. John Whyte, our research 
director,” said Mr. Tregoe, “I sent questionnaires to our 
entire board and various other leading executives who took 
part in some of our conferences to obtain what might be 
called a credit and sale weather map of the nation as it 
looks to the representatives of 30,000 bankers, wholesalers 
and manufacturers in all important lines. A majority re- 
ported both sales and collections for August, 1924, as better 
than or equal to sales and collections for July, 1924, and 
\ugust, 1923. With the exception of two, ali look fer a 
further improvement in the fall and winter months.” 


Chain Store Gains Tell of Upward Buying Trend 


One of the barometers of the buying power of the public 
is found in the business of the big chain stores. For 
September F. W. Woolworth & Co. report total sales 
of $16,525,792, as compared with $14,774,839 in September 
of last year, an increase of $1,750,953, or 11.85 per cent. 
Sales for the first nine months of the current year are 
given as $140,700,579, against $125,443,322, a gain of $15.,- 
257,257, or 12.16 per cent 

The S. S. Kresge Co. reports September sales of $6,850,- 
961, as compared with $6,323,699 for the corresponding 
month a year ago, an increase of $526,262, or 8.33 per cent. 
Sales for the first nine months amounted to $59,379,417, 
against $54,019,445 in the same period of 1923, an increase 
of $5,359,972 

The McCrory Stores Corporation reports gross sales for 
September amount to $1,903,063, against $1,667,578 for the 
corresponding month a year ago, an increase of $235,476, 
or 14.1 per cent. 

S. H. Kress & Co., for September, report gross sales in 
amount of $3,123,458, as compared with $2,431,126 in Sep- 
tember, 1923, an increase of $692,332, or 28.5 per cent. Gross 
sales for the first nine months of the current year are given 


last year, an increase of 1,260, or 16 per cent. 

The J. C. Penney Co., of September reports gross 
sales of $6,863,244, as compared with $6,010,297 for Sept- 
ember, 1923, a gain of $852,946, or 14.19 per cent. For the 
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nine months ending with September 30, the company reports 
gross sales of $46,581,799, against $38,925,834 for the same 
period last year, an increase of $7,655,965, or 19.66 per cent. 
The F. & W. Grand 5-10-25 Cent Stores, Inc., report 
gross sales of $468,289, against $409,853 for September of 
last year, a gain of $58,436, or 14.2 per cent. For the first 
nine months of 1924, gross sales are given as $4,183,757, 
against $3,381,590, a gain of $802,167, or 23.7 per cent 





The W. T. Grant Co., department stores, reports Septem 
ber sales of $1,697,875, an increase of 10.61 per cent over 
September, 1923. For the last nine months sales amounted 
to $14,940,917, a 


gain of 18.61 per cent, compared with 
the same period last year. 
\n increase of 36.12 per cent in Montgomery Ward & 


Co.’s sales of September over the sales for the same month 
a year ago was shown by the company’s monthly report 
The month's total sales reached $13,543,030, as compared 
with $9,949,398 in September, 1923 


Constant Sales Gains in 1924 


John F. Queeny, chairman of the board of the 
Chemical Works, St 
of the works last July 
last year and the 


Monsant 
Louis, reports that the sales increase 
was 12 per cent more than of July 
August gain was more than 20 per cent 
more than August, 1923. Mr. Queeny stated all through 
this year the sales of his organization showed a constant 
increase over 1923 


Positive Improvement in Last Few Weeks 


Detinite improvement im some of the most important 
branches of business has taken place in the last few weeks, 
states the current issue of the Guaranty Survey, published 


by the Gvaranty Trust Co., of New York Not only 
has there been further expansion in wholesale and _ retail 
distribution, but industrial activity, which, generally speak 


ing, has been the laggard in the upward movement, has 
given definite signs of response to the influences making for 
progress. “Up to the present,” the Survey continues, “n 
pronounced general revival has occurred. Such changes 
as have actually appeared, however, are mostly of a favor 
able nature.” 


Government Survey Shows Trade Revival 


A survey of industrial conditions in the 
by the Employment Service, a branch of the 
Department of Labor, indicates that the 
has improved 


country made 
United States 
situation generall) 


New Signs of Trade Expansion 


Dun's Review of October 18 reports some new signs of 
expansion, both in domestic and overseas commerce, have 
appeared. Although a full response to constructive forces 
is still lacking, the main trend is toward revival of business 
and all of the principal statistical measures show that the 
autumn season has brought a definite improvement in 
conditions 


Electric Power Sales Show Slump Has Ended 


The increased operation of electrically-driven industrial 
machinery throughout New York State, as shown in ceniral 
station sales of manufacturing power for August, indicates 
that the low point of the general business slump has been 
passed and that the markets for manufactured 
have definitely begun to improve, according to the New 
York State Committee on Public Utility Information 

More than two-thirds of all industrial machinery in the 
State is now driven by electrical [ 


products 


energy The figures for 


August show that sales of industrial power were 2% per 
cent greater than for July. This is the first increase re 
corded in the State since March, when the decreasing use 


of electrical power in the factories and work places of the 
State began. If the present trend continues, in the opinion 
of power authorities, it is expected that the total con 
sumption of electricity in New York State for the present 
year will surpass the high record made in 1923, when 9,000,- 
000,000 kilowatt hours of current, or nearly a sixth of the 
total for the entire country, were used in the Empire State. 

Similar improvement of industrial conditions the 


tor 


country as a whole for August are shown in the figures of 
States 


the United Department of Labor, indicating that 
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increased use of manufacturing equipment, and 
increased production of goods, is nation-wide. 

The 1924 output of electrical energy by the central stations 
of the country is 7 per cent. greater than it was at the same 
time last year, when a high mark of 56,000,000,000 kilowatt 
hours was established. If the present upward trend con- 
tinues through the closing months of 1924 as it has for 
the same period of the last five years, the country’s total 
for the first time in the history of the electrical industry, 
will reach 60,000,000,000 kilowatt hours, and a marked in- 
crease in industrial activity between the present time 
New Year's Day will carry the year’s total to an 
more outstanding record. 


ther efore 


and 
even 


MARINERS SCALED ENGLISH CLIFFS FOR 
FACE POWDER FOR NERO’S WIFE 
Nero's 


s€as in 


face 
had tempestuous 
and scale the dangerous cliffs of 


To obtain powder for Poppeae, dar- 


frail crafts 


wife, 


ing mariners to brave 


England. In those early 


ages powder was merely a chalk, and Poppeae preferred 
chalk from the English cliffs, records the author of the 
\rt of Beauty Series 

That the ladies of Roman society a few years B. C 
knew quite a good deal about beauty culture methods is 


evident from some of the béauty advice given by the 
Ovid, born in 43 B. ¢ When Roman women 
ing their wigs in the open market place, Ovid 
besought them 


pe ret 
got to buy- 
humorously 


“Keep us in darkness, for 'tis wise 
lo hide some secrets from men’s eyes.” 
He also cautions, according to a free and somewhat 
modern translation by Wright 
“But do not let your art be seer 
Your husband must not ever find 
\ powder puff behind a screen, 
Or come upon you from behind 
When the cold cream is oozing down 


And moistening your dressing gown.’ 

cliffs need be scaled to-day to obtain 
Milady’s powder. Not even angry shopping crowds need 
be struggled with. Miss 1924 merely telephones a shop to 
send her the particular powder she prefers—and it matches 


No dangerous 


her coloring far better than the dearly gained chalk 
matched the skin of Poppeac 

Instead of the sickly white of a century ago or the 
hectic pink of ten years back, the favorite modern pow- 
ders are rich and creamy, to match naturally rich skin 
of the modern outdoor girl, and they come in various 
shades for blondes and brunettes. There are also other 
powders for evening, or for use when special effects are 
desired. There are even rouges, lipsticks, and eyebrow 


pencils of varying shades, for the rules of beauty now de- 
mand that make-up shall not distort the face by painting 


over it colors that never belonged there, but that it shall 
merely accentuate the natural beauty of the face,—and 
modern science has provided beauty aids which do_ this 
in a gratifying way. 


The result is that a merely good-looking woman to-day 
is in reality as beautiful as the most famous ancient beau- 
ties, for to-day the standards of beauty, due to increased 
knowledge of cosmetic art, are far higher than the stan- 
dards of olden times, 


“American Perfumer” of Interest and Help in Phila- 
delphia College of Pharmacy and Science 


(From E. Fullerton Cook, Ph. M., Director of the Operative Phar- 
macy Laboratories of the Philadelphia C. P.) 
[ show THe AMERICAN PerFUMER & ESSENTIAL O1L ReE- 


VIEW every year to the perfumery class and in fact to many 
others who are interested in perfumery and allied subjects, 
and we find it of the greatest interest and help. 

Its advertising pages are alone essential for anyone in- 
terested in the subject, as a catalogue of dealers and manu- 
facturers. I congratulate you upon the wonderful success 
that you have made of the journal 
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HOW SHOULD TOILET ARTICLES BE ADVERTISED? 


Some Suggestions on the Methods and Styles Most Likely to Succeed; 


Planning Publicity Campaigns Viewed Both Scientifically and Practically 
By LEROY FAIRMAN 


New York Advertising and Merchandising Expert 


In this series of articles there have been many references 
to the part which advertising plays in the successful market 
ing of toilet articles, and stress has been laid upon the correct 
methods of planning and conducting advertising campaigns. 
There has been little mention, however, of the types of 
advertising appeal most productive of results, or of matters 
of style and technique. A few thoughts and suggestions on 
these topics may be well worth while 

The advertising of toilet articles has always been ex 
tremely spotty in character ; some of it has been good, some 
fair to middling, and some very bad indeed. The advertisers 
of dentifrices have gone a long way toward perfection; they 
have studied their subjects thoroughly from a scientific as 
well as a practical angle, and have given the public a vast 
amount of educational information upon the proper care of 
the teeth. With this information as a basis, they have de 
veloped many interesting and convincing advertisipg 
campaigns. Among them, it would seem as if pretty nearly 
every man, woman and child in the land should by this time 
be using‘a dentrifice of some kind, and it is somewhat dis 
couraging to note that only about 25% have been convinced 
that a tooth brush and a package of dentifrice is a good in 
vestment. And there is a lesson in this fact for the manufac 
turer of other toilet articles who thinks that advertising cat 
vork an immediate miracle for him. 

Much good work has also been done by the advertisers of 
toilet soaps, shaving creams, shampoos and other prepara 


tions for the hair 


Strong Points in Appeals to Public 

One of these products, it will be noted, is used by men 
nly, and the others—with the exception of preparations fort 
the hair-——appeal almost equally to both men and wome 
With the same exception, all can be advertised as a neces 
sity to health, cleanliness and comfort 

Products of this nature do not come strictly within the 
luxury class, and for this reason the advertising appeal can 
e made much more broad than is the case with the luxury 
pure and simple. When you can appeal to considerations of 


health, comfort and cleanliness you can bring to bear many 


interesting facts and convincing arguments in favor of the 
use of your goods, and thus pry open the purse of the cor 
sumer with a fatr degree of ease 
But when you are endeavoring to market 
face creams, powders, rouge and perfumes, 
different. Face creams of certain types have, 
tain pre tective and beneticial features which are emphas! ed 
their advertising, and similar claims are often made for 
e powders. Rouge and perfumes are purely luxuries; and 
just between friends it may be well admitted that except trom 
an esthetic point of view, it would work no special hardship 
or injury to the human race if this entire group of products 
were wiped out of existence 
lhis is not said in depreciation or dispraise of the articles 
under discussion. The same might as truthfully be stated 


is to scores of artic les, especially in such hields as art, music, 


literature, sport and other phases of life which adorn and 
beautify it. We should, however, face the fact that many 
toilet articles are purely luxuries, and should be advertised 


with that fact always in mind. 


Such luxuries appeal to but one human trait, and that is 
pride. A knowledge of this fact should simplify and clarify 
the problem of advertising them effectively; on the contrary 
it merely identifies it. A sufficiently deft and adroit appeal 
to pride is no easy performance. You cannot say to your 
prospective customer, ‘Woman, you are a vain creature; you 
are exceedingly pleased with what you see in your mirror; 
you spend a vast amount of time in arraying yourself be 
comingly, and every dollar you can possibly spare in fashion- 
able clothing and aids to charm and beauty. Here is some- 
thing which will make you even more proud of yourself 


than vou are now 


Not All Women Are Spendthrifts 


No; the appeal to pride must be indirect and diplomatic 
Women must be told that pride in their personal appearance 
is a virtue and not a vice—a duty to themselves and not a 


sinful indulgence 


\ great deal of luxury advertising is built upon the false 


premise that women love to spend money. Such is far 


trom | 


wing true—if it is their own money! There are, of 
course, a great many frivolous, light-minded women who 
vill carelessly throw their money around, but they are a 
mighty small minority \s a rule, women tind money harder 
to get hold of than men do. They have iess to get along with 
They must count their pennies: even if they have a good 
many pennies, they have a stronger sense of thrift and 
frugality than men have, buy more carefully, are more keen 
on getting their money's worth 

The advertiser, therefore, must justify the expenditure if 
he hopes to make the sale lle must make women believe 
ot only that they are getting their money's worth, but that 
its expenditure is wise, sensible and righteous 

Let me emphasize again that | am speaking of the great 


mass of American womet These women—the wives and 


daughters of farmers, mechanics, clerks, struggling pre 


essional men and men who are striving to build up success- 
ful and pro table businesses—neither think nor act like the 
strumpet or the movie-mad morot And, sad to state, it 1s 
to the strumpet and the movie-mad moron that the advertis 


ine of nv toilet luxuries seems chiefly to be directed 


Appealing to a Just and Proper Pride 


The wives and daughters of the men you know, typity, ne 
loubt, the \merican woman Do they want to look like the 
painted street walker, or the vamping sirens of the screen? 
Certainly not! Then why address them, in your advertising, 
is if such were their aspirations ‘ 

The decent, self-respecting women of this country can and 
should use cosmetics and perfumes in a decent and self- 
respecting way. They have pride, and it is a just and proper 
pride. That pride can be appealed to in a way that will con- 
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vert them to a far more extensive use of articles which they 


now use slightly 
Phe 
| 


Have 


and timidly 


le seems to be 


that 


trou that the advertisers of cosmetics 


realized their products are a luxury, that their 


} loss to know how 


ut have been at a 


to put their appeal into words 


only appeal is to pride, 


Consequently they have 


dulged in an orgy of verbal extravagances and “atmos 


folderol Chey have a great deal of money in j 


has 


Advertising of th 


spent 


but it been of exceeding fantastic characte 


full of such words 


“luxurious” “vivacious — 


tic’, “elusive”, “be 


“languor 


“sophisticated”, “prov 
Any 
at his elbow and his pipe « 


vard It 


clever 
ly 
il 


“imaginative”, * neing” and mn cop) 


writer, with hi awing 


well, can string this sort of stuff out by the may 


1 


sound very lovely to people who like that sort of drivel, but 


1 


it has one serious defect. It doesn’t mean anything. 


Advertisers Inclined to Travel in Ruts 


It is claimed for this fludub that it sells goods It does 


If you have a very high priced, expensively packed product 


know of no better kind of 


glad 


class 


that appeals to moneyed fools, | 
They fall 


their ears, 


for it with cries of glee. It 


and if the 


advertising 


like high language, 


advertised article is priced 


sounds, in 
three or four times as high as it 
ought re happy till they get it 


small. If 


to be, they won't 


But this class is very you want the trade of 


the masses of the American people, or of the classes of real 
culture and refinement, you will never get it by that sort of 
advertising 


while on this subject, that advertisers 


When, 


its pioneer advertisers adopted a certain style 


It is worth noting, 


almost always travel in ruts for example, radio 


came into use, 


of advertising. Those who followed copied the style of the 
pioneers, and the technique of radio advertising was estab 
lished—probahly forever. The same was true, in their early 
days, of the carpet sweeper, the phonograph and many other 


Not 


but if a concern is successful with a certain style of adver 


products only is it easier to imitate than to originate, 


tising it is not unnatural to assume that the form of adver 


tising used had something to do with the success which the 


advertiser achieved, and that a similar success will result 


from similar advertising. This may sound like a logical con 


clusion; unfortunately it is a fact that the pioneer often suc 


ceeds in spite of his badly conceived advertising, and those 


who imitate him are simply following a bad example. 


Best Way Is to Do One’s Own Pioneering 


This is what has happened in the advertising of certain 


goods. Newcomers in the field copy the ad 


types f toilet 


vertising of their predecessors, and, in the attempt to “im 


prove” upon it, are guilty of still more grotesque exploits in 


illustrations and extravagantly worded copy 


judgment the best advice a manufacturer of toilet 


In my 


articles, especially rouges and perfumery, can have is to 


forget everything that has been done and do his own pioneer 


ng Some of his competitors have done good wi rk, but the 


good is so greatly overshadowed by the bad that the safest 


} 


plan would be to ignore the entire lot of it and begin with 


a clean slate.and an open mind 


The first thing to do is to pass judgment on your product, 


fairly and without bias, undue optimism or self-deception 


If you conclude that it appeals chiefly to moneyed fools, 


street ladies or silly girls, then what I have said is not for 
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you. You cannot do better than follow the example set by 


the advertise rs | have adversely criticised 


But if you conclude that you have a product which should 


appeal to the nsil and self-respecting class to which 


\merican women largely belong, ask yourself what facts, 


statements, what are abont goods will be 


likely to sell 


what uments your 


most them 


It is 


hat is your problem. 


true that in the advertising of all luxuries, especially 


those which are aids to beauty, it is necessary to depart 


somewhat from the prosaic style us the advertising of 


You cannot 


bring roses to a 


necessities talk about an article which will 


woman's cheek in the 
| will 


ae 
which must 


same way you would 


about a fertilizer which make roses 


Your 


with delicacy, 


talk grow ima 


subject is one be handled deftly 


But that 


garden 


imagination and good taste can be 


done without violating every rule of common sense, and 


common sense is an essential factor in good salesmanship. 

An advertisement, after all, is only a salesman, speaking for 
If you could go yourself to your pro 
talk silly 


in language which no sane man would 


you in your absence 


spective customer, you would not like a ass—you 


would not rave at her 
Isc, 
If it 


there would be 


were not such a difhcult subject to handle, no doubt 


much more cosmetics advertising than there 


is. It is likely that many a manufacturer who would like to 
with which to advertise, holds 


advertise, and has the money 


hack because he doesn’t know how to go about it. True, it 
is difheult, but common sense will solve all problems. 
Another reason why there is not more advertising of some 
toilet requisites is, no doubt, the prevalent feeling that it costs 
a fortune. Some of the manufacturers of face creams, pow- 
and a few advertisers of perfumes, use full pages 


The 


would like to advertise makes cautious inquiries as to the cost 


ck rs, €tc.., 


in the most expensive women’s magazines. man who 


of these magnificent advertisements, and is appalled by the 
figures 


This is unfortunate. If your business and your bank bal- 


ance are of modest proportions, you can advertise modestly. 


There is no more reason why you should try to match the 


lavish advertising of your big competitors than there is why 
you should build factories as big as theirs. 
Big space in many costly mediums is not essential to profit- 


able advertising. A business, like a man, must creep before 


it can walk. In fact,.to creep in advertising is the best and 


safest way to go into it. A modest advertising campaign will, 


if correctly planned and executed, bring returns in proportion 


to its volume Very often it will bring more returns than a 


big campaign less wisely planned \ really great business 


success cannot be achieved in these times without advertising 


and the way to begin is to begin. If you wait until you 


have made your pile the chances are you will never make 


your pile. 


A Tariff Problem 


This story is told about the Tariff Commission's 

representatives who was attempting to determine the for- 

f producing a certain chemical. After searching 

all over Germany, he finally found a manufacturer who was 
willing to co-operate with him 

“Vell, chentlemen, [ haf decided to giff you mein costs, 
said he, unrolling several sheets of paper covered with blue 
ink and tied with a red ribbon, 

“Yes, sir, and how much are they?” he was asked. 
“One million four hundred and seventy thousand 
marks.” 

“Is that per kilo or per ton, Herr 

“Ach! Es macht nichts aus. That all depends on the 
mark !"—Chem. & Met. Engineering. 


in Chemical Costs 


one of 


eign cost of 


” 


seven 
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PLANT EXUDATIONS USED IN PERFUME INDUSTRY 


Eighth Article of Raw Materials Series for Toiletry Manufacturers; 


Antecedents, Sources and Attributes of Peru Balsam Are Described 
By W. A. POUCHER, Ph. C., London, Eng. 


Author of ‘‘Perfumes and Cosmetics”’ 


Page ( 


Peru Balsam 


The history of Peru Balsam dates from the same period 


f the fifteenth century as Tolu Balsam, and the first re 


rds are also contained in the works of the writer referred 


to in the last monograph. In 1576 an account was given 


by Palacio' of the great Balsam trees of Guaymoco and of 


the Coasts of Tonala. This included details of the methods 
adopted by the natives for extracting the Balsam by scorch 
tree trunk. 
Peru 
the 
\merica. In 
the 
This territory 


ing the 
The 


misleading, 


term as applied to this Balsam is somewhat 


that it is obtained from 
the 


San 


inference being 
fact, 


Coast of 


South actual trees occur in vast 


Central 
the Bal 


The oleo resin was 


forests near Pacilic Salvador in 


\merica. was formerly known as 


sam Coast and belonged to Guatemala. 


shipped principally at Acajutla and transpoorted to Callao, 


the port of Lima, whence it was carried to Spain. According 


to K. Dieterich,? trees producing Peru Balsam occur in 


Honduras, and upon an examination of authentic samples 


he distinguished three varieties representing the first, sec 
third 


much thicker, much clearer, of darker color and having a 


ond and flow, respectively. These specimens were 


more intense balsamic odor than the samples met with in 
commerce. 

Peru Balsam is a pathological product, its formation being 
induced by the treatment to which the trunk is 
tis yielded by Myroxrylon Percire Klotsch N. O. 


a tree attaining a height of about 50 feet. 


subjected. 
Legun- 
They 
the 
make a 


nosae, 


singly and in 


one or 


grow wild, groups, but are generally 


the local 
point of marking those trees which they own. 


property of other of traders, who 


Several accounts of the production and collection of Peru 
different but the 

Amer 
methods of 


Balsam have been given. by travelers, 


that of Preuss,® who visited Central 
the 
important 
the latitudes 13° 35 and 


and &9° 4 West. Bal 


sam when they attain a girth of 0.6 to 1 metre, which is 


most recent !s 


ica to investigate cultural conditions and 
trees are€ 


North 


worked for 


drugs. The 
and 14° 10 


They are 


production ot crops and 


ound between 


longitude 89 

when they are about ten years old.". A portion of the bark 
is first bruised then the outer layer is carefully peeled off 
so as to leave the vellow inner bark exposed. The balsam 


this wound in about five 
attached to 
When this flow stops, the wound is 


torch, 


begins to exude from days, and 


is collected on a rag the wounded surface 


burnt for a few minutes 


with a when the flow of balsam re-commences. In 


i few days, when this ceases, the wound is deeply cut and 
all the burnt portions scraped off; this operation causes a 


fresh flow of balsam. This third exudation thus collected 


‘Written especially for Philip II, King of 
“Year Book of 


Berichte 


span 


Pharmacy (1898), 182. 


Pharm. 33, 306, through Year Book of Pharmacy (1901), 


‘According to older writers this is given as five years 


is known as “Balsam de “contrapique,” 
1s called 
Finally, 
flow, the 
is removed, br used and boiled 
third [ 


Contrastique,” 
S¢ cond fl 


while the rst and Ww, Cc llected Nn rags, 


Balsamo de Panal,” or “Balsamo de trapé 


vhen the “Balsamo de Contrastique” ceases to 


whole of the wounded bark 


with water, yielding a kind of balsam of stronger 


odor and less value, known as “Balsamo de Cascaro.’ 


Commercial Balsam of Peru 


Commercial Balsam of Peru is a mixture of these prod- 


The 


a higher portion of the trunk, and in several 


ucts in definite proportions same operation is then 


repeated on 
places. The yield of balsam is, according to Preuss, very 
variable, and average product being 300 pounds from 100 


trees. A 


by boiling 


from the rags 
cold; the 


same time 


portion of the balsam is extracted 


with water, in which it sinks when 


rest is extracted by a press which at the hlters 


the expressed liquid. Peruvian Balsam is not adulterated 
locally by the producers. 

The above process is carried out by the Indians early in 
They work 


the trees a second year by bruising that bark that was left 


November or December or after the last rains 


untouched the previous year. A peculiar variation from the 
above account is given by Smith,® who states that the part 
of the bark beaten becomes loosened from the wood, but is 
not broken notches the loosened 


externally ; are cut in 


bark, fire is applied to the notches, which ignites the exud- 
ing balsam and is allowed to burn for 
stuffed 


the balsam begins 


a short time; cotton 


rags are then into the wounds, and after 15 days 
to flow copiously. 

When Peru Balsam is exported from San Salvador it is 
in a very impure condition, being yellowish green in color. 
It is purified on arrival at the above-mentioned ports, clari- 
fication is effected in a huge tank holding several hundred- 


The 


heavy 


allowed to 
sinks 


to the bottom and the lighter rises to the surface and ap- 


weights of the crude product. balsam is 


stand some time when the extraneous matter 


pears as a scum 


fitted 


The clear balsam is then run off through 
the tank. 
clear and in color resembles black-brown treacle. 


a cock several inches from the bottom of 


It is now 


Further purification is effected by boiling over an open fire 


for some hours when any further scum which rises to the 


surface is removed 


Exactly what occurs during the formation of the balsam 


in the trunk of the tree is not known, but the following 


hypothesis has been advanced by Kronstein." He traces 
its generation to the polymerization of allyl cinnamate He 
that heat 
both 


Balsam. It is 


has ascertained under the influence of sustained 


this ester becomes polymerized into a resin which is 


chemically and physically allied to Peru 
therefore possible that before the oleo-resin is formed allyl 
the the 


secreting cells of the plant, and that from this ester Peru 


cinnamate occurs in mono-molecular state within 


Economic Plants 


® Apotheker Zeitung 25 
April (1911), 138 


(1882), 34 


(1910), 1023, through Schimmel’s Report 
















































































































































































































































































































































































































































































































































































































































Balsam is formed by polymerization while the constituents 
which are incapable of polymerization, such as free cinnamic 
acid and benzyl cintiamate, remain in their original state 

Peru Balsam is a thick oleo-resinous fluid which consists 
of two well-marked portions—peru-resinotannol about 30 
per cent and aromatic substances. These have so far been 
shown by analysis to consist of the benzoic and cinnamic 
benzoic and cinnamic 
acids, free cinnamic acid, coumarin, vanillin and nerolidol. 
The last named alcohol was formerly known as Peruviol, 
the name _ having 1899. 
Schimmel & Co., however, were able to show’ that it was 
identical with the nerolidol of Hesse & Zeitchel.’ 

Artificial Peru Balsams are occasionally 


esters of benzyl alcohol, esters of 


been given to it by Thoms’ in 


found in com 
merce and consist mainly of benzyl benzoate, together with 
traces of other esters and sometimes storax, tolu, ete. 
Peruol is a name given to one substitute which consists 
of a mixture of benzyl benzoate and castor oil. Peruscabin 
is the ester without admixture. 

Peru Balsam can be used in perfumery in its commercial 
state, but it is generally more conveniently handled, espe 
cially in cold weather, when let down with about 50 per 
cent of alcohol. It is a very useful blender and fixer in 
such perfumes as lotus, heliotrope, Persian lilac, magnolia 
and champaca. In fairly large quantities it makes an ex 
cellent basis for the Oriental type of perfume and in soap 
perfumery it can be employed with success. In combina 
tion with other substances mentioned in this series of arti 


cles, it will make good fumigants and incense, its odot 
becoming much enhanced when volatilized at high tempera- 
ture. 

Nott The fruit pods of Myroxylon Pereira are sub 
jected to pressure for the production of a substance known 
is White Peru Balsam. This resembles turbid honey and 
is not so odoriferous as the pathological product from the 
tree trunk. Among the bodies identified as constituents are, 


innamie acid, phenyl propyl alcohol and cinnamic alcohol 


(Series to be Continued ) 
Archiv cer Pharm., 37, 274 
Report April (1914), &8¢ 
*tournal fur Prakt Chem. 11, 66 (1902), 481 


SOME VALUABLE ESSENTIAL OIL-YIELDING 
PLANTS OF AUSTRALIA 


\. R. Penfold, F. C. S., Economic Chemist in the Tech 
nological Museum, Sydney, N. S. W 


through his extensive 


who is well known 
research on eucalyptus oils, has pub 
lished a pamphlet upon some Australian plants of proven 
economic value as sources of essential oils, with the object 
if securing the preservation of these plants, and of encourag 
ing the cultivation of others which may have commercial 
From a thcrough summary of Mr. Penfold’s 
md Essential Oil Record 


following notes have been 


possibilities. 
paper, published in the Perfumery 
(London) Vol, 14, No. 11, the 
gleaned : 


Backhousia citriodora. This small tree, a native of 
Queensland, yields an essential oil richer in citral than any 
other in the world. It was regularly exploited until some 
time ago, but production has now practically ceased because 
lemongrass is a cheaper source of citral, though the Back- 
iousia oil contains from 90 to 95 per cent of this constituent 
Mr. Penfold, with the co-operation of Mr. EF. Cheel, of the 
National Herbarium, Sydney, has been interested in the 
experimental cultivation of this plant, and has obtained 
vields of about 1 per cent of oil of excellent odor and over 
5 per cent citral content, from fresh material. 

Leptospermum citratum The essential oi] of this plant 
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was first described by Messrs. Penfold, Challinor and Chee} 
in 1918. It contains from 90 up to 95 or more per cent of 
aldehydes, consisting of about equal parts of citral and 
citronellal. Plants from experimental cultivated plots have 
yielded about 1 per cent or more of oil. Citronellol made 
by the reduction of citronellal from this oil was much 
sweeter than that produced from any other source, including 
Eucalyptus citrtodora. 

Eucalyptus citriodora. The essential oil of this tree. 
known as the Queensland lemon-scented gum, has been on 
the market for a number of years. It is probably the best 
source of citronellal known, and citronellol produced from 
it is much superior to that obtained from other sources 
(with the sole exception of Leptospermum citratum). The 
citronellal content of the oil is about 90-95 per cent, but may 
be raised to 98 per cent by fractional steam distillation. jl 
of this high content can be reduced directly to citronellol, 
without the necessity of first isolating the citronellal through 
the bisulphite compound. Though cultivated for ornamental 
purposes, the tree has never been planted systematically and 
grown for its oil yield. Mr. Penfold estimates that the price 
of the esstntial oil, which has varied from 5 shillings per 
Ib, in 1915 to 12s. 6d. and is now about 10 shillings, could 
be reduced to 2s, 6d, by economic cultivation. The yield js 
0.75-1.0 per cent. 

Eucalypius Macarthuri. The oil from this plant contains 
about 70 per cent geranyl acetate, together with a little free 
geraniol, isovaleric aldehyde, butyl and amyl alcohols and 
esters, phencls, sesquiterpene and other constituents. It js 
used as an alcohol denaturant in Australia, and has been 
proposed as a source of geraniol, though Mr. Penfold con- 
siders it incapable ot competing with other sources of 
geraniol, since it requires saponification. Furthermore, the 
yield of oil is only about 0.2 per cent, and the cost of the 
crude oil is 12 shillings per Ib. at the stills. 

Darwinia fascicularis. This shrub also yields an oil con- 
taining geranyl acetate as chief constituent, and with fewer 
iicidental substances present to interfere with the odor, 
Nevertheless, conditions of yield and ease of cultivation 
render it less promising than Eucalyptus Macarthuri as a 
source of this ester, 


Leptospermum Li 


rsidget. This shrub exists in three 
Varicties (cl 


Penfold, P. & E. O. R., Dec, 1922, p. 413), 


one of no commercial interest and two yielding interesting 
quantities of citrenellal and citral respectively. Though 
not likely to repay cultivation, on account of the more 
profitable oils already mentioned, Penfold considers that 


plentiful existing growths would pay to distil. 


Boronia thujona. The leaves of this shrub yield 0.5-0.6 
per cent of a slightly fluorescent oil having a delightful 
fragrance of black currants, and containing 80-90 per cent 
of thujone. Though requiring careful cultivation, it should 
he remunerative if grown together with other Australian 
plants 


The Therapeutic Value of Essential Oils 


Pio Lami recommends essential oils as household disinfect 
ants, suggesting the preparation of an emulsion of essential 
oil with water, made with the aid of castor oil soap, The 
residues from essential oil distillation, which are rich in 
terpenes and other disinfectant substances, may also be used 


lo prevent free alkali in the soap, an excess of castor oil 
s used, or 1 per cent (based on the castor oil) of thymol 
or oil of cassia is added. For the preparation of fragrant 
scap essences the castor oil soap is dissolved in an alcoholic 
solution of essential oils, instead of in water.—Boll. Chin 
Farm., vol. 60, p. 29 
A Note on Good Peru Balsam 

L.. I. Goester Pharm. Weekblad 61, 482-90 (1924) 

Good Peru balsam contains little free acid, the 
maximum amount being equivalent to 0.75 cc. 0.5 N KOH 
per g. when extraction is made with petroleum ether or 40% 
EtOH. An extraction made with stronger EtOH gives 3-9 


times as much acidity, owing to the liberation of BzOH 
or cinnamic acid from unstable compounds. The ratio of 
actual free acid to the acidity determined in the usual way 
may be taken as a criterion of purity. 
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CONTRIBUTION TO THE STUDY OF CONCRETE OIL OF ORRIS 


Based on work carried out in the research laboratories of Tombarel Freres, Grasse, France. 


By P. LANGLAIS and J. GOBY. 


fhe earliest investigations on the composition of concrete 
Vogel’ in 1815 


liscovered the existence of a solid inodorous product which 


i} of orris date back more than a century 
he named “orris camphor.” This body was isolated later by 
Dumas’; then Fliickiger* reported the presence of myristic¢ 
acid. 

In 1893 the classic work of Tiemann’ and his collaborators 
led to the discovery of a new ketone, irone, the odoriferous 
principle of orris root. 

Besides these two constituent elements it has been found 
that the oil contains small quantities of methyl myristate 
and of free and combined oleic acid. 

Finally a new investigation in Schimmel & Co.'s labora- 
tories’ enables us to enumerate furfurol, benzoic aldehyde, 
nonylic and decylic aldehydes, naphthaline, as well as traces 
fa base, a phenol and an unidentified alcohol. 

In the course of preparing a certain quantity of absolute 
oil of Florentine orris effected,on many kilos of the con 
crete oil, we have obtained a portion, entirely soluble in 
sodium carbonate, composed of organic acids with a boiling 
point lower than that of myristic acid and further liquid 
at the temperature of the laboratory, 28 degrees C. The 
concrete oil forming the basis of our experiments was dis- 
tilled by ourselves, and was therefore absolutely authentic. 
In these circumstances it appeared to us to be interesting 
to investigate the nature of these acids, of which the pres- 
ence in oil of orris had not been noted, to our knowledge, 
before. 

Experimental 


\ first fractional distillation by stages of 5 degrees at 
40 mm. showed us at once that we were working on a very 
complex mixture because the first fractions passed over 
at 130 degrees C., and the last at 215 degrees C., with no 
distinct steps between the two extreme temperatures. 

We accordingly effected a series of four fractional distil- 


lations, of which the last furnished us, under a pressure of 
40 mm., 


with portions passing over at definite fixed points, 
thus : 


150°—151° small quantity of liquid. 
162°—163° small quantity of liquid. 
174°—175° important quantity of solid. 
185°—186° small quantity of liquid. 
198°—200° important quantity of solid. 
210°—212° small quantity of solid. 


Study of Each Fraction 


150-151 


perspiration 


(1) The fraction distilling at 
fatty smell, recalling that of 


degrees C. had 
Redistilled 
der a pressure of 4 mm., it boiled at 110-111 degrees, and 
it 237-238 degrees C. under the normal atmospheric pres- 
‘ure (758 mm.); the boiling point corresponded to that of 
4 Saturated octylic acid. 
f acidity : 


To verify this we took the index 
1.2141 gramme of the acid in alcoholic solution 


‘Vogel, Journ. de Pkarm., iii. 1 (1815), 483. 
*Dumas, Journ. de Pharm., ii. 21 (1835), 191 
‘Fliickiger, Arch. der Pharm., 208 (1876), 481 
‘Tiemann, Berl. Berichte, 26 (1893), 2675 
Bull. Sem. Schimmel, April, 1907. 


required for neutralization, in the  presenc of phenol- 


phthalein 16.7 cc. of semi-normal potash, showing the mole- 
145.5 
culated molecular weight of the saturated acid with 8 carbon 


atoms is 144. 


Finally we prepared the anilide by heating for two hours 


cular weight to be (foramono-basic acid) The cal 


on a sand bath with a slight excess of freshly distilled pure 


aniline. After purification and repeated crystallization from 


weak alcohol the melting point was found to be 51 degrees 


C. The recent work of Asano’ indicated 51.5 degrees C. 
as the melting point of octylic anilide 


Determination of the silver salt: Weight of substance, 


0.755 gm.; weight of silver, 0.3601 gm.; calculated for 


C,H,,0.Ag. 251, found 251.7. 


presence of caprylic acid. 


These results confirm the 


Redistilled, it boiled 
at atmospheric pressure, and at 124- 


162-163 degrees ( 
at 253-255 degrees C. 


(2) Fraction 
125 degrees C. The molecular 
weight calculated initially from the index of neutralization: 
Weight 11.2 cc. of 
semi-normal potash = 159 (calculated for C,H,O, = 158). 

Saponified with ethyl alcohol and sulphuric acid the ester 
had a very pronounced odor of rum. 


under a pressure of 4 mm. 


of substance, 0.890 gm. neutralizing 


The anilide melted sharply at 57 degrees C., thus pointing 
to a nonylic acid, i.e., pelargonic acid. 

It has always been believed that pelargonic acid existed in 
oil of geranium’—from Pelargonium odoratissimum and P. 
Messrs. Schimmel & Co.” 
have only identified in this oil an unsaturated acid—tiglic 


rosecum; hence the name; but 


acid. 
(3) The fraction 174-175 degrees C. forms an important 
part of the fractionation. The boiling point is from 138-139 


under 4 mm. pressure, and from 268-270 at 
normal pressure. 


degrees C. 
\fter a first crystallization in weak alco- 
hol and cooling we have made the barium salt, which is 
deposited in the crystalline 


solution. 


state from its boiling aqueous 
Converted into the sodium salt by 
bonate and dilute 


sodium car- 
liberated by 
melted at 31 degrees C. The molecular weight found was 
172.3. (calculated for C,H»O. 172). The anilide re- 
crystalized thrice from 70 per cent alcohol melted at 65.5 


boiled at 104 


The specific gravity at 28 degrees C. was 0.859. 


sulphuric acid, the acid 


degrees C. The ethylic ester under 4 mm 
degrees C. 
Ester index: Substance, 


gave 279; 


1.505 gm., semi-normal potash 
calculated for C,H,»COOC.H, 280 
These results clearly point to decylic (capric) acid. 


15 ce. 


One would naturally expect to find these two acids, C,, 
Cy, because the researches of Schimmel & Co.* have shown 
the existence in oil of orris of their two aldehydes—nonylic 
and decylic. 


(4) We have seen that the preceding fraction is solid at 
a temperature about 28 degrees C. 
185-186 degrees C 


The higher fraction, 


is completely liquid, which presumes 


the presence of an acid with an unequal number of carbon 


Asano, Bull. Soc. Chim. (1922), 32, 1,710 
‘Pless, Liebig’s Annalen, 59 (1846), 54 
“Bericht, von Schimmel, April. 1894 
‘Schimmel; Bull. Sem., Avril, 1997 







































































































































































































































































































































































































































































atoms; for according to the rule of melting points we find 


in homologous series (especially with the aliphatic acids) 
that the higher terms with unequal carbon atoms have lower 
melting points than those of the terms containing one less 
atom of carbon, so that while the boiling point rises pro 
gressively, the melting point of successive terms rises and 
falls alternately 

Clearly we have here undecylic acid, of which the con- 
stants found are as follows: Boiling point under 4 mm. 
145-146 degrees, under normal pressure 280 degrees 

As the melting point observed, 27 degrees, was slightly 
found in literature, we have verified that the 
When dis 


solved in sodium carbonate the acid does not decolorize 


below. that 
acid does not possess a double ethylenic linking 
Bromine dissolved in carbon 


potassium permanganate 


bisulphide is not decolorized, and no bromide is formed 
The iodine index is nil 


Molecular 


potash 14.8 cc. gave 184 


weight Substance, 1.358 om.:; semi-normal 


calculated for C,,H..O 186. 


The anilide melts at 71 degrees Asano found 68 degrees, 


and Robertson” 71 


Determination of silver salt: Found 291, calculated 293 


(5) The fraction 198-200 degrees is crystalline, and as 


Redistilled under 4 


important as the capric acid fraction. 


mm. it passed over at 153-154 degrees Purified by re- 
crystallization from 70 per cent alcohol, the acid melted 
sharply at 43.5 degree: The molecular weight is: Sub 
stance, 1.0964 gm., which neutralized 11 cc. of semi-normal 
potash giving 199.3—calculated for C,.H.O 200. The 


anilide very easily crystallized from 70 per cent alcohol and 
melted at 75.5 (Asano 75 degrees), thus proving normal 
dodecylic acid: that is tO Say, lauric acid 

(6) The fraction 210-212 degrees came over immediately 
before the myristic acid—C,,—and is composed of tridecylic 
acid melting at 39 degrees (stated to melt at 40.5 degrees). 
This difference is undoubtedly due to the small amount of 
material at our disposal, which made a more complete puri 
fication impossible. The molecular weight found was 215 
calculated for C,,H.,O 214 

The anilide, after 3 crystallizations from 70 per cent al 
cohol melted sharply at 81.5 degrees (Robertson has found 
80 degrees). 

(7) Finally the mother-liquors of the C, fractions much 
diluted and cooled threw down a slight precipitate which, 
Mixed 
with benzoic acid the melting point was not lowered, and 


recrystallized from water, melted at 121 degrees. 


we think it to be benzoic acid 


Conclusion 
We have discovered, in concrete oil of orris, the presence 


of 6 saturated aliphatic acids, vi 


Octylic (caprylic ) sate gaat i shir . 
Nonylic (pelargonic) ........ Cc. 
[POG LORDTIC) .osivscdisvscaeadeas C 
Undecylic pene ee C 
Deotecyite CIRUMC) ..005006s08000 C 
Tridecylic : sical eee Cc 


and an aromatic acid (benzoic) 
The C,, C., and C 


nature, and have remained until now the products of syn 


acids have not before been found in 


thesis. 
In a communication made two years ago to the 


de France, M. E. André" 


College 
noted that Heintz, in 1857, be- 


MRobertson, Buil. See. Chim., 1920, t. 28, p. 132. 


"André Le chimie des corps eras, son état actuel, Bull. Scc. Chim., 
31 p. 487 
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lieved himself justified in concluding that no aliphatic acids 
existed in natural products having an unequal number of 
carbon atoms in the molecule. M. André added that the 
German chemists had refused until the last few years t 
admit the existence of daturic acid (C,;), which M. Gerard 
had discovered in 1891 in oil of datura seeds. “It had been 
André, “which 
actually proved the identity of the phocenic acid of Chevreul 
with valerianic acid.” 


necessary to recall the evidence,” said M. 


To complete the examples of M. André we must add that 
according to Gildemeister” the acid C, and isoheptylic acid 


have been found in nature, the first in oils of chamomile, of 


parsnip and of lavender, and the other (C’) in oil of Ameri- 


can pennyroyal. 
Our study thus conveys three new proofs of the presence 
of acids with an unequal number of carbon atoms in th 


molecule in nature, and more particularly in essential oils 


Gildemeister, I Tui sentielle 


ELECTRICITY IN THE BARBER SHOPS 


} WV 


Vew Yop Vorning Telegraph) 


This is a mechanical age, as J. Bromide Babbitt is fond 


of saying. Every day we hear new wonders of science, like 
rubber corsets that make the all too solid flesh of middle- 
aged ladies melt like the Spring snows, or a trick lady's 
wrist watch that goes without winding up, as lady's wrist 
watches have to if they’re to go at all. The preamble is just 
to introduce the electrical barber shop at the Electrical Ex- 
hibition at the Central Palace. The 


this display is an electric safety razor that makes. sixty 
strokes a minute, permitting the customer who wants a shave 
to go around the course in 36 under par, this score repre- 
senting eighteen consecutive ; 


Grand feature of 


“eagles.” 
The invention of the jazz razor saves time. 


: Indeed, a 
guy with the toughest possible beard 


one of those citizens 
who looks as though he used Prussian blue for face powder 
will be able to get shaved so quick the barber won't have 
time to ask him. “What do you like at Latonia today? 
No, sir, the barber shop won't seem like the same old place. 
Nothing to it, but to install a radio to do the talking 
There are devices for hair cutting, bobbing, shampooing and 
singeing, but, demmit, if they try to work off a mechanical 
manicure to pinch hit for the medium blonde in John the 
Barber's plant, it doesn’t count, and John loses an old cus- 
tomer. Besides which Jean Campbell, who has just opened 
her own manicure shop, will wreck the whole dump. And 
Jean could do it. Jean has been dealing with fresh sales- 
men so long that practically nothing daunts her, and clean- 
ing out an electrical exhibition would be pie for her. 
That’s as far as they've gotten with the electrolized barber, 
but a whole crew of laboratory men are working on a scheme 
to adapt Earl Carroll’s wind ballet to barber shop uses 
\n electrically operated device ‘s needed to pump up air 
pressure so that a customer will be stripped of his hat, coat 
and collar as he opens the shop door. He'll probably have 
to put them on again himself, but one thing that can easily 
be invented is a slot machine to accept the usual jitney tip 


“Listening In” on the Banks of the St. Lawrence 


“What, fishing on the Sabbath,” exclaimed the minister 
reprovingly. “Don’t you know that little boys who fish on 
the Sabbath go to the bad place?” : 

“Huh! I guess dat’s right,” replied the youngster dis- 
gustedly. “I couldn't ’a’ struck no worse place dan dis.” 
Radio caught by the Western Druggist. 


Dental Morsel Hard to Swallow 


A set of teeth seven feet in length has been discovered 
in Italy. It is thought that they belonged to the original 
revue actress of the tooth-paste advertisements. London 


Daily News. 


— 














G 


esse 


1 
pro 
1 
Aln 
ishe 
wil 


CC 
col 
ha 
Ovi 
bl 
pe 


flo 


924 


—$—. 


acids 
er of 
it the 
rs te 
erard 
beer 
Which 


‘Vreul 


| that 


acid 


fond 


, like 
ddle- 


ady’s 


da 
izens 
wader 
have 
ay?” 
lace 
king 
and 
nical 
| the 
cus- 
ened 
\nd 
ales- 
lean- 


rber, 
1eme 
lises 
) air 
coat 
have 
asily 
tip 


ered 
yinal 
don 


OcToneR, 1924 


\MERICAN PERFUMER & 


ESSENTIAL Orn REVIEW 


OCTOBER REPORT ON GRASSE FLORAL PRODUCTS 


(From Our Own CorrESPONDENT) 


Grasse, October 7.—Following is the October report on 
essential oils and floral products : 


Orange 


There is little to record this month on the 
products made from orange blossoms. 

The liquid and solid concretes are always in great demand 
Almost all of the oil neroli has been sent out to regular 
consumers. The distillation of petitgrain oil is almost fin 
ished and this oil will be sold so very quickly that there 
will be none left by the next harvest in May, 1925 


subject ot 


Rose 


Demands for rose products are about as usual. The mar 
ket is not very busy, because the attention of consumers 1s 
at present mainly directed toward jasmin and toward some 
of the native essential oils. Nevertheless large orders are 
coming into Grasse for the following: Pomades, solid con 
cretes, absolutes, and distilled rose water The stocks on 
hand next May will be insignificant, so that we can scarcely 
expect a drop in price for the next crop 

Jasmin 


The blossoming during the month of September has not 
been such as to make up for the loss caused by weather 
conditions during August. The cool days of early Autumn 
have appeared and the harvest is already nearly 
over, since there have been whole days during which no 
blossoming has occurred. During this time the picking could 
be dispensed with because of the scarcity of the full blown 
flowers. 


over or 


To sum up: The crop will be below normal so that the 
high prices prevailing for the jasmin flower will be, to some 
extent, justified by the scarcity of the products which will 
be manufactured this year. 

The large demand manifested for all the jasmin products, 
long before the harvest, has made each manufacturer afraid 
that he may not be able to secure a sufficient quantity of 
flowers to satisfy his customers. The result is that the 
manufacturers have bid against each other, and the tlower 
growers, knowing their requirements, have readily made 
themselves accomplices in this bidding which has made the 
price to be paid this year rather high. Fortunately the Syn 
dicate of Grasse Perfumers has succeeded in mastering the 
rise in price and, as the result of an interchange of views 
and an arrangement with the Syndicate of Parisian Per 
fumers, the rise has been stopped by a common agreement 
among the buyers. 

Tuberose 


This crop is poor also, on account of the cool weather of 
the months of August and September. Prices higher than 
those of last season must be prepared for, because there 1s 
nothing left from last year, and the quantities manufac 
tured in 1924 were distinctly below normal. The harvest 1s 
now over. 


Geranium 


(a) Bourbon—There is a distinct decrease in the price 
of geranium oil from the island of Réunion. This is due to 
the stagnation which started a month ago and not to large 
stocks remaining onthe island, because, according to ex- 
porters, these stocks are very low and a resumption ot 
higher prices is not impossible. It is a fact that a drop in 
price occurred a month and a half ago but that a recovery 
took place at once, after some large purchases had_ been 
made 

(b) African —The market price of the Algerian oil is 
stationery. The stocks of the second cutting are almost 
entirely used up. At present they are waiting for the oil 
from the last cutting, called the Winter Cutting, which gen 
erally produces almost nothing, because the distillation 1s 
very often stopped by rain which lasts for weeks at a time 
and which prevents the cutting. Moreover, the perfume 

quality of this oil is very weak. 


(c) Grasse—The Grasse geranium oil is being distilled 
now, but the crop is not large. The rains inundated the 
soil where the geranium grows and the plants suffered from 
this overabundant humidity The market price will be 
higher than last year's, because the cutting will certainly 
be below normal ; 

Mint 

We must record a very considerable increase in the prices 
of all mint oils. The Japanese oil has reached extremely high 
prices, too high, indeed, compared to the prices of other oils 
of a finer quality 

The price of American mint oily has reached very high 
limits for a country where the exchange is not favorable 
on account of the present market value of the dollar. The 
result is that the Grasse mint oil is very advantageously 
placed. Its price, although slightly higher than that of last 
year, has not risen in the same proportion as that of the 
exotic mints. Sellers of Grasse mint oil have had and will 
still get large orders orders have made .it possible 
to offer the plants good prices which will 
encourage the cultivation that has been somewhat neglected 


] . + f - } - ¥ 
recently on account of the unremunerative prices offered 


These 
growers of the 


Lavender 


The good-sized orders which have come from the four 
quarters of the globe for oils of lavender and a crop really 
less than normal, : 


prices, 


have caused a considerable rise in the 
already high, which prevailed at the beginning of the 
distillation of the plants. 

rhe crop is estimated this year as three quarters of the 
normal crop the demand seems to be greater than in 
former years, there is every expectation of an extremely 
high market price, especially as there is none of the stock 
of previous years: left with the manufacturers or 
sumers 

The fairs in the Alpes have scarcely begun and already 
more than half of the distillation has been sold, on the very 
spots where it has been distilled. Lavender rich in linalyl 
acetate has sold rapidly and at any price asked, so that it is 
beginning to be held at a premium 

On account of the prevailing high prices, none of the 
buyers have stocked up. Everything bought has been ex- 
ported at once to foreign countries. Even higher prices are 
to be expected. 


the con- 


Spike 


The expensiveness of oils of lavender has 
forced a rise in the prices of spike oils. 

Spain reports a harvest below normal and extremely high 
prices for spike oil 

French spike of higher quality than the exotic oil will be 
expensive, but the market price will be advantageous com- 
pared to Spanish spike. The increase over last year’s prices 
will scarcely be more than twenty francs per kilogram. The 
distillation will not be very large 


necessarily 


Rosemary and Thyme 


The demand for these two oils is normal. Rosemary oil 
is at present the cheapest oil available for ordinary 
Therefore its consumption has increased. The market price 
is firm with an upward tendency. 


soaps. 


\s for the oil of thyme, there is always a considerable 
demand from the manufacturers of thymol. The stocks are 
not large and a drop in price cannot be expected for some 
time. 

Summary 


With the return of Autumn, business, which passed 
through a dull period during the months of August and 
September, seems to be reviving. Orders for all floral prod- 
ucts and for native essential oils are coming in to Grasse in 
satisfactory numbers. 

As there is no drop in prices antigipated for the whole 
year, transatlantic consumers may profit by the present value 
of their money to stock up under favorable conditions. 
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TRADE MARK AND LABEL CASES PENDING IN COURTS 


D’Amour Litigation Against Wanamaker May Rival the Narcissus Suit; 


Ernest Coty’s Agent Here Appeals; the Prestonettes Case Is Up Again 


ROGER & GALLET SUE TO PREVENT THE 
REGISTRATION OF CHARME D’AMOUR 
\ suit has been started in the United States District Court 
for the Southern District of New York, by Roger & Gallet 
who are seeking an injunction to restrain John Wanamaker 
of Philadelphia and New York 
d’Amour. 


from registering Charme 

John Wanamaker filed an application in the patent office 
for the registration of this trade mark and Roger & Gallet 
iled an opposition based on alleged prior use of Fleur 
d'Amour and Bouquet des Amours. 

It appears from the papers filed in the case that Roger & 
Gallet filed a petition to register Fleur d'Amour in March 
1922, and were granted a certificate of registration Septem 
ber, 1922, but they claim usage since 1903. 
that they have sold 
States since 1903. 


It is alleged that the use of these trade marks by John 


They also claim 


Bouquet des Amours in the United 


Wanamaker is likely to cause confusion and mistakes to the 
injury of the plaintiff. 
petition. 


There is no charge of unfair com- 
The defense alleges that the word “Amour” has a 
general currency in the trade in various combinations. In 
support of this they submit the following: 


Amoretta, Florence N. Lewis; Amoray, Geo. B. Evans; 
Amonta, Jos. Calisher; Amorosa, Wm. Cooper & Nephews, 
England; Esprit d’Amour, John Blocki & Sons, Inc.; Gage 
D’Amour, Yardley & Co.; Lumiere D’Amour, Geo. H. Betts, 
New York; Poudre Amourette, Daggett & Ramsdell; Reve 
d’Amour, Aubry Sisters, Inc.; Etoile d’Amour, E. Wert- 
heimer & Cie.; Caresse d’ Amour, Marquecan, Crepent Moore 
‘Co.; Bel Amour, Paul Rieger & Co.; Chant d'Amour, 
Maurice Lévy; Nuit d’Amour, Saks & Co., N. Y.; Rose 
D’Amour, Miro Dena, N. Y. C.; Love’s Dream, Faxon & 
Gallagher; Lov’me, Melba Mfg. Co.; Love Me _ Dear, 
Druggists’ Importing Co. 

The defense also alleges that the trade marks do not 
infringe and that the word “Amour” can be used by anyone 
in association with other words. 

Attorneys for Roger & Gallet are Everts, Choate, Sherman 
& Leon, and for John Wanamaker, Howson & Howson and 
Hedges, Ely & Frankel. 

No date has been set as yet for the hearing 


“Adorable” and “Adoree” 


The Court of Appeals of the District of Columbia has 
handed down a decision in the trademark opposition pro 
ceeding in the United States Patent Office between Melba 
Manufacturing Company and Billingsley, in which the As 
sistant Commissioner of Patents held that the word “Ador 
able” is not registrable, it being admitted that the goods are 
the same and that the marks are so similar as to be likely 
to cause confusion It was claimed by applicant that op 
uses heth “Adoree” and “Ador Me” upon the same 
but it was held that this fact does not affect the 
The Court of Appeals affirms the decision 


poser 
row rds, 


situation 


Publication of Trade Marks in Chile 

In the future any party who is desirous of registering a 
trademark (manufacturer’s mark) in Chile will be obliged 
to have a facsimile of such mark published in the Diario 
Oficial, thus making it known to all manufacturers in busi 
ness in the Republic, according to a decree recently issued 
The Diario Oficial yill also publish a yearbook of trade- 
marks, in which will appear cliches of all the registrations 
that have been made 


COTY-PRESTONETTES LITIGATION UP AGAIN 
ON QUESTION OF PROPER LABELS 

The continued litigation between Coty, Inc., and concerns 

from 

Coty’s loose face powder entered another phase when the 


which rebottled Coty’s perfumes or made compacts 


appeal of the plantiff in the case of Coty vs. 


argued on 


Prestonettes 
the 


and 


was Thursday, October 9, before Circuit 


Court of Appeals, Manton 
presiding. Judge Augustus N. Hand, of the United States 
District Court, prescribed certain forms of labels to be used 
in rebottling, etce., for the protection of the plaintiff on the 
plea that these labels were insufficient to protect the inter- 
ests of Coty and the Coty customers and the argument be- 
fore the Court of Appeals was devoted solely to the ques- 
tion of the form ot label which the defendant should be 
required to use on rebottled perfume or on compacts made 
trom the plaintiff's powder. In the litigation Coty, Inc., was 
represented by Messrs. Mock & Blum, the defendants by 
Reiss & Reiss and Charles H. Tuttle, of Davies, Auerbach 
& Cornell. The result of the appeal will probably be an- 
nounced within the next month. 


Judges Rogers, Hough 


Ernest Coty’s American Agent Appeals 


Dissatisfied with the decision of the United States Dis- 
trict Court and of the United States Circuit Court of Ap- 
peals that in the United States any sale of the products of 
Ernest Coty must be accompanied by the use of the phrase 
“Not the original Coty” the Parfums de Grand Luxe, a 
New York Corporation, which is the United States agent 
for the Ernest Coty products, has made an application for 
a writ of certicrari to the United States Supreme Court to 
review this litigation between itself and Coty. It is within 
the discretion of the Supreme Court whether it will hear an 
appeal in this matter, as an appeal cannot be taken to it as 
a matter of right in these cases. The application for the writ 
of certiorari was denied by the U. S. Supreme Court, October 
20, without an opinion. 


Vanette 


Acting Commissioner of Patents has held that Alfred H. 
Smith, Inc., is not entitled to register the words “Vanette” 
or “Djerkiss Vanette Kerkoff” for perfume containers, upon 
the ground that the applicant is not in the business of selling 
containers and that such containers were sold only as con- 
tainers for perfume. 


Business, Life and Horse Races Run in a Groove 


Business is built on confidence and confidence is cen- 
structed of honesty, sincerity and the ability to make good 
on both. The dashing individual who plays a cracking game 
of golf, who always has the latest story to tell, who is sup- 
plied with a little pre-prohibition (?) stuff, and is a won- 
derful entertainer, may get away to a splendid start, but 
the worker, who is sincere, honest, conscientious, confident, 
usually wins out. Life races are similar to horse races in 
this respect Most of them are won in the home stretch — 
I'he Superintendent, Cincinnati, Ohio 


Coolidge Counters on Inquisitive Reporter 


Speaking of the Coolidge reserve 

“Do you. wish to say anything about 
the reporter's first question. “No.” 

“About the farm bloc?” “No.” 

“About the World Court?” “No.” 

The reporter turned to go. 

“By the way,” added Coolidge, 
hack, “don't quote me.” 


Prohibition 2?” 


unexpectedly calling 
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ACTIVITIES OF ASSOCIATIONS, SOCIETIES AND CLUBS 


Two Big National Druggists’ Organizations Decry Dry Unit’s Edicts; 


Chemical Trades Elect Officers; Points About Two Coming Expositions 


N. A. R. D. HOLDS GREAT CONVENTION THIS 
YEAR IN NATIONAL CAPITAL 

\bout 1,400 members of the National Association of Re 

tail Druggists attended the 26th annual meeting which was 

held in Washington, D. C., September 22-25. 

the meeting will be found in our Washington Correspondence 


Reference to 


The Cramton Bill was duly and strongly denounced and 
Prof. James H. Beal, the noted scholar and leader of 
American pharmacy, scored a hit in this comment on tax 
and dry law conditions 

“Taxes and bureaucratic government are inseparable. The 


more government the more taxes; the more taxes the more 


bureaucrats. Society ‘has always been afflicted with a class 
of humans which has sought to save men from the frailties 
and weaknesses of the human race by the enactment ot 
laws. This business has become very profitable and what 
was formerly a pest has become a pestilence. The only 
successful theory of uplift was that expounded by the Great 
Teacher on the shore of Galilee, who taught that true social 
order can only be maintained through the moral regenera 
tion of individuals. The trend of nearly all of the uplift 
legislation has not tended to keep men from doing wrong, 
but to coddle and save degenerates and weaklings to the 
hazard of all the members of society.” 

The asseciation adopted a resolution condemning as “un 
fair’ and “demoralizing” the practice of “a number of 
wholesalers” who “sell to the public direct at wholesale 
rates.” Resolutions to that effect were introduced by dele 
gates from St. Louis, New York, Chicago and other cities 
and many retailers present declared that the practice of 
wholesalers selling merchandise to other than retailers, at 
wholesale prices, was general in the communities in which 
they were located. The association will urge that the prac 
tice be discontinued at once. Reference to the “hidden dem 
onstrator” topic, which is just now being taken up by 
the N. A. R. D., will be found on page 418. 

\ resolution was adopted urging the education of the 
public, through drug stores, as to the lawful and necessary 
use of alcohol and narcotic drugs and the abuse of those 
products for illicit purposes. Manufacturers were con 
condemned for advertising retail prices of 50 cents and $1 
on items they sell to the trade at prices above $4 and $8 
per dozen. A vigorous protest was made against the levy- 
ing of any tax upon alcohol intended for medicinal use. 

The following officers were elected for the ensuing year: 
President, F. R. Peterson, of Oregon; first vice-president, 
J. W. Cookson, of Kansas; second vice-president, D. S 
Sanders, of Tennessee; secretary, Samuel C. Henry, of 
Illinois; treasurer, Harry Ginther, of Ohio, and members 
of the executive committee, Wm. A. Oren, of Indiana, and 
Samuel C. Davis, of Tennessee. 


Chicago Perfumery, Soap and Extract Association 
Walter L. 


Soap and Extract Association, announced a treat in store 
for the members at the meeting scheduled to be held at the 
Elks’ Club on October 15. It was a talk by Dr. P. R. 
Geiger, Assistant Health Commissioner of Chicago, on the 
subject: “A Backward Look for a Forward View.” 

Bowling every Wednesday evening is a regular order of 
business for the members of the association. 


Filmer, secretary of the Chicago Perfumery, 


Synthetic Manufacturers Fix New -Dates 


Synthetic Organic Chemical Manufacturers’ Association, 
dyestuffs section, has voted to hold the monthly meeting on 
the third Thursday instead of the second Friday of each 
month. 


JUBILEE MEETING OF WHOLESALE FIRMS IN 
DRUG TRADE A BIG SUCCESS 


The fiftieth annual meeting of the National Wholesale 
Druggists’ Association at Atlantic City, September 22-25, 
‘vas a great success. Much business of importance was 
transacted and the social features, as usual with the asso- 


ciation’s conventions, were most enjoyable. The address of 


the president, G. Barret Moxley, was extremely long and 


equally interesting. All through the proceedings there was 
evidence of revolt against the Anti-Saloon League encroach 
ments on the wholesale druggists. Strong resolutions were 
passed against the Cramton Bill. 

Sewall D. Andrews, of the Minneapolis Drug Co., Minne- 
apolis, was elected president. Other officers are: First vice- 
president, William O. Kuebler, Bolher & Kuebler Co., New- 
ark, N. J.; second vice-president, Mackay Van Vleet, Van 
Vleet-Manstield Drug Co., Memphis, Tenn. ; third vice-presi- 
dent, William F. Geary, Kirk, Geary & Co., Sacramento, 
Cal.; fourth vice-president, George H. Huff, Kauffman- 
Lattimer Co., Columbus, Ohio; fifth vice-president, B. F 
Page, W. H. King Drug Co., Raleigh, N. C. 

New members of the Board of Control, to serve for 
three years, are: Roblin H. Davis, Davis Brothers Drug 
Co., Denver; Henry J. Bowerfind, Fort Wayne Drug Co., 
Fort Wayne, Ind.; Charles W. Whittlesey, Charles W 
Whittlesey Co., New Haven; J. G. Smith, Columbia Drug 
Co., Savannah. Carl F. G. Meyer, Meyer Bros. Drug Co., 
St. Louis, Mo., was chosen to fill the unexpired term of 
two years made vacant on the board by the election of 
Mr. Andrews as president. 

At a meeting of the Board of Control, A. H. Van Gorder, 
of Hall-Van Gorder Co., Cleveland, Ohio, was elected 
chairman. He and C. Mahlon Kline and C. F. G. Meyer 
will serve with President Andrews as the newly created 
executive committee of the association. F. E. Holliday was 
reappointed general representative. C. H. Waterbury was 
again chosen as secretary. 

New associate members elected included, Coty, Inc., New 
York; Frostilla Co., Elmira, N. Y.; R. Hillier’s Son Co., 
Inc.. New York; Princess Pat, Ltd., Chicago; Carroll- 
Dunham-Smith Pharmacal Co., New York; Paul Westphal, 
New York. 

The association voted to continue its studies of operating 
expenses in connection with the Bureau of Business Re- 
search of Harvard University. A renewal of pledges will 
be made and sufficient funds raised to enable the members 
to aid in a more comprehensive study of operating expenses 
and problems than has yet been accomplished. 

A new committee on education was charged by the asso- 
ciation with the responsibility of devising some method and 
practicable plan whereby better relations with retail drug- 
gists might be developed. It was also instructed to take 
under consideration a suggestion for the inauguration of a 
merchandising or dealer education and dealer help campaign 
among retail druggists and their clerks. 

Resale price maintenance legislation for the protection of 
identified merchandise against the abuse of baiting by ex- 
cessive and unfair price cutting was endorsed, and a reso- 
lution was adopted requesting early hearings upon the bills 
now pending in Congress. 

\ report, which met with the unanimous approval of the 
delegates, including those from the American Chemical So- 
ciety, was submitted by C. Mahlon Kline, of Kline, French 
& Co., of Philadelphia. The report said in part: 

“The industries depending on the use of alcohol have 
steadily declined owing to the drastic and unjust methods 
employed by the prohibition office, while establishments 
engaged in the use of alcohol illegitimately have flourished 
by the falsification of bonding warehouse records, and ob- 








434 \MERICAN PERFUMER & 





taining alcohol without tax, are flooding the market with 
preparations containing it at a price far below the standard 
at which legitimate concerns must sell.” 

The report declared that the only person able to deal 
intelligently with the alcohol using industries is the Com 
missioner of Internal Revenue, and strenuously opposed the 
Cramton bill. 

“The men in the prohibition enforcement business do not 
see beyond their noses,” it was’ stated. “They think of al 
cohol only in terms of ‘booze,’ and they do not realize that 
it is the only known universal solvent employed in prac 
tically every industry and that manufacturers must be able 
to obtain it as easily and as conveniently as any other raw 
material. 

“The manufacturers of this country using alcohol are a 
unit in opposing the policies of the prohibition enforcement 
division of the Treasury Department. There is absolutely 
nothing that they do of which we approve They have 
been and are a rank failure in every way 

“We have come to this opinion as a result of four and 
one-half practical experience, trying every con 
ceivable way to co-operate with the prohibition enforce 
ment officials, and receiving no sensible treatment except at 
the hands of the Commissioner of Internal Revenue, who 
knows what the problems and needs of the manufacturer 
are and is capable of meeting them 

“Experience has shown the serious danger to legitimate 
industry involved in requiring applications for alcohol to 
pass through the hands of prohibition directors and _ their 
assistants. On the other hand, illegitimate users of alcohol 
apparently have but little trouble in obtaining all they need 

“Manufacturers and jobbers of alcoholic medicinal and 
toilet preparations, flavoring extracts and allied products, 
for instance, have obliged during the past eighteen 
months to meet considerable illegitimate competition from 
concerns advertising standard articles, like Jamaica ginger, 
tincture of sweet orange peel, witchhazel, rubbing alcohol, 
lemon extract, etc., at prices below the cost of production 
in legitimate, well-equipped manufacturing establishments 

“The wholesale drug trade in particular has been 
with circulars advertis these goods and emphasizing the 


low prices, quoted on barrel lots. A large number of these 
} 


years of 


been 


flooded 





‘ } 
i 


circulars were presented by us to the prohibition unit with 
the suggestion that the source of alcohol supply of thes« 
concerns be inquired into, the surtace indications suggest 
that no tax could have been paid on the spirits employed 
in the production of these goods.” 

Che committe declare tha eve lay transactions 

ld be practically upon a cash: basis,” and then asserted 
that the present grea ( bed conditiot egarding term 
ind discounts is due “largely to the somewhat unexpected 
results from Uncle Sam’s policy under the Prohibition Act.” 
“The ruling of the d irtment,” the report stated vhich 
allowed the establisl ge of a wholesale drug | Isc ith a 
limited capital of $25,000, brought a large amount of in 
justice to our business and created competition which prac 
ticed destructive methods in order to carry on the liquor 
business contrary to the prohibition law 


“We are 
eliminate 


Federal Government to 
legitimate dealer may 
competition 

steps that could be taken to free 
the jobbing drug trade from the present destructive terms 
and discounts would be to ask the Federal Government 
for amendment to the present prohibition law, by dropping 
out from the law the term ‘druggi distributer 
of liquors, and ask the Federal Government to put the 
liquor business upon a governmental dispensary basis and 
leaving alcohol to be sold by the druggists only for medicinal 
and mechanical uses.” 


waiting patiently for the 
such practices so that a 
he freed from this unjust 


“One of the greatest 


sts’ as the 








Salesmen Dine and Elect Officers 


The Salesmen’s Association of the American Chemical 
Industry held its annual meeting at the Druachem Club, 
New York City, on September 30. E. J. Mehren, vice 


president of the McGraw-Hill Co., spoke very interestingly 
on “Economic Conditions in Europe.” There was an ap- 
petizing dinner, with music and vaudeville. 

The election of new officers resulted as follows: Presi- 
dent, Dr. F. P. Summers, Noil Chemical & Color Works: 
first vice-president, E. J. Barber, White Tar Co.; second 
vice-president, J. G. Harrison, Rollin Chemical Corporation ; 
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third vice-president, H. F. Wilmot, Synthetic Organic Chem- 
ical Manufacturers’ Association; secretary, W. H. Adkins 
Monsanto Chemical Works ; treasurer, Robert Quinn, Math. 
\lkali Works; executive committee, John A. Chew, 
Warner Chemical Co.; Alva H. Pierce, Grasselli Chemical 
Co., and Burnell R. Tunison, U. S. Industrial Alcohol Co, 
RK. P. Dunning, who is leaving the chemical industry, was 
elected an honorary member. 


leson 


Chemical Equipment Men Hold Election 


lhe second annual meeting of the Association of Chemical 
Equipment Manufacturers, held at the Chemists Club, New 
York City, September 16, resulted in the election of G, O, 
Carter, Linde Air Products Co., president; E. C. Alford, 
T. Shriver & Co.;. T. C. Oliver, Chemical Construction Co, 
and L. S. Thurston, General Electric Co., vice-presidents: 
P. S. Barnes, the Pfaudler Co., treasurer, and Peirce D, 
Schenck, Duriron Co., Inc., and J. W. Spotten, United Lead 
Co., directors for three years. 

Gratifying progress was reported by the exposition com 
mittee, comprising G. O. Carter, Linde Air Products Co.; 
E. C. Alford, T. Shriver & Co., and Roberts Everett, secre- 
tary of the association, which has charge of plans for the 
First Chemical Equipment Exposition to be held in Provi- 


dence June 22 to 27 inclusive, 1925. 


fm<rican Fharmaceutical Association 


The ticket being voted on by members of the American 
Pharmaceutical Association for next year is as follows: 

For Pres.dent (one to be elected): Wilbur L. Scoville, 
Detroit, Mich Lucius L. Walton, Williamsport, Pa.; 
Charles W. Johnson, Seattle, Wash. For members of the 
Council A. Ph. A. (three to be elected): Henry C 
Christensen, Chicago; Samuel L. Hilton, Washington, D.C.; 
Julius A, Koch, Pittsburgh; Theodore J. Bradley, Boston; 
Charles W. Holton, Newark, N. J.; W. Bruce Philip, San 
Francisco; Walter M. Chase, Detroit; Henry M. Faser, 
University, Miss.; Edsel A. Ruddiman, St. Louis. 

The drive for the half million dollar fund for a building 
for the association has reached approximately $400,000. 


Dr. Hendrick Heads Chandler Museum 


Dr. Ellwood Hendrick began his duties as 
Chandler Chemical Museum at Columbia University Oc- 
tober 1 He succeeds Professor Charles F. Chandler, the 
founder of the museum, who resigned some time ago be- 
of ill health. Dr. Hendrick is graduate of the Uni- 
Zurich, Switzerland. He is an ex-president of 


head of the 


Cause 
versity ol 


the Chemists’ Club, a member of the executive committee 
of the Research Corporation, and is associated with other 
organizations 
New York Chemists Greet Dr. Armstrong 
E. F. Armstrong, former president of the Society of 


Industry, who is in this country on a_ business 
New York section of the organization 
hemists’ Club, this city, on ‘ats from 


feature of the meeting 


Chemical 
trip, addressed the 
October 17 at the ( 


Many \spects.” \ 
Gift of $475,000 for Harvard University 


committee to extend 
announces a 
from the 








dinner was a 


Bishop Lawrence, chairman of the 
the national rvice of Harvard University, 
gift of $475,000 for the division of chemistry 


family of the late E. ¢ Converse of New York. 
American Bottlers’ Association 
for the annual con- 
Beverages 
The ac- 


Elaborate preparations are being made 
vention of the American Bottlers of Carbonated 
in Louisville, Ky., November 10 to 14, inclusive 
companying exhibition of machinery used in this industry 1s 
expected to overshadow all previous shows of the kind. 
Nearly all of the 263 exhibit spaces have been reserved. 

Exposition to be Held in Porto Rico 

Plans are being carried forward for an exposition for the 
development of industry, agriculture and commerce, to be 
held at Las Casas, a suburb of San Juan, in February next, 
reports Trade Commissioner L. W. James from San Juan, 
Porto Rico. 

International Olive Oil Congress 


The seventh International Olive Oil Congress will be held 
in Seville, Spain, from December 5 to December 10. this 
year. Scientific, technical and commercial aspects ot the 
industry will come up for consideration. 
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Se 


OFFICIAL REPORT OF FLAVORING EXTRACT 
MANUFACTURERS’ ASSOCIATION 


Since our September report, Fred S. Rogers, the presi- 


lent: Thomas J. Hickey, general counsel and executive 


eretary; Richard H. Bond, vice-president and chairman 
i the legislative committee, as well as other officers and 
the affairs of the 
Manufacturers’ Association. 


mmitteemen, have been busy with 
Flavoring Extract 
Word has been conveyed to the members to use their 
est endeavors to defeat the Cramton bill, which will be up 


All should 


eet into communication with their United States Senators 


xin for action in Congress in December. 


nd advise them it is a menace to legitimate industries. 


Secretary tlickey has sent out a revised list of the mem 
ers as of September 26, 1924, which is very handy, as it 
commitiees 


the 


officers end 


full 


ccutains the roster of 


Circular No. 174 gives a report on “Vanilla 


Crop and the Tax on Alcohol.” The vanilla report was 
cured for the Association through the Chamber of 
mmerce from Wesley Frost, United States Consul Gen 

at Marseilles, lrance The substance of this report 


printed in our FLAvorinG [-xtract SECTION, page J2-, 


\ycust issue. An 


Frost 


iiem of added interest, however, is that 


mentions as his sources of information conver 


Wm. Ingersoll, 1 Boulevard 
Rue St. Jacque; A. Conza, 


ions with the following 


Emile [ttlin, 5 


gchany 


t 1 resting to note that Mr. Ingersoll is the French 

( tive of Dodge & Olcott Co., New York, while the 

1] 

two informants are brokers. Some buyers ot vanilli 

s are disposed to discount the information on vanilla 
rops which can be obtained of American firms, despite the 


t that t latter derive their knowledge of the conditions 

m the same sources the consuls consult and often re 
it far ahead of the official channels. ) 

Circular No, 175 deals with the “North Carolina Drug 


particularly in relation to the sale of prepara 


s in drug stores. 


SODA WATER FLAVORS MANUFACTURERS 


W. S. Bickford, of New Orleans, president, and Thomas 
Hickey, of Chicago, secretary and attorney, together with 
the National 


Manufacturers of Soda Water Flavors, have kept up their 


legislative committee of Association of 
Activities in taking care of the interests of the association 
ind its members during the last month. Secretary Hickey 
s collected information on various subjects, and has trans- 


mit 
Mt 


itted the same to the members, including a bulletin on the 
cancellation of the proposed rider on “H” permits. 

Secretary Hickey also has issued the call for the annual 
Convention which will be held in the Brown Hotel, Louis- 


ville, Ky., on November 10, starting at 10 A. M. 


ction 





PURE FOOD AND DRUG 


In this department will be found matters of interest con- 


tained in FepERAL AND State official reports, etc., relating to 
perfumes, toilet preparations, flavoring extracts, soaps, etc. It 
is advisable also to look at our WASHINGTON CORRESPONDENCE, 
Soap Section and other departments for further information. 





Tariff Decision on Fruit Juices 


Sustaining a protest filed in the name of Mario P. 
Tribuno, the Board of Appraisers finds that grape sugar, 
containing sufficient moisture to drip a syrup, which has 
been treated before importation to prevent it from produc- 
ing alcohol, if left to itself, is not within the description of 
the statue “capable of producing alcohol” (Para- 
graph 806, act of 1922) so as to subject it to the additional 
duty of $5 per proof gallon imposed by the statute. This 
question came up over the importation of a commodity in- 
voiced as grape syrup. The appraiser reported that the mer- 
chandise consisted of grape juice concentrated capable of 
producing 461% per cent of alcohol. Duty was assessed at 
the rate of 70 cents per gallon and in addition thereto, $5 
per proof gallon of alcohol on the assumption that 46% per 
cent of alcohol could be produced therefrom. The protest- 
ant Claimed that duty should been levied only at 70 
gallon, which claim is upheld in a lengthy de- 


Waite 


have 
cents per 


cision by Judge 
Pennsylvania 


The Pennsylvania State Bureau of Foods and Chemistry 
in September collected $4,670 in fines for. viol: 
ution being for using sulphur dioxide as a preservative 
involved. 


itions, one 
prose 
Our 


industries were not 


Indiana 


1 


The monthly September bulletin of the Indiana State 
Board of llealth shows that the Food and Drug Laboratory 
in August examined 212 samples of food, of which 22 were 
classed as illegal, being unusually low. One 
sample 


of vanillin was examined and pronounced legal. 


this percentage 


Vanilla Crop in Vera Cruz 


Reports received from the vanilla districts show that the 
weather conditions have been very favorable, states Vice- 
Consul Willys A. Myers in a communication received in the 
Department of Commerce. While the rains have not been 
so plentiful, the weather has been very warm and the vanilla 
beans have matured rapidly. Indications are that the vanilla 
crop for this season will be of a much better quality and a 
little larger than that of the past year. The locust pest has 
just made its appearance in Gutierrez Zamora vanilla district, 
and unless more efforts are made to exterminate the pest 
than have been made in other parts of the State of Vera 
Cruz, the present crop may be damaged. 


Philadelphia’s Pure Food Show 
Grocers-Phila- 


Plans for the 1924 Philadelphia Retail 

delphia /nquirer Food Fair, November 10 to 22, inclusive, 
in the Commercial Museum Exhibition Hall, are being de- 
veloped. Federal and State food departments are co-operat- 
ing to make the show a success. 
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Henry S. Dennison, president of the Dennison Mfg. Co., 
Framingham, Mass., 
“To Cut the 


Business for October 





contributes an 
Waste of 


interesting article on 





how 





Unemployment” to Nation’s 
Mr. Dennison says in part 








“The problem resolves itself into two major elements: 
First, the prevention of unemployment; and, second, its re- 
lief. With- 
out a carefully worked-out plan for preventing unemploy- 
ment, the cost of 


The first, by all odds, is the more important. 







its relief would often be greater than a 
could bear 





company 







“The fluctuation of employment due to seasonal demand is 








always a bugbear to any business. Through it the working 


force is disorganized, capable employees are driven away 





or lose their keenness, and newcomers at the next period of 











increased production have to be trained at great expense. 
At the same time, that arch fiend, Overhead, collects his 
inexorable toll 


















“In the Dennison Mfg. Co. we have been able to show a 
marked reduction of seasonal unemployment by the adoption 
of certain definite practices. 














These practices were not put 
into sudden and complete operation but were tried out one by 
one, and extended when conditions made possible. Working 
gradually, we finally attained results which were unhoped for 
at the beginning. A statement of our procedure may be 
helpful in the way of suggestion. 

“As a first step, we modified our sales policy. Our sales- 
men urged purchasers of seasonal merchandise to place their 
orders well in advance, and the assurances of delivery and 
of maintenance of quality on orders so placed were convinc- 
ing arguments. The results of this campaign were most 
gratifying. Box production which, each fall, had overtaxed 
the factory only to fall off to nothing for several weeks after 
Christmas, was equalized. As a second step, we endeavored 
to secure non-seasonal orders with long delivery time. To 
do this required hard work on the part of the selling force. 
But the same arguments, as in the case of seasonable mer- 
chandise, at length bore fruit. 

“Having modified our sales policy, we then revised the 
planning of our work within the factory. The production of 
holiday and stock merchandise and of boxes and labels for 
packaging merchandise was planned a year in advance. By 
doing this, we were able to get most of our stock items made 
up and in the warehouse at times when special order business 
was low, and to have our facilities free for times when spe- 
cial orders came pouring in on us. Further, this long range 
planning enabled us to produce on a schedule based on our 
production limitations, rather than on delivery demands. 

“Besides these methods for decreasing the pressure of sea- 
sonal demands and of evening out the inequalities, we meet 
seasonal unemployment by conforming ourselves to it. We 
try to balance the decrease of work in one department against 
the surplus in another by transferring employees not needed 
in one line to another where there is work on hand. 

“But when we have devised ways and means for obviating 
seasonal unemployment we still have to face the more serious 
problem of eliminating, or at least relieving, the unemploy- 
ment which follows the cyclical recession of the business tide. 
We have learned at no slight cost that in prosperous periods 
we must prepare for depressions. We have drawn many 
curves of our past experience. We pay close attention to 
the economic bureaus which give curves condensing the vital 
statistics of the present situation, and it is the duty of our 
research department to study and estimate just where we are 
in the business cycle. 

“In this way, we were able to make estimates that allowed 
us in January, 1920, when everything was overselling 60 per 
cent, to make adequate preparation for the depression which 
struck us in November. This does not mean that we always 
are able to estimate exactly. We cannot expect to know 
precisely when the change is coming nor do we care, pro- 
vided we hit it within a few months. 

“In making preparations to deal with cyclical business de- 
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UNEMPLOYMENT LOSSES 


pressions, we have tried to place our purchasing upon a sei 
tific basis and to apportion our advertising expenditures; 
meet the varying conditions of the market. Of the ba 
commodities which constitute more than half of our pe 
chases, we plan to have smaller quantities on hand wh 
prices are well above the normal line. On the other ha 
we purchase a relatively larger stock of these items wh 
their price is below the normal line. Though during wy 
times, which are exceptional, these lines go to pieces, y 
cannot help winning on the long run on this policy, 

“Our advertising appropriations are made on a five-ye; 
basis, and the advertising manager is supposed to reser 
his advertising appropriation in good times in order to ha 
resources to call upon in hard times. It might be interestiny 
to know that on one item on which $17 was spent in adver 
tising in 1919, over $15,000 was spent during the depress 
in 1920. 

“But in spite of our most strenuous efforts to reduce s 
sonal and cyclical fluctuations, we cannot hope to escap 
periods when it is not possible to keep our full crew work 
ing. For tive years now, we have been experimenting with 
plan to relieve unemployment when it does occur. During 
the period 1916-1919, we set aside from our prolits an unen 
ployment fund; and in 1919 a committee composed of ty 
members from our General Works Committee, representin 
the employees, and two members from the managemer 
worked out the details of the plan which is now in operat 

“This plan is frankly an experiment, and we have 1 
had sufficient experience to give any final statement as to it 
results. Its purpose on the one hand is to protect fror 
hardship those employees whose earnings are reduced | 
reason of unemployment. On the other hand, we expect | 
it to obtain better employees, to maintain a steadier workir 
force, and to secure better work on the part of the employe 
due to their release from the fear of loss of income throug 
unemployment. 

“The plan first provides that whenever there is a lack 
work the actual laying off of employees shall be avoide 
whenever possible by temporarily transferring those for 
whom there is no work to other parts of the plant wher 
there is work. If it finally becomes necessary to lay 0 
persons, the fund is set in operation in the following manner 

“An employee, who is temporarily laid off, receives $ 
per cent of his regular wages if he has dependents, and é 
per cent if he has none. If an employee, with or withow 
dependents, secures temporary employment, he is consider 
to be entitled to a wage which equals 10 per cent of his out 
side earnings, plus 90 per cent of his usual earnings wi 
Dennison. For example, if the employee receives $20 a wee 
from his outside work, while his usual income from Denn 
son was $30, he would receive $9 a week from the Unen: 
plovment Fund. 

“Employees who are transferred inside to other work at 


paid their full wages if they are time workers and 9% pe 


cent of their first six weeks’ average if piece workers. What 
ever they are worth on their new job is charged to operat 
ing expenses, and the remainder is made up out of the Un 
employment Fund. At any time after six days’ payment: 
have been made, the Unemployment Fund Committee m4 


stop payments to any employee, who, in its opinion, 18 0 


making proper efforts to secure outside work. ; 
“The cost of the plan has not been high. During the tou! 
years it has been in operation, only slightly more than $3) 
000 has been paid out of it, a sum less than one-half of ont 
week's average payroll. It may be asked if this expense has 
been justified. The benefits of such a plan as this are s 
intangible as to be difficult of measurement. We feel, how 
ever, that it has resulted in building up for us a more stab! 
and efficient working force and that it has been a vital fa 


tor in reducing our labor turnover to the lowest point in 


history—approximately 16 per cent. 
“Not long ago one of our oldest and keenest employees, 
commenting upon our personnel policy said: ‘The clinic a 


lunch room and suggestion system and all those things 4" 
fine. but if the time ever comes when anything has to be done 
away with, let them all go, and hang on to the unemployme 
plan, for that is the thing that makes us all glad we @! 
working for Dennison.’ That seems to answer the question 
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Mr. and Mrs. Robert L. Dodge, of New York, and Mrs 
Dedge’s daughter, Miss Mary Sefton Thomas, sailed October 
Mrs. Dodge is the « 
York. 


1 for France on the liner Paris. wner of 
Harriet Hubbard Ayer, Inc., New 


Mrs. Ida Chernoff, beauty expert of San Francisco, is 
delivering a series of lectures on her specialty throughout 
the country. She was in Cleveland recently. 


Another social event in the Colgate clan is of more than 
usual interest, for one of the chief figures has already made 
and promises to 


Colg 


1 
relatives 


his mark in the affairs of Colgate & Co. 


This account of the ate 


further carry out hereditary. 
Burr wedding tells it better than singling out the 
who took active part in a 
most interesting ceremony: 
“The of Miss 
Anne daughter of 
Mr. and Mrs. William 
Hubert Burr, of 70 West 
Fifty-ninth street, New 
York, New Caanan, 
Conn., Mr. S. 
Colgate, of 
Mrs. M. Colgate, 
of Orange and New York, 
took place October 4 in St. 
Mark’s Episcopal Church, 


marriage 
Burr, 


and 
to Bayard 


son Mr. and 


Sidney 





New Caanan. The Rev. 
. . = 7 ne | 
Herbert Shipman, Suffra- * — 
gan Bishop of New York, S. Bayarp CoLGATE 


assisted by the Right Rev. 

Edwin Penwick, Bishop of North Carolina, performed thi 
ceremony, which was followed by a reception at Cobble- 
shack, the country place of the bride’s parents. Miss Anne 


Louise Hubbard was maid of honor and the bridesmaids 
were the Misses Eleanor Devlin, of Niagara Falls; Mar- 
garet Colgate, Louise Dean, Mary Alice Barney, Leila 
Baldwin and Margaret McMillan. Mr. Colgate’s cousin, 


Gilbert Colgate, Jr., of New York, was best man, and the 
ushers were Herbert Barry, Jr., Theodore C. Speeres, Sid- 
ney Self, Henry H. Wells 3rd, Theodore Taylor and Ed- 
ward Hyde, Jr.” 

J. Edward Young, Jr., of Thurston & Braidich, importers 
of vanilla beans and other drug products, left on October 8 
Mr. Young had in- 


steamship but 


for a short business trip to Mexico. 
tended leaving earlier in the month and by 
Pressure of other affairs caused a postponement of the ar 
At the last moment developments forced his 
rail in order that he might keep previously 


rangement 
departure hy 
arranged appointments. 


Thomas J. McHugh is now president of Victor Vivau- 
dou, Inc., and Victor Vivaudou has retired from the man- 
of the New York perfumery firm bearing his 
name. This development on October 3 followed the 
sistent attacks made on the firm's selling and other policies 
committee of 
cent in 
late 


agement 
per- 
by E. Clarence Jones, head of a protective 
minority stockholders, and a rise of nearly 
the quotations on Vivaudou stock in the 
The atmosphere was cleared on September 26 


50 per 


market iG 


septe mber. 


when D. A. Schulte, head of the Schulte Retail Stores 
Corporation, announced that his company had taken over 
the controlling interest of V. Vivaudou, Inc., by the pur- 
chase of the stock owned by Victor Vivaudou. The pur- 


chase was made for the account of Park & Tilford, whick 


is controlled by the Schulte 


company, out of the earned 
surplus of the former com 
pany No price for the 


shares was made public. It 
was reported that when the 
that 


negotiations began 


between $6 and $8 was bid 
for the 
but that 

manded $10. 
quite 
large blocks of 
15,000 shares changing hands 
i Some 


interest, 
de 
The stock has 


controlling 
Vivaudou 


been active recently, 


high as 


as 





in one transaction. 


J. McHucu 


sales were made as high as [Hos. 
and many around $10. 
\ccording to the stockholders’ list of May, 1924, there 
300,000 of value, out- 
standing in the company. Mr. Vivaudou was registered as 
the owner of 43,700 and J. S. Bache & Co., brokers, asso- 
ciated with him had 38,181. In addition, 103,000 shares were 
seventy-three different Wall street 
2,000 shareholders were the 


$12 


are shares common stock, no par 


from about 


Altogether about 


registered 
houses. on 
books. 
At 
election of Mr. McHugh to the 
elected a director and member 
J. R. Harbeck was elected a W. 
Kerbin, resigned. No other changes were said to be in con- 
templation. Mr. Harbeck is a capitalist of Newark, N. J. 


Jules S. Bache, the New York banker, continues as chair- 


a meeting of the directors on October 3, besides the 
presidency, Mr. Schulte was 
of the executive committee. 


director in place of J. 


man of the executive committee in which his associates 
are D. A. Schulte, J. R. Harbeck, E. W. Wise, R. W. 
Goerke and T. J. McHugh. 

The directors are Jules S. Bache, Edward W. Wise. 
D. A. Schulte, R. W. Goerke, J. R. Harbeck, Edwin C. 
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Foran, R. H. Aronson and E. Clarence Jones. 

Rumors that Park & Tilford and Vivaudou, Inc., would 
be merged were denied emphatically by James C. Bolger, 
head of Park & Tilford. Mr. Bolger said: “Those who 
know of the achievements of Mr. McHugh in the toilet 
goods field will appreciate the advantages of his leadership 
in Vivaudou.” 

































































Thomas J. McHugh, the new head of the Vivaudou cor- 
poration, has won high esteem by his accomplishments in 
the toiletry trade, and it is said that one of the chief in- 
centives in the acquisition of the control of the company 
was Mr, Schulte’s expectation that Mr. McHugh’s services 
‘ould be obtained to guide its destinies. 

Mr. McHugh is only 43 years old, and for the last fifteen 
years was in the perfumery department of George Borg- 
feldt & Co., New York, and in charge of the department 







































































for eight years. His activities began when at 13 years of 
age he went to work as an errand boy at $5 a week for 
Emile Utard, of Pinaud. Before he was 15 he was calling 
m the trade and at 17 went on the road through the West. 
From 1903 to 1909 he was in the employ of Richard Hud- 
nut. He is married and resides at Haworth, N. J., and is 
i member of the White Beeches Golf Club. 


“Mr. McHugh,” said George Semler, president of George 






























































Borgfeldt & Co., “carries with him the good wishes of our 

















entire organization. His executive ability, his engaging 








personality, his interest in the welfare of his associates and 
his inexhaustible fund of anecdotes won for him 











a warm 
place in the hearts of the men in our organization. He 
came with us as a city salesman and by sheer ability worked 
his way up until he was manager of the perfumery depart- 
ment, a position he filled with much success. We recognize 
that a very flattering offer was made to Mr. McHugh; and 
we are glad that he was selected.” 
































Mr. McHugh’s progress in the industry is one of the most 





encouraging examples to young men of the success that is 
bound to come to those who work hard and intelligently and 
do not forget that broad humanity has as valuable a place 
in business as in personal relations outside of the office 

Referring to the future of V. Vivaudou, Inc., Mr. Me- 
Hugh said: 

“T consider the possibilities of V. Vivaudou, Inc., to be 
unlimited. In a very short time it will be the largest or- 
ganization of the kind in the world. There are gentlemen 



























































on the board, and who are much interested in its success, 
who are men of national stature in the world of trade and 
finance, which fact places at our command the resources that 
will enable us to carry out this purpose.” 

Mr. Vivaudou issued the following statement: “My resig- 
nation is solely for the purpose of helping the stockholders 
f V. Vivaudou, Inc. The groundless attack that has been 
made by one individual had the effect of injuring the morale 
of the business and cheapening the stock of the company to 
the point where many small stockholders were placed in 
the unfortunate position of having to throw their stock over- 
board. For the purpose of eliminating this condition, it 
was necessary for me to either buy full control or to sell. 
I made a proposition to sell or buy, and it was accepted as 
a sale. I have not decided on my future policy as yet, 
but I certainly will do my best to help the stockholders of 
this company at any time and help the company if I am 
needed.” 

It is interesting to note that on September 19 Mr. Vivau- 
dou called at the Naturalization Bureau in the Federal 




















































































































Feigenspan, Mark Eisner, Adolph Pavenstedt, Arthur F. 
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Building in New York and obtained his first citizenshiy 
papers. Mr. Vivaudou was born in Cannes, France, forty. 


three years ago. He arrived in this country on September 
18, 1914. 


It is ordinarily not our practice to give personal attentior 
to rumors that float around the trade in New York, and 
usually no editorial attention to them, but we are con 
strained to deviate from this practice in this instance. We 
have heard lately persistent rumors to the effect that a con. 
solidation was being considered by two prominent essential 
oil houses, but after diligent inquiry in authoritative quarters 
we have been positively informed that no such consolidation 
has even been contemplated. We also have been requested 
to deny these rumors in the most positive terms. 

Unfounded rumors sometimes acquire an air of authority 
through frequent repetition, for each person as he passes the 
story along usually invests it with a little more of an air of 
verisimilitude, until tinally what may have been a chance 
remark of a purely speculative possibility, reaches some 
remote hearer as a plausible story told with apparently cir- 
cumstantial details. 

We are glad to be the medium of rendering this service t 
the trade. 


Walter H. Matthias of the Matthias & Freeman - Paper 
Co., Philadelphia, Pa., celebrated his twentieth anniversary 
as a paper dealer on October 6. From a small store at 117 
North 7th street, Philadelphia, with a total space of 
2,000 square feet, the business has grown to very large pro- 
portions with extensive manufacturing space in Philadel 
phia, and with branches in most of the large cities of the 
United States and Canada. 

In his first announcement to the box trade on October 26, 
1904, Walter H. Matthias stated in a modest circular that 
he had severed his connection with another concern, and 
would in the future offer the trade a line of paper and card- 
board in which there were but eight kinds of paper. Hard 
work coupled with enthusiasm and natural aptitude for busi- 
ness rewarded the efforts of the young man and his trade 
grew. In the course of its expansion the name was changed 
to the Matthias & Freeman Paper Co. 

Mr. Matthias is still a young man and takes an active 
interest in all branches of the business which he has watched 
grow from infancy to its present proportions. 

Norda Essential Oil & Chemical Co., Inc., is established 
at 43 East 19th street, New York City; telephone: Stuy- 
vesant 8430. The company recently was incorporated under 
a New York charter with a paid-in capital of $100,000 by 
Herman ]. Kohl, president and treasurer, and Arthur Her- 
rickson, who is vice-president. 

Mr. Kohl is well known in the trade having had wide 
experience in the manufacture of toilet preparations. For 
the last few years he was associated with Morana Inc., as 
a special salesman. Mr, Hendricksen was formerly with 
perfumery and toilet preparation manufacturers in the Middle 
West, his last association being with the Palmolive Com- 
pany, Milwaukee. Mr. Henricksen will devote his attention 
to the inside work, while Mr. Kohl will be in charge of the 
sales and general management. 


George F. Stanley, president of the Stanley Mfg. Co., of 
Dayton, Ohio, passed through the city October 20 on his 
way to the annual convention of the Greeting Card Manu- 
facturers’ Association at Atlantic City. 
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One of the most interesting and important trade announce- 
ments of the current month concerns the rapidly growing 
business of Simon Zinn, Inc., of New York City, manu- 
To take 
been 


better care of their 
The 


Bristol, Conn., makers of automatic counters 


facturers of fancy metal goods. 


customers arrangements have made. with Root 
Company, of 
and metal specialties, to take over the manufacture of the 
brass and other boxes for Zinn compacts, and for that pur 
pose The Zinn Corperation has been formed with a Con 
necticut charter with a view to more effective handling of 
the compact box business, which now goes to the Root Co 

The Root 1864, 


has acquired a splendid reputation in the brass and metal 


Co., which was organized in Bristol in 


specialties trade. The original founders lost their lives in 
an automobile wreck in 1907, 
and since then the company 


John 


has been controlled by 
T. Chidsey, president and 
treasurer, and his associates, 
who have continued and ex- 
panded the policies of the 


founders with great success 


The Zinn Corporation will 
continue for the present in 
its home in 210 llth ave- 
nue, at 25th street, New 


York City, but early in the 
1ew year will begin to oper 
ite from the extensive plant 
of the Root Co. in Bristol. 
Meanwhile the equipment 





CHIDSEY 


Joun T. 


will be moved gradually from this city to Bristol in such 


a manner as not to interfere with the shipment of the 


Zinn compact boxes to customers. 

After the moving has been finished, or thereabouts, the 
Zinn Corporation, as affiliated with the Root Co., will 
New York, and Mr. Chidsey 
frequent visits to it for the purpose of 


maintain a selling force in 
make 
keeping in touch with the trade in this city. 


will also 


Mr. Chidsey is president of the Chamber of Commerce of 
Bristol, and is a director of the Bristol National Bank and 
of the American Trust Co. He is also president and treas- 
urer of the American Piano Supply Co., Providence; vice 
president of the National Marine Lamp Co.; 
the Chamber of Commerce of the United States, Connecticut 


a member of 


Chamber of Commerce and Boston Chamber of Commerce 
Mr. Chidsey also is a member of the Highland Golf Club, 
Chipanee Club, Bristol Club, Old Colony Club, National 
Travel Club, Odd Fellows and Elks. 
he was City Auditor of Bristol. 


lor a number of years 


Our readers are familiar with the history of the house 
of Simon Zinn, Inc., which has had a successful business 
career of more than half a century, and of which Martin 
Zinn is president and his brother, Arthur Zinn, is treas- 
urer, 


Charles A. Rindell, Inc., 64 West Randolph street, Chi- 
cago, will continue as the western representative of the Zinn 
Corporation. 

On advertising pages 50 and 51 will be found an interest- 
mg announcement giving details of the new arrangement. 

Robert G. Fries, treasurer of Fries & Fries Co., aromatic 
chemicals, Cincinnati, was a recent visitor at the firm’s New 
York office at 242 Pearl street. 
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One of the interesting autumn golf events was the first 


annual tournament of the Senior's Association of the 


Club, held on the 
links in New 
on September 18 


rol Golf 
saltrusol 
Jersey 
The chief prize (there being 
the Seniors’ 


others) was 


Cup, presented by George 
Lueders, of George Lueders 
& Co., New York, who was 
inspired by his recent com 
pletion of twenty-five years 
of membership in the club 
Che cup, which is valued at 
$300, made by Tiffany & Co., 
was the first prize, and was 
for the best score at 18 holes, 
becoming the property of the 
wins it three 


member who 


times. 


Craver, vice-president of the American Can Co., 


Jaltus- 





GEORGE LUEDERS 


The first winner of this handsome trophy was Harry 


New York, 


who made the lowest net score of 71 


Thurston & Braidich, of New York, recently sent out a 


warning to the trade against buying eleven cases of vanilla 


heans, consigned to the firm, and which had been stolen from 


the wharf of the Quebec Steamship Co 
stolen property, valued at $7, 


t 


river pirates were made 


the police in connection with 


of the beans. 


to 130 Front street and recovered. 
\ third man was being sought by 


in Brooklyn. The 


392, was traced by the police 


Two arrests of alleged 


the remarkable disappearance 


Emile Schlienger, senior 


partner of Bertrand Freres, 


Grasse, France, arrived on the France on October 3. Mr. 


still a 
man in the prime of life, is 


Schlienger, who is 


one of the veterans among 
manufacturers 
who visit the perfumery in- 


dustry in the United States. 


the Grasse 


Bertrand Freres are ap- 
proaching the centennial of 
their founding, and are 


therefore one of the oldest 
firms in the region. 

Mr. Schlienger is at the 
trip 
with 
American 
representative of the firm, 
and will remain in New 
York on his return from the 


present moment on a 


through the mid-west 


P. R. Dreyer, 


At the annual meeting of 


Fox & Clarke Co., Inc., 


importers of 





SCHLIENGER 


E MILI 


trip until about November 15. 


the board of directors of the 
essential oils and 


aromatic chemicals, held on October 10 at their offices 116- 
120 West 32nd street, New York City, the following officers 


were elected: 


President, Arthur G. Fox; vice-president and 


treasurer, Frederick Dodge Clarke; secretary, M. D. Glick- 


man. 


Switzerland, the comapny 


Besides representing the Usines de I’Allondon, Geneva, 
is the exclusive agent for the 


United States and Canada for P. Robertet & Cie, of Paris 


and Grasse, France. 
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A letter recently received by Mr. W. G. Ungerer, of New 
York City, from the committee in charge of the disbursement 
of the American Fund for the Grasse Orphans and Widows 
of the World War tells of the excellent results obtained 
and the gratitude of the recipients as well as explaining the 
need for further funds for the coming winter. It is as fol- 
lows: 

“Mr. W. G. Ungerer, New York 

Dear Sir: 
month of June, when we received the first remittance for the 
Fund, the local committee has been active and has accom- 


I am pleased to inform you that since the 


plished much. Of course, we could have distributed much 


more, but on the one hand we have been most careful to 


confine all beneficences to those actually in need and worthy 
of them, and on the other hand we have wished to reserve 
part of the money for use in the Winter, when conditions 
will be much worse. 

“During the flower season, everyone who is able to work 
can earn something and few are entirely destitute, even those 
poor mothers who have had the misfortune to be left widows 


with many small children need but relatively little assist- 


ance at this season. The Winter is another story and care- 


fully as we have acted, I fear that our reserve will be piti- 
fully small then, in comparison with the need. 
“Permit me to add that this new mark of generosity on 


the part of yourself and your American associates has been 


even more welcome than the first. Years are flying and as 


we are further away from the great disaster of the War, the 


veil of forgetfulness stretches over many things. It is not 


so with those ruined by the War. To them this proof that 


\merica does not ignore their past sacrifices or present 


suffering comes as a ray of light 


“Please assure your many collaborators that the gratitude 


nt a sincerely 


ne peo] le of Grasse 


*PrerrRE MoreNA, for the Committee.” 


is theirs. Most yours, 


\n opportunity to visit the new French liner de Grasse 
which arrived in New York on her maiden voyage Septem- 
ber 5. was afforded to invited guests on the evening of Oc- 
tober 4 when a reception was held on board the ship at 
the pier of the French Line in the Hudson River, New York 
City. The ship was attractively decorated and gayly lighted 
and a canopied gangplank led from the de Grasse to the 
France which was also at the pier. 

The reception was largely informal and the guests spent 
the time in inspecting the de Grasse and the France and in 
dancing on the promenade decks to excellent music furnished 
by three orchestras. A motion picture aboard the France 
recalled to all who had the pleasure of seeing it, the early 
history of the United States at the time that the Count de 
Grasse, for whom the new ship is named, served the colonies 
in their time of stress. 

Light refreshments were served and the festivities con- 
tinued until an early hour the following morning 


E. M. Laning. president of the company which bears his 
left October 6 on an automobile tour of New York 
Ohio, Indiana, Mis- 
Pennsylvania. The trip is being made in the 


name, 
State, 
souri 
interest of his company, 


Michigan, Wisconsin, Illinois, 
and 
and it is expected will take from 
six to eight weeks’ time. 

William Barlow, of the 
automobile having 
two weeks’ tour through New England 
total 1,150 miles 


same company, is likewise an 


enthusiast, recently returned from a 


with his mother, 


covering a distance of 
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Donald Dunbar, president of the American Perfumers’ 
Laboratories, Inc., New York City, has purchased an his- 
toric estate in New Jersey which he will occupy as a sum- 
mer home. The property is adjacent to Long Valley, and 
has long been known as the “Lorimer Preserve’ because 
for a decade or more it has been a game refuge protected 
from hunters. The estate comprises 160 for the 
most part heavily wooded. In practically the exact center 
of the estate is a lake approximately ten acres which js 
At the north end of the lake 
standing now 


acres, 


fed by two trout streams. 


is the Lorimer homestead just as it was 
1792. It is built of field stone taken from the 
property, and is almost a fortress, the wall being thirty 


inches thick. 


erected in 


The homestead will be preserved, but a log 
lodge is being erected on the eastern shore of the lake. 
One of the unique features of the property is a roadway 
This road is used by the 
public all of the year except one day, for every December 


traversing the western boundary. 


31 the entrances are closed by chains for the purpose of 
keeping title to it as a private thoroughfare subject to such 
regulations as the owner may prescribe. 

Mr. the Perfumers’ 
Laboratories are negotiating for adjoining properties, and 
before long it is expected there may be a unique colony 
of its kind. In addition to heading the American Perfum- 
ers’ Laboratories, Mr. the 
John F. Murray Advertising Agency, president of the Dr 
itch the Abbey-Ross 
Corporation, 


Dunbar’s associates in American 


Dunbar is vice-president of 


Laboratories and vice-president of 


Paul 


Grasse, France, was 


Guerin, one of the H. Euziére & Cie 
married to Miss Yvonne Fabre de Par- 
rel, daughter of Mr. and Mrs. Roger Fabre de Parrel, presi- 
dent of the Court of Appeals of Pau and an officer of the 
Legion of Honor, at the Chapel of Our Lady of Angels 
Cannes, Alpes-Maritimes, 


partners of 


France, August 21. 

Mr. Guérin, who won the Croix de Guerre for service it 
the World War, is not only well known in the essential oi 
trade but is also an enthusiastic motorist, having won a race 
He is 
the son of Antoine Guérin and a brother of Jean Guerin 
who is in charge of the plant of H 


over rough roads at Monte Carlo a few years ago. 
Euziére & Cie at Grasse. 

Jean Bagaroff, of Bagaroff Freres, specialists in otto of 
rose, Sofia, Bulgaria, with New York offices at 160 Pearl 
street, which he is managing, has just returned from a trip 
to the West in the interests of his firm. Mr. Bagaroff 
while away appointed Neumann-Buslee & Wolfe, Inc., Chi- 
cago, as agent for the West for his products. During a 
pleasant Mr. Bagaroff enjoyed luncheon 
and an evening of bowling with the Chicago Perfumery, 
Soap & Extract Association at its quarters in the Elks’ 
Club. He met many dealers and members of the associa- 
tion and formed an extremely favorable opinion of all con- 
cerned. 


stay in Chicago 


Willoughby 
CH... 


M. McCormick, president of McCormick & 
Inc., flavoring extracts, etc., Baltimore, Md., returned 
on the steamship Resolute, September 25, from a trip t 
Europe. While abroad he visited the Wembly Exposition 
and studied the vanilla bean situation in Paris, where he 
found the crisis quite as acute as in this country. German 
buyers, he was informed, had made extensive purchases of 
beans. 
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Toch Bre thers, 


Inc, New York, returned from Europe on the Leviathan on 


Dr. Maximilian Toch, vice-president of 
September 22. He left New York last February at the in- 
vitation of the Chinese Government, having been appointed 
honorary professor of chemistry to deliver a series of lec- 
tures at the Pekin Technical College at Peking. 
Francois Morel, one of the partners of Lautier Fils, and 


Morel & Co., Grasse, France, arrived here on the Lafayett. 


on September 22 and will 
this 


ibout six weeks. 


remain in country for 
Mr. Morel 
a tour of busi 
with C. HH. 
manager of 
Fils American 
branch, 47 Cliff street, New 
York City. Mr. Morel plans 


to make a very careful sur 


has’ gone on 
ness centers 
Bourguet, the 


the Lautier 


vey of trade conditions gen- 
erally on this side of the 
cean. 

Jules J. Jusserand, French 
\mbassador to the United 
States, returned from his 
October 3. On arriving 
Washington he called on President Coolidge to pay his 


MoreExL 


lRANCOIS 


ication on the liner France on 


spects. He described conditions in his country as more 
The people 
throughout the republic were happy and prosperous, he said. 


satisfactory than they had been in years. 


he export business had gone beyond all anticipation and 


e crops were huge. The only disturbing element in this 


the high 
ing, which showed no signs at this time of being lowered 


rosy picture, the Ambassador said, was cost of 


Francois Amic, one of the 


partners of Roure-Bertrand 


ils, Grasse, France, arrived here on the liner Paris on Sep 

tember 26, on one of his 
frequent visits to this coun 
try, making his headquarters 
at the New York offices of 
the firm at 461-463 Fourth 
avenue, where George Silver, 
vice-president of the Ameri- 
can company, presides. On 
October 14 Mr. Amic left 
for the Mid-West with L. J 
Zollinger, of the New York 
selling staff of Roure 
Bertrand Fils, Inc. The trip 
was expected to occupy about 
ten days, and Mr. Amic plans 


to sail for England on the 


Francots AMIC : A 
7 Homeric on November 1. 


Mr. Amie Amic, who is 


‘notable figure 


is the eldest son of Senator Jean 
in the perfumery industry in Grasse, as 
vell as in the civic affairs of France. Both have hosts of 


tiends on this side of the Atlantic and a cordial welcome 


Ways awaits them 


Savour, Inc., is now manufacturing rouge and powder 
mpacts for the trade at 508 New York 
‘ity. L. Zimmerman and M. Shaymow are partners in the 
Mpany 


Broome street, 
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rhe sailing of three American Kings on the Mayestic for 
Europe on September 27 was an event of more than ordinary 
interest for they were bound on a mission to kill the kings 
of the East African forests and such other big game as 
might The 
a halftone herewith in hunting attire, are 
vice-president of the J. R. Watkins Co., of 
Mrs mentioned first 
journals, for she has held the North American 


championship for clay targets twice and the world champion- 


venture within range of their rifles. voyagers, 


who appear in 
Ernest L. King, 


Winona, Minn 


nm sporting 


King, who might be 


ship once; and their son, Everett L. King, Jr., ten years old 
\ll three are experts with the trigger. 
\ccompanying the King 


family are an official photog- 


rapher, a motion-picture cameraman, and an expert taxi 
from the Museum of Natural 


commissioned by the 


dermist \merican History. 


Mr. King has been Department of 


Ernest L. Kine, E. L. Kine, Jr., anp Mrs. KING 


Zoology of the University of Minnesota to get 
of big game for the university collection, and he also hopes 
to add to the collection of the American New 
York. 


When the party reaches Nairobi, British East Africa, early 


specimens 


Museum in 


in December, their number will be increased to 85. Already 
a safari of 75 black porters is being organized at the capital, 
where the outfitting for the expedition will be completed. 
“This will be our biggest hunt,” said Mr 
Mrs. South 


Alaska, Southern I lorida, and in China. 


King, “although 


King and | have hunted in \merica, Canada, 
Our son has been 
shooting since he was 6 years old, and will carry his own 
30-30 in the jungles west of Nairobi.” He displayed some 
photographs showing the lad with his rifle and the spoils 
f the youngster’s recent hunt in Florida—the skins of two 
big alligators. 

“Shooting moose, bear and alligators,” Mr. King continued, 
East Africa. 


a big thrill in bringing down rhinos, 


“will be play to what we expect to shoot in 


We are hoping for 
mounted game is 
rather limited at our university we plan to turn most of 


lions and elephants As the room for 
the big specimens over to the American Museum. 

“When we reach London we will do 
October 30 we are 


a part of our out- 


fitting and on booked to sail on the 
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Nov. 24 at 
through the 


Mombasa, on the east Coast 


Mediterranean 


\/etiana, arriving 


of Africa, after a voyage and 


the Suez Canal. 


“Then we will go 300 miles by train into the interior, 


where the black men for our safari are now being engaged. 
We don’t intend to lose any time, and will push on with out 


look 


business is so 


safari, making about fifteen miles a day on foot. We 


upon this as strictly a pleasure trip. My 
arranged that I can leave it for the Winter, while my partner 
on his vacation when Summer 


goes away comes. Ot course 


we've been in something about 


\frica before, and we know 
the climate, but we've never before done any hunting there 
for big game 

“We shall 110 degrees at 


midday, and in spite of this hunting ground being on the 


experience a temperature of 
Equator and in the very heart of Africa, the nights get very 
cold, the mercury dropping to 45 degrees, and the hunters 
under blankets. This is due to the 
10,000 feet, of this plateau.” 

Mr. King is to get a gun in London for elephants and 
Richards. Mrs. King will bx 
armed with a Holland & Holland double- 
barreled rifle, took with her on the Majestic 
Phe hunt will last four months, from December until March, 
when the party plan to return to this country by going on 


sleep high altitude, 


lions, a .577 calibre Wesley 
.465 


which she 


calibre 


around the world 


The new branc} 


Winona, Minn., at New 


the building constructiot 


Watkins Co,., ot 

Is completed so tar as 

is concerned. It is being equipped 

with machinery, and the expectation is that all will be in 
2, 39e3 


sent to its <¢ 


readiness to begin operations on January 


The Watkins Company has 


National 


formed 


lientele an an 


nouncement of the Retailers’ Service Bureau 


which has been to supply legal advice to house-t 


house dealers or agents regarding license matters and other 


business subjects of interest to them 


We are advised that 


mermeyer, 


Dudley F. Lum and Michael 


who have had over eighteen years of experience 


Len 


in the essential oil and synthetics trade, over twelve years 


of which time has been 


salesmen in the Chicago 
Lueders & Co., of New York, 
rm of Lum & Lemmermeyer and have estab 
549 West Washington 
While with George Lueders & Co. they 


pushed the sale of the 


spent as 


branch of George 


have or 
ganized the 


lished 


Boulevard, Chicago. 


themselves in business at 


products of L. Givaudan & Co.. as 
well as other specialties 
The new firm will represent Burton T 


York, and other firms, 


New 
and will sell the Givaudan-Delawanna 


Mid-West. 


—__. 


Bush, Inc., of 


pre xlucts in the 


Commercial Laboratories, Inc., Newark, New York state, 


emphasize in their announcement on page 38 the importance 


of adding shaving cream to an toilet 


| also call 


established line I 


preparations, at attention to their facilities for 
1 


comple t ly pack¢ d undet 


supplying sucl m in Ik or 


privat brands 


The will of Ic McKessor MckKesso1 
& Robbins, Inc New York, probate at 
White Plains, Westchester Count) . al esti goes tt 


sons. Irvine and Donald. an e residue t 


divided equally among them and the widow 
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\rrangements have been made by Polak’s Frutal Works 
of Amersfoort, Holland, by which the New York corpora. 
tion of the same name is to enter the geranium oil fielj 
as a first hand supplier, according to Herman Wessels, sec 
retary and tregsurer of Polak’s Frutal Works, Inc., wh 
returned with Mrs. Wessels and their three children on the 
Sierra Ventana recently from a four months’ trip to Europe 
where they visited Irance, Germany, Holland and Belgium 
Mr. Wessels spent most of his time while abroad reney 
ing old acquaintances, and automobiling around the coun 
try. At Amersfoort, Mr. Wessels and his family were the 
guests of Jacob and Henry Polak, proprietors of Polak’s 
Frutal Works. 
The expansion of 
call 
tional 


Polak’s 
particular interest. 


Frutal Works since his last 
This included two addi 
buildings and adjacent land has _ been: ac- 


was of 

factory 
quired for future expansion. Included in the extension js 
a group of new research laboratories so arranged that al 
are controlled from the central main laboratory. 

The entire plant is operated under customs regulations 
by which raw materials are brought in under bond without 
duty, and when shipped out are checked by special revenu 
officers. This practice, which is followed by leading manu 
Holland 
vides for manufacturing operations with tax-free alcohol an 
avoids the 


facturers in and other European countries, pro 


necessity for tax drawbacks 


\ part of the extension of the Amersfoort works has 


een reserved for the manufacture of menthol from plants 


grown in the rich fields of Zeeland, a province of Hollar 


Menthol has been manufactured for the last three years an 
| 


11] soon be 


introduced in the American market. 


Mr. Wessels was 


utput of 


W 


} 


with the increas 


oils at 


much impressed 
the branc 


Italy. fror 


lemon and bergamot 


orange, 


factory in the heart of the citrus district in 

Zanclea Brand oils are shipped. 

conditions abroad, Mr. Wessels found 
Holland 


heart of the 


where their La 
\Vith reference to 


much improvement it where he visited the frut 


crops during’ the season. Crops were fully 


up to expectations and of a satisfactory quality. This was 


especially true of raspberries, strawberries, cherries, cur 


rants and grapes. 


Morgan & Co., 
xy mutual agreement their representation arrangement 
with Burton T. New York, terminated O 
tober 4. The change follows the acquisition by the Bust 
company of The Morgan company, 1 
“We 


about 


Clarence ot 4 hicago, announce to the trade 
that | 
Bush, Ine., of 
the Givaudan line 
assure our 


the most 


alluding to the change, wish to 
that this 
friendly feeling and we bespeak for the products of Burt 


lr. Bush, Inc., 


SaVs: 


friends change has come under 


your continued kind consideration.” 


Kupfer Bros. Co., New York City, in their insert between 
advertising pages 104 and 105 reproduce a sample of one 
of their attractive papers especially designed for perfumers 
lhe company offers to send samples of its complete line 


icy papers to anyone interested 


first of a series of announcements which they at 


Masot 


ea 
submit without cost a sKet 


In the 
beginning in this issue on advertising page 79 F. E. 
& Son, Batavia, N. Y., offer to 
of a seal or label from any rough drawing or descriptio! 
Full details of the offer are given in t! 


sent to them 


mnouncement 
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Francois Goby and Jean Goby, of Tombarel lreres, Grasse, 


France, who arrived on the Rotterdam, September 12, have 


heen making their*headquarters at the office of the American 
agent of the firm, the Orbis Products Trading Co., Ine., 215 
Pearl street, New York. I*rangois Goby will sail for home 
about November 1 while his brother Jean will remain her 
months and investigate 


for about SIX manttacturing con 


ditions in this country Phis gentleman is joint author with 








FRANCoIs Gosy, C. H. ALKER AND JEAN Gopy 


P. Langlais, of the research laboratories of Tombarel 
Freres. at Grasse, of “A Contribution to the Study of Con 
publish on page 429. He 
isa chemical engineer with his father’s firm 


C. H. Alker, of the Orbis 


New York, is making a second trip to important trade points 


rete Oil of Orris,” which we 


Products Trading ( , ine 


with Francois Goby, calling on manufacturing perfumers and 
toilet soap makers 
head of Keller-Dorian, 


Léon Silvin, president and active 


Silvin Co., Lyons, France, accompanied by Jean Silvin, his 
younger son, who is associated with him in the company, 
October 3 for a two months’ stay 
William B. Pitts 


head of the import department of Whiting-Paterson Co., of 


arrived on the /‘rance 


the United Stat In company with 


Jean Sinvin, Léon Sitvan ann Wo. B. Pitts 


New York, 


vill make a two months’ tour of New 
West, including 


Silvin 
} 


} 
rie 


American agents for the concern, Messrs 
Ikngland and t 
a trip to Canada, where they will call o1 

Keller-Dorian, 
oldest concerns of its kind, and is par 
With Mr. Silvin 
the operation of the company are his three sons, Charles 


and George, 


trade and study conditions Silvin 


is one of the 


teularly well known on the Continent 


who are in the manufacturing and export de- 


partment, and Jean Silvin, in the sales department 


\MERICAN PERFUMER & ESSENTIAL O1L REVIEW 443 


Cosin Co., manufacturing powder puffs, rouge and pow- 


der compacts and trade, which 


West 2st 


recently 


other cosmetics for the 
occupies large laboratories and offices at 133 
street, New York City, and which was 
porated with a capital of $200,000, is the 


incor 
outgrawth of 

uusiness founded in 1911 by Joseph Cosin, its president, witl 
i meager capital of $283 but with a vision that was justified 
is evidenced by constantly increasing business 


How Mr 


development of the powder 


Cosin happened to direct his energies to the 
puff and cosmetic business is 
in interesting example of how a young man gifted with 
overcome the disadvantages of 


After he left the public 


ability and ambition may 
delicate health and early poverty 
schools Mr 
Union, New 


Cosin took a mechanical engineering course in 


Coopet York City, with the intention of fol- 
lowing engineering as a 
career. [lis study was car 
ried on at night, and dur 
ing the day he worked for 
architects and contractors; 


but after many months 
this work he 


was taxing his strength be- 


found that 


yond his endurance, and so 
he reluctantly abandoned his 
ambition to become an engi 
neer and looked around for 

ome other occupation 
The field of drug sundries 
seemed attractive, and after 
of work in this 


Tos. CosIn 


saw the possibilities 


powder puff business. [le investigated and forthw 
decided to manufacture powder puffs; and so with a capital 
of only $283, saved from his earnings of many months, 
onard street, New Yor 


Joseph Cosin In those day 


gan business in a shack at 91 Le 
City, under the name of 
icted as manufacturer, salesman, bookkeeper, janitor 


iffice boy \t the end of the year an assistant was 


ind then he proudly took the name of Cosin Ce 
business thrived, and at the end of three years the 
pany moved into a fair sized factory in 23rd street. 
business outgrew these quarters, and in 1919 a new home 
was secured in Jersey City. Later a factory at Newark 
was opened and executive offices were taken in the Fifth 
\venue Building, New York City 


tained until this year when the Cosin Co. 


These offices were re 
consolidated its 
offices and factories under one roof at 133 West 21st street, 
New York City, where over 10,000 square feet are avail 


ible for manufacturing 


purposes alone. Incidentally the 


factory at Newark is still retained 


The unusual success of the company is due largely to the 


fact that Mr. Cosin has had actual, practical experience 


in every department of the business, and although he is 
now occupied primarily in administrative work he is al 
ways able at a moment’s notice to undertake any task in 
the manufacture or sale of any of the products made by 
With Mr 


when he is not at his cde 


the company. Cosin business is a hobby; and, 


sk directing the affairs of the com- 
pany, he can usually be found 


the research lal 


: ; 
working with the chemists 
oratory, or with the experts in the 
powder puff factory constant search for better methods. 


In addition to receiving congratulations on the expansior 


of his company, Mr. Cosin is receiving the congratulations 
of a host of friends on the a 


October 13 


birth of a daught 
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of Fritzsche Brothers, Inc., 
New York City, relates an interesting anecdote in connec- 
tion with a recent visit of his granddaughter, Miss Ruth 
Zoellner, of Beverly Hills, Calif., to the east. 


Julius Koehler, secretary 


Miss Zoellner came east to undergo an operation, which 
was successful, and on the return trip she was accompanied 
by Mrs. R. A Mr. 
wife, Mrs. Julius Koehler, so that three generations were 
started 


Saxton, Koehler’s daughter, and his 


made happy when the cross-continental trip was 
September 6 


Roland Coty, son of Frangois Coty, the Paris perfumer, 
and grand-nephew of Louis Napoleon, crossed the ocean to 
attend the recent international polo tournament at Westbury, 
i. 4 
over with him a special racing motor car in which he has 

the 
York 


Mr. Coty, who is on his first visit to America, brought 


while 
One of the 
of him 


attention 
Island. 


Sunday newspapers printed a picture 


attracted considerable over 


New 


speeding 


automobile roads of Long 


Samuel Kurzman, of ‘New York, returned recently on the 


Berengaria from Paris, carrying with him the exclusive 
American agency for the Callot perfumes and toilet prepara 


tions 


Epinard, the famous French champion of the turf, failed 
Laurel, Md., on October 
three. In 


in his fourth international race at 
18, not 
the other three races he finished second, and in one of them 


even getting a place among the first 


the general opinion was that he would have won had his 


jockey handled the racer with better judgment. Despite it 
all Epinard acquired great popularity, and there is much 
sympathy for his owner, Pierre Wertheimer, the Paris per 
fumer, who has felt keenly the defeats of his splendid colt. 
There is a chance that Epinard will have a fifth test with 
American runners in the $25,000 Washington handicap on 
November 1, but indications at this writing are that he will 
be retired from the turf for the season and sent to stud at 
August Belmont’s stock farm at Ky. 
Americans share Mr. Wertheimer’s disappointment, for not 


Lexington, Many 


only did his entry win admiration, but he himself won favor 


for his sportsmanship in making the international races 


possible and for his fine display of the same quality under 
adverse conditions 

American Perfumers’ Laboratories, Inc., New York City, 
begins in this issue the first of a series of attractive inserts 
calling attention to its rouge and powder compacts made 
by the Apli process. The insert appears between advertis- 
ing pages 112 and 113 of this issue. 


Reuben B. Houk, who recently joined the sales force of 


Fox & Clarke Co., Inc., 116 West 32nd street, New York 
City, was perfumer for the United Drug Co., 
3oston, and the Abner Co., Cleveland, in addition 
to a varied experience as chemist in the analytical labora- 
and the Antoine Chiris Co. 


formerly 


Rovce 


tories of Ungerer & Co., 
s. J for the Citizens’ 
Wholesale Supply Co., Columbus, Ohio, has been in town 


for several days to investigate raw material market condi- 


Schwarzwalder, chief chemist 


tions. Mr. Schwarzwalder reports excellent business condi- 
tions through the Middle West and anticipates one of the 


most prosperous periods for his business 
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The opening class in Prof. Curt P. Wimmer’s course on 


cosmetics at the College of Pharmacy, Columbia University, 


was held on the evening of October 7, when over twenty 
students registered. In his opening address, Prof. Wimmer 
pointed out that the study of cosmetics is now ¢n a higher 
plane than ever before, and that scientific men are giving 
it their attention to a greater extent than at any previous 
time in the history of the industry. He also discussed the 
literature available for students of the subject, and offered 
his personal help to his students and former students in the 
solution of problems which may arise in their daily work. 

The will be 
the college year, and anyone interested in undertaking the 
study of cosmetics may obtain full information about the 
course by with Prof. Wimmer or the 
Registrar at the offices of the college, 115 West 68th street, 
New York City. 


course held Tuesday evenings throughout 


getting in touch 


David Haar was elected trustee at a 


creditors of the Doone Cosmetic Co 


meeting of the 
, October 20, thus enabl 
ing Joseph Dannenberg, attorney for the creditors to begin 
an action against the Chemical Co., to 
$4,000 mentioned in one of the recent hearings. 


Emerson recover 

A number of hearings have been held to examine into the 
activities of the Barclay Chemical Co., 
the 


the Rabro Corp., and 
the Barclay 
Mr. Rabinowitz of the Rabro Corp., and H 
Bennett, of the Emerson Chemical Co., testified. 


Emerson 


Chemical Co. Frank 


Kay, ot 
Chemical Co., 
The fore- 
the 
On cross-examin- 
ation of Mr. Bennett, it was stated that every time a check 


going companies made large purchases from Doone 


Cosmetic Co. at alleged sacrifice prices. 
was given to the Doone Cosmetic Co., it was endorsed so 
that the 
instances, checks were made out to Doone by the Emerson 
Co., 


Emerson Chemical Co. It 


Doone could get money immediately. In some 


Chemical endorsed by Doone and re-deposited by the 


was claimed that this was done 
because Doone wanted ready cash and it was after banking 
hours. The creditors will sue to recover $4,000 alleged to 
have been acquired in this way. 

Despite the activities of detectives, Doone, or Horowitz, 
which is said to be his real name, had not been located up t 
October 20. It is that the Federal District 
Attorney may take up the case for prosecution. 


reported 


The report of Park & Tilford, Inc., of New York, and 
subsidiaries for the year ended July 31, 1924, shows net 
profits of $558,371 after charges, equivalent to $2.79 a share 
on the 200,000 shares of no par value capital stock out- 
standing. as of July 31, 1924, amounted to 
$3,660,945 and current liabilities were $219,977, leaving net 


Current assets 


vorking capital of $3,440,968, as compared with net working 
apital of $3,096,768 as of December 31, 1923. 


\merican Can Co. has declared its regular quarterly divi- 
dend of $1.25 a share on the common stock, payable Novem- 
ber 15 to stock of record October 31. 


Dayton, Ohio, has been elected 
Manufacturers’ 


Hewitt Brothers Soap Co., 
to membership in the American Specialty 
Association. 

The company has recently started work on a three-story 
brick addition to its plant at 
Railroad tracks. 


growth of business upon a conservative basis 


Linden avenue and Pennsyl 


vania The Hewitt firm reports a steady 
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Joseph De Lorme, general manager of Riviera Products 


Chicago, Ill., was a recent visitor to New York. 


One of the latest developments of interest in industrial 


nd box circles is the incorporation of the business of 


Eugene K. Plumly, widely 
known manufacturer of pa 
located at 1325 


Philadelphia, 


per boxes, 
federal Street, 
Pa. The new firm will be 
known as Eugene K. Plumly 
Company 

Plumly has 
} 


DOX 


Eugene Kk. 
een identified with the 
fty-six years. 
He was born in Philadelphia 
July 25, 1852, 


vate schools, and 


business for 


attended pri 
entered 
business with his father, the 
irm being known as Geo. W, 
Plumly & Son. They made 


PLUMLY ; “ee 
i specialty of face powder 


EUGENE K 


md drug boxes and were the originators of the pill boxes 
known as 29, 30, 31. In 1888 he 
himself, and by his policies and individual attention built up 
a very successful business. Eugene K. Plumly and George 
Plumly will be the directing heads of the new corporation 
and as they are men of wide practical training and experi 


went into business for 


ence patrons will have the satisfaction of knowing their 
interests will be advanced and promoted in the best possibk 


manner 


k. S. Swinton, superintendent and chemist of W. J. Bush 
& Co., Inc., New York, returned recently from a month's 
visit to W. J. Bush Citrus Products Co., National City, Cal. 
They are now making grapefruit oil and are devoting their 
special attention to lemon oil, orange oil, and citric acid 
manufacture. 


Ltd., 
Sofia, Bulgaria, arrived in New York on one of his num 


Theodore K. Shipkoff, president of Shipkoff & Co., 


erous trips to this country on 
Majestic on 
September 20 and will re 


the steamship 


main for several months, 
making his headquarters at 
the office of Shipkoff & Co., 
Inc., 219 Pearl 


city, where C. G., 


street, this 
Euler is in 
charge of the affairs of thc 
\merican company. Mr 
Shipkoff has 
with the otto of rose industry 
in the United States, which 
he happily calls his “adop 


been identified 


ted country,” for very nearly 


forty years, or thirty-nine to 


THreo. K. SuipKort 


be exact and his interest in 
it continues to be as keen as ever. Mr. Shipkoff plans to 


sit several of the trade centers before he returns 


R. R. Brown has been elected a director of the United 
states Industrial Alcohol Co., to succeed T. A. Howell, who 


has resigned 
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rhe first of a new series of interesting inserts of Allondon, 


synthetic aromatic chemicals, 


Geneva, Switzerland, will be 
found between advertising pages 56 and 57 in this issue 
his insert is especially devoted to linalyl acetate and is out 
that it may be easily removed for 


116 West 


usive representatives of 


of the ordinary run in 


ling. Fox & Clarke Co., Inc 32nd street, New 


\llondon in this 


A van Ameringen, head of the New York essential oil 


house which bears his name and Mrs. van Ameringen are 
the proud parents of a daughter, Miss Patricia who arrived 
Park 


October 21 at their suburban home, 44 Homestead 


Ne wark, N J 


Karl Kiefer, head of the Karl Kiefer Machine Co., Cin- 
cinnati, is back in the plant after a summer vacation spent at 
Charlevoix, Michigan, where after several visits he has ac- 
quired a reputation as being an unusually skillful and fortu- 
nate fisherman. Mr.. Kiefer in his summer pursuit of lake 
trout, leisurely seeking their 
haunts in a launch, finds the 
freedon 


quiet and restful 


from outside interference 
that permit the concentration 
of the other and 


larger 


mind on 
things During an 


afternoon’s sport on Pine 


Lake, or a run over to the 
! 
i 


seaver Island habitats of the 
sturdy Lake Michigan trout, 
Mr. Kiefer is able to turn 
his mind into channels that 
have to do with his inven 
tions, both in the matter of 
thinking of new devices and KARL KIEFER 
perfecting those that are now 

being manufactured. Mr. Kiefer finds, as others have, that 


some great ideas are often born under the influence of a 
ishing excursion that takes one away from ordinary busi- 
ness or social contacts. President Cleveland, facing a 
serious situation in one of his administrations, put on his 
worst fisherman’s suit and with one or two friends went 
down the Potomac for a couple of days of seeking the elu 
sive finny denizens of the Chesapeake estuary. Under the 
influences of sun, sky and sport, which were not distracting 
(and real fishermen never talk while fishing but only after- 
wards) he formulated a national policy, arranged it in de- 
tail in his mind with reasons and conclusions so that when 
he returned to the White House he was able to dictate a 
historic document which required practically no ehanges or 
corrections before he made it public. It is an advantage 
that some of our friends besides Mr. Kiefer possess, that 
they can find this inspiration as he does in thinking out their 
problems 


by the 


conducted Mills 
Brothers Co., and _ the Products Co., 321 West 
3rd_ street, Cincinnati, Ohio, according to an announcement 
by the president, Clarence M. Mills, was consolidated on 
October 1 name, American Products Co., 


which will continue to market the products of the Mills 


The business which has been 


American 


under the one 


company, as it has been doing: for the last fifteen years. The 
corporation is a member of the Flavoring Extract Manufac 


turers’ Association of the United States 
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The Mathieson Alkali Works, fifth 
sales convention September 18, 19 and 20, at the main offices, 
25 West 43rd street, New York City. 
the United 


which was devoted to an informal discussion of sales, 


Inc., held its annual 


Salesmen and execu 


tives irom all over States attended the conven 
tion 
manufacturing and trafic problems in various sections of the 


John W 
introduced 


country Boyer, manager of sales, acted as chair- 


man, the speakers and directed the discussions 


talks Alle: 


company, on conditions. He re 


interesting 
the 


\mong the was one by E. M 


president of business 
viewed the factors which govern trade and took an opti 
view of the relates to the 


mistic future, especially as it 


company. He was followed by H. M. Mabey, general trattx 
manager, who discussed the traffic situation in various sec 
f the country and offered suggestions of value to the 
Other John W. Boyer 


Saltville, 


tions 
men. 
E. A. 
Va., 


the 


interesting talks were made by 
Hults, vice-president and manager of th 
plant; C. IF. Vaughn, vice-president and manager of 
Niagara Falls plant, and R. J 
spoke on 


anhydrous and aqua ammonia, a subject which proved to he 


Quinn, assistant manager 


of sales, who marketing and = distribution of 


most interesting 


The 


cussions of company and sales problems primarily of a con 


greater part of the time was spent in informal dis 


idential nature. The sale of Commonwealth Chemical Cor 


poration products: coumarin, benzoate of soda and benzoic 


acid came in for extended discussion. These products are 


now being marketed through the Mathieson sales organiza 


tion and a number of Mathieson distributors. 


John A. 


Besides those mentioned there were present: 
sales; E. E. Routh, 
B. Peake, Chicago dis 
trict sales manager; William ]D. Marshall, Philadelphia dis 
trict sales manager; Philip De Wolf, New England district 
sales manager; J. C. Garrells, assistant manager of the Salt 
ville plant; J. H. MacMahon and J. D. MacMahon, technical 
representatives; A. E. Wennerstrom, R. B. Tarleton, Z. N 
Holler, R. C. Staples, W. A. Field, G. H. Mobley, J. R 


Schmertz, advertising manager; O. K. Mayland, and J. W 


Kienle, vice-president in charge of 


Southern District sales manager; J. 


Fenger, Commonwealth Chemical Corporation. 

In addition several of the principal distributors of the 
were present. These included: G. S. Robins, of 
Robins & Co., St. Louis; 
Page, Kansas City, Mo.; A. B. 
Cincinnati; W. C. McAdoo, 
Friedlander, Friedlander Supply Co., Brooklyn, Philadelphia 
Chicago; L. W. Cronkhite, Mass.: L. W. 
Brower and G. E. Wilson, Sunlight Chemical Corporation, 
Providence, R. I 


company 
i. S. Page, Barada & 
Hilton Davis Co.. 


Fairmont, W. Va.; Samuel 


George S. 


Davis, 


and Boston, 


These get-together affairs of the sales organiaztion and 


the executives of the company have proven to be so profit 
looked 


forward to with renewed interest each year by the men 


able in developing an esprit de corps that they ar« 


a: Ri 
Co., New Orleans, and Mrs. Stevens passed through New 
York City recently on their way to New 
Mr 
improving in his part of the country, due to increasingly 


Stevens, chemist for the Crescent City Carbonate 
England for a 


month’s visit. Stevens reported business conditions 


better agricultural conditions as one of the chief causes. 
Hebe, Manhattan New York City, 
has increased its capital stock from 1,000 shares preferred 
stock, to 5,000 preferred, $100 each; £,000 common, no par 
value, to 50,000 common, $10 each 


Parfums Borough, 


QOUL 1924 
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Rocheste F. N. 


hy three Buffalo men who plan to move the plant to Buffalo 


Phe Puritan Soap Co., Y., has been bought 


and add new products to the business 
Martin J. 
Co... 


The purchasers are 
Cabana, vice president of the Buffalo Specialty 
who is to be president of the new Puritan Soap Co,: 
Kenneth MacDonald, vice president of the Manufacturers & 
Traders National Bank of Buffalo, who will be treasurer, 
and John P. the Buffalo 


Specialty Co., who will be secretary and sales manager. It 


Fox, formerly sales manager of 
has been decided to continue the operation of the plant in 
Rochester until spring when its new home will be ready. The 
plant makes oil] soaps and nickel and metal polish. The plant 
has been located in Rochester for 21 years and gives em 
ploymeat to 50 persons. 

Dr. Moritz Dittmar, executive director of the laboratories 
of Lehn & Fink, Inc., New York and Bloomfield, N. J., and 
Dr. Victor Ross, head of the biochemical laboratories, have 
returned from the 
at Cornell 


meeting of the American Chemical Society 
University. a very successful and 
Dr. interest in the 
paper of Dr. I]. Steenbock, of the University of Wisconsin 
Dr. Steenbock 


They report 


valuable meeting. Ross took a great 


found that foods which do not contain Vit 
amin A, necessary for growth, would, after exposure to 
light 
in these animals. 


subsequent feeding to 
Dr. 


also that rats which were not growine due to lack of Vit- 


wWtraviolet and rats produce 


growth Steenbock’s results indicated 
umin A in the diet could be made to grow by placing them 
in the same cage with rats previously exposed to ultraviolet 
light. 


M. C, Burgevin & Co., 115 Pickney street, Boston, Mass., 
have been appointed representatives of the following French 
producers of essential oils: L. 
Riviera Flor, of 


Aussel I ils, of Golfe-Juan; 
Nice; and the Union Co-operative [lorale 
de Grasse, of Grasse. 


Pierre Lemoine Cie, Inc., New York City, 


their appointment as exclusive selling agents for Cavallier 
1874. 


announce 


founded in Com- 


plete stocks are to be carried in New York. 


Freres, Grasse, France, a concern 
The announcement of the company appears on advertising 
page 104. 


John F. Queeny, of the Monsanto Chemical Works, St 
Louis, was one of the old-time members who was welcomed 
by other veterans of the N. W. D. A., at the golden jubilee 
meeting held in Atlantic City recently. 

Meyer Brothers Drug Co., St. Louis, on September 12 
celebrated the seventy-second anniversary of the founding 
of the firm and its president, Carl F. G. Meyer, sent at 
appropriate letter to friends and patrons 


Francis E. Holliday, of New York, for twenty-five years 


general representative of the National Wholesale Durggists’ 
Association. has received a leave of absence for two months 
to make a trip to the Mediterranean. In recognition of his 
long and valuable services his salary not only will continue 
but the association will pay his expenses 

George W. Fortmeyer, a veteran and popular member of 
the New York drug and chemical trade, on October 8 begat 
his 70th year of service with the National Lead Co, He was 
April 


85 vears old last 
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[The Stanley Manutacturing Co., Dayton, Ohio, wher it 
pauses in the process of making metal seals and other special 
ties, takes particularly good care of the welfare of its em 
loyees, which means that time is found for relaxation and 
the cultivation of the spirit which makes for success in an 
stablishment where machinery’s steady motion to produc 
tion often wears on the nerves of the humans who control 
the speed, quality and quantity of the output. One of the 
features of life in the Stanley 
Mfg. Co.’s big plant to meet this 
phase is the annual picnic which 


August 2 


was held this year on 
ata resort which afforded amp!‘e 
opportunities for an enjoyable 
gathering. Various games and 
‘ontests were held in which the 
employees and their families 
took part, 


is potato races for the men and 


including such events 


the ladies, a tug-of-war, in 


which masculine strength was 
met by feminine will power with 
athletic first aids, and last but 
not least several contests for 
the children. The baseball game 
can have little notice here, for 
the stalwart factory nine put 
the score over onto the office 
shape that the 


force in such 


fingers and typewriter keys refuse to connect in telling of 


the disaster to the intellectuals \ll agree it was a good 


NEW PRICE LISTS, PUBLICATIONS, ETC. 


kK. M 
perfume, soap and flavoring extract raw materials, 78-80 
Greenwich street, New York City, have issued a new 24-page 
They are the sole American representa 


LANING Co., INc., importers and manufacturers o! 


wholesale price list. 
tives of H. Euziére & Co., Grasse, France; the Société des 
Mantes sur Seine, I*rance, 
The cata 

Messrs 


Produits de Synthese “Sopros,” 
and Charles Lacour, metal seals, Paris, l*rance. 
logue devotes attention also to Elko products. 
Laning and Barlow, two members of the firm, won the chief 
prizes in the international perfume chemists’ contest held in 
1920 and always are ready to assist in solving problems that 
frequently confront their patrons. 

Kart KiereER MACHINE Co., Cincinnati, send us -the Sep 
tember issue of their bright and interesting house organ, T/. 
Superintendent, which, as usual contains information of gen 
eral interest outside of what is printed about the wide variety 
of filling, packaging and other machines which the firm manu- 
factures. For instance this paragraph, which might be a 
hoost or a knock, appears : 

“Some people apparently believe that Kiefer machines im 
Some years ago we sold a concern two fill 
Recently this firm went 


prove with age. 
ing machines at a cost of $85 each. 
out of business and disposed of these same machines to an 
other concern at a cost of $150 each. The machines are 
about eight years old and the same type of machine, new, sells 
today for $125. Evidently the purchaser of the second-hand 
machines did not 
firmly 
With age.” 
The Superintendent also tells about new machinery, the 
view, 


trouble to investigate present prices, 


or is convinced that Kiefer machines improve 


canners’ convention, the advertising man's point of 
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game and played in tine style by most of the participants 


\s the afternoon wore away an appetizing box luncheon was 
served by the company and in the evening dancing wound 
up the festivities. In our illustration, down near the center, 
and lined in a white background, is the moving spirit of this 
exceptional aggreation of human and mechanical forces, the 


same being George I*. Stanley, president of the company, 


who always is in the game of werk or play as that may 








Group Picture TAKEN At STANLEY Merc. Co. Outine at Dayton, O. 


tend towards maintaining a happy and efficient industrial 


family that is the pride of Dayton’s citizens. 


trade papers, care of all machines, and something in a human 
interest way regarding “Unnecessary Suspicions,” as well as 
a tribute to C. R. Newson, a Southern gentleman, of Mont- 
Ala., the latter 


triendly sentiment for which E. 


vomery, paragraph carrying the vein of 
IX. Finch, general manager of 
the company, has an aptitude that has won many friends. 
This is one of the house publications that are really worth 
while. 

Inc., 82-84 Beekman street, New 


York, have issued their wholesale rice list for October, cover- 


I’RITZSCHE BROTHERS, 
ing essential oils, synthetic flower oils, aromatic chemical 
fruit vegetable flavoring oils, colors 
Special attention is 
invited the Iff-Bee imitation flavor bases for non-alcoholic 


preparations, flavors, 


tor beverages and soap, and sundries. 
Havors, which is a new group for househeld and manufactur- 
ing purposes. Samples and suggestions are to be had for the 
isking. Mention is made of a new oil of black walnut for 
flavoring purposes and pollantin, a serum for treatment for 
hay fever, 

SCOVILL MANUFACTURING Co., Waterbury, Conn., has just 
issued a booklet of 28 pages entitled “Brass Facts” which 
The booklet deals with the 


characteristics of copper alloys, particularly brass, and is 


is available free to the trade. 


calculated to answer some of the questions that occasionally 
puzzle the buyer and user of brass. It classifies the chemical 
compositions of the popular mill alloys and describes pro 
cesses in detail. Sheet metal tolerances are given and there 
is much other information of value in the booklet for all 
interested in brass. 

Park & Titrorp, Perfumery Division, New York City, 
has issued two new wholesale price lists of more than usual 


interest, effective October 15 The catalogue of Guerlain 
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perfumes, powders, creams, soaps, and other 
very attractively printed. 
ment: 


products is 


Accompanying it is this com 














“We have been compelled to increase our prices on many 
of the important numbers of the Guerlain line. 


+ 


to the heavy increase in the prices of raw 














Due largely 








materials in 
increased their prices to us. We 
shall appreciate it if you will see that retail prices on Guer- 
lain are advanced to comply with the new list.” 








Kurope, Guerlain have 





























The other catalogue of “Perfumes and Toilet Articles” 
gives not only a complete price list with illustrations, but 
carries an invitation to visit the Park & Tilford wholesale 
display rooms in Fifth avenue, at 26th street, New York. 


The Angelus specialties are featured, but the 22 pages con- 
































tain references to other toiletries. 











AucGust Giese & Son, New York, have issued a memorial 
card for August O. L. 








Giese, the founder, who died on Sep- 
tember 17 and who retired in 1922, 








since when the business 
and firm name have been owned by Otto E. Giese and will be 
continued by him as during the last two years. 

‘BARIUM D1oX1DE” 

















and “Soprum Nirrite” reports by the 
United States Tariff Commission to President Coolidge have 
heen issued in pamphlet form and copies can be obtained on 
application to the Washington authorities. 




















Prerre Lemoine ET Cir, INc., 294 Pearl street, New York, 
has issued a folder of Grassefluer products which it dispenses 





to the trade that covers various products and unifies them as 
being of its own origin. 








The Grassefluer line, according to 
the announcement, is composed of pure natural flower oils 
from Grasse, France, but blended to develop their delicate 
odoriferous constituents. The separate in 
clusions about “Soapol,” for soap manufacturers; gives a 
price list of the “P. L.” line of flower oils; the Fleurie line of 
products; the Merveille line of oils for the barbers’ supply 
trade 














folder tells in 
































and other items that are worth considering in our 
various industries. 














Business people who are interested can 
obtain duplicates of the folder by addressing the company as 
above. 


























Meyer Brotuers’ Druc Co. 





, St. Louis, in connection with 
celebrating the firm’s seventy-second anniversary has made 
the September Meyer Druggist, just received, a record num- 
ber. Besides matter appropriate to the birthday and the usual 
grist of entertaining articles for druggists a catalogue of com- 
modities and prices fills 384 pages, making a total of 432 pages 
in this issue. 

YARDLEY & Co., Lrn., 












































15 East 26th street, New York, have 
issued a card to the trade announcing an extensive autumn 
advertising campaign for their line of perfumes. 

HEBREW Free Loan Society, Inc., has issued its thirty 


























second annual report, which can be obtained on application to 
the society, 108 Second avenue, New York. 

UnGeRER & Co., 124 West 19th street, 
issued a circular in which they say: 




















New 
“The last few weeks 
extremely sharp advances in the 


York, have 





have been signalized by 





price of several of the most important of the essential oils. 
Chief among the items thus affected is French lavender oil 
The prices set at the 








Digne 





Fair were unexpectedly and 
almost unreasonably high, but in the face of active demand 
the market is being steadily bid up. 








Recent advices report 
that the end of the rise does not appear to have been reached. 





Supplies of pure oil are extremely 





limited at any price 
although, as was the case last year, the market will prob 





ably be flooded with offers of badly adulterated oil at sub 





stantial concessions. 
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IN MEMORIAM FOR DEPARTED FRIENDS 


BLAck, Ross W., pioneer in barbers’ supplies 
fumery business, Pittsburgh, Pa., October, 1913. 

Burr, Mrs. SARAH SILVER, widow of Edwin Henry Bur 
long prominent in the essential oil trade in New York and 
elsewhere in America, New York, October, 1923 

GILMAN, JoHN Apport, dean of the Boston wholesale drug 
trade, Newton, Mass.. October, 1922 


and per 


KILLEEN, Epwarp VINCENT, Jr., son of E. V. Killeen 
vice-president of George Lueders & Co., died in the. servic 
of his country, October, 1918 

MacueEskl, WM. J., with American Can Co., New York 


killed in action in France, October, 1918. 

MENNEN, Mrs. ELMa C., president of the Mennen Chem 
cal Co., Newark, N. J., October, 1917. 

MontTALAND, Louis, of Montaland, Seve, Lefevre & Co, 
Hyeres, France, died in the service, October, 1918 

Parry, JouN W., an officer of Merck & Co., New York 
October, 1923. 

Riker, WILLIAM J., New York, October, 1923. 

Umney, Joun Cuartes, F. C. S., Ph.C., editor, author 
and essential oil authority, London, Eng., October, 1919, 

WasHBurN, FRANK S., former president of the America 
Cyanamid Co., New York, October, 1922. 

Wess, JAMEs A., of James A. Webb & Sons, cologne spir- 
its, New York City, October, 1910. 

WEINGARTNER, Epwarp, president of the Arabol Manu- 
facturing Co., New York, October, 1917. 

Ae ORIN TT 


Howard B. French 
lloward Barclay French, head of the Samuel H. I'rench 
Co., Philadelphia, died on October 16 at his summer home, 
Radnor, Pa., at the age of 76 years. While heart trouble 
was the direct cause, his death was hastened as the result 
of an automobile accident last May following the demise 
of his wife last January, which had greatly depressed him 
Mr. French belonged to numerous business and civic or- 
ganizations and leaves a long record of faithful performance 
of the duties of good citizenship. Mr. French always took 
a deep interest in the affairs of the Philadelphia College of 
Pharmacy, and in 1900, twenty-nine years after his gradua- 
tion, was elected president of the institution after several 
terms as a vice-president 
1921. 


He continued as president of the 
college until 


Obituary Notes 
E. E. Bruce, president of E. E. Bruce & Co., 
druggists, Omaha, Neb., died September 11, after a year's 
illness, at the age of 77 years. 
Edward C, 


wholesale 


former president of the National 
Wholesale Druggists’s Association, died September 8 at his 
home in Hartford, Conn. 


Frisbie, 


He was 72 years old. 

Joseph Thomas, formerly proprietor of the De Milo Per 
fume Co., 534 West 23rd street, New York City, died on 
October 2. He sold the company May 15. 

Mrs. Margaret McConnell Silver, wife of the late George 
Silver, and George Silver, vice-president of 
Fils, Inc., and Justin Dupont, Inc., New 
York, died on Sunday, October 5, in her 85th year. 
ices were held on October 7 at the residence of her son in 
Broad street, Shrewsbury, N. J 

Adam Duncan, founder and president of the Akron Soap 
Works, Akron, Ohio, died September 19, after an illness of 
He was 73 vears old and had lived in Akron more 
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MONTREAL 
October 17.—Comparative quiet still reigns 
in the city trade among makers and dealers in perfumery 
and allied products. With the season of many social func- 


MONTREAL, 


tions looming in the near future, however, the trade is hope- 
ful of busier times very soon. 

The drug and perfumery trade in Quebec Province has 
suffered a double bereavement by the deaths of G. H. 
Brunet in Quebec City and Alexander R. Stewart in Mont 
real, 

Mr. Brunet was a member of the wholesale druggists’ 
irm of W. Brunet & Co., Ltd., and died on September 23, 
following a brief illness. The firm was founded by Mr. 
Brunet’s father about fifty years ago. He is survived by 
his widow, nee Eliza Wyse; four daughters, Mrs. E. W. 
Cauvreau, Mrs. (Dr.) P. C. Daigneau, Mrs. H. Coulombe, 
Miss Marcelle Brunet; two sons, Willie and Paul; two 
brothers and four sisters. 

Frosst & 
Co., manufacturing chemists in Montreal, for the last ten 


Alexander Rust Stewart was with Charles E. 
years. He was forty-seven years old. 


Disaster overtook the Laboratoire Nadeau, Ltd., Mont 
real, manufacturers of perfumery and toilet preparations 
as well as various other chemical products, on October 10, 
when lire swept through their premises and did something 
like $175,000 damage. 

\t a special meeting this month the shareholders of 
Canadian Industrial Alcohol ratified the resolution providing 
for the sale of the existing company and its assets to a 
newly formed company of the same name which will carry 
on the business. Shares will be of no par value, and will 
exchange for the old $25 shares in ratio of two for one 


R. Raymon, J. A. Charmonneau and J. Perron have in 
corporated in Montreal the Distillers’ Corporation, Ltd., 
$1,000,000 capital stock, for the purpose of manufacturing 


ilcohols and chemicals 


Joseph Wilfrid Potvin, master barber, 143 Drummond 
Street, R. A. Tlerring and E. Ravel have organized and 
incorporated the Montreal, to carry 


on the business of hairdressers for both sexes, and to deal 


irm of Potvin’s, Ltd., 


wholesale and retail in cosmetics, toilet preparations and all 


those goods which ally with the hairdressing busines 

The firm of O. E. Thibault, Ltd., has been organized in 
Sherbrooke, Que., and incorporated under a provincial char 
ter with share capital of $10,000, to manufacture and deal 
In medicines, and to deal in perfumes, toilet articles, ete. 
The founders are Wilfrid Begin, physician; O. FE. Thibault, 


Crugeist, and L. Thibault 


AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 


TORONTO 


Toronto, October 14.—The optimism which has prevailed 
in the business community, engendered no doubt in part by 
the generous returns which exhibitors claim having received 
from the Canadian National Exhibition, is being confirmed 
on all sides. From all quarters of the country come glowing 
reports of increased general prosperity, and while the bank- 
ers are slow moving and conservative, they cannot hold out 
much longer against the tide of statistics of good omen 
sweeping continually by them. 

The center of interest, to all traders, and those who are 
interested in economic conditions, has of course, for the last 
few weeks been held by the grain movements. The crop 
harvested is a good one and what is more to the point has 
realized a good price. [Early October reports showed an 
increase of 45 per cent over prices ruling a year ago. The 
Western provinces have had a particularly successful year 
and so, with the farmer once more in possession of purchas- 
ing power, there is no doubt, that a cycle of prosperity will 
be begun. In Canada the very base of trade prosperity is 
found in the quality of the harvest. 

The Government Bureau of Statistics at Ottawa has issued 
returns covering the year’s trading to 3lst August, 1924, and 
this also discloses a healthy condition of things. Exports 
for the year increased by $58,917,908. over the figures pub 
lished for a year ago, while imports fell off during the same 
period by $58,316,122. 

In the face of this, it is small wonder that we find Roger 
W. Babson, the American economist and statistician, empha- 
sizing his confidence in the return of good times to Canada 
Speaking to the Canadian Club and basing his conclusions 
on fifteen national economic barometers, Mr. Babson pointed 
out that Canada fundamentally was in a better position than 
the United States, for, he claimed, she had progressed 60-70 
per cent through the re-adjustment tunnel, whereas the 
United States had proceeded probably only half way 

Thus heartened by. optimistic reports of trade in general, 
we return to our own little section of trade and are not 
surprised to find there the same optimistic tone prevailing. 
Those with whom your correspondent has spoken admit 
The dull days 


have gone, and while business is quite yet, the signs of pick 


they now look forward brightly to the future 


ing up are now visible to the naked eye. 
One of the largest distributors of goods in the province 
reports a reassuring aspect in the retail trade. He states 


that his sales for the year, total much the same as last year, 


firms have heen competing 


notwithstanding the fact that new 
with him for the trade Chis being the case it would seem 
that there is an increase which is being absorbed by the new- 
comers. 

Che trade in general is already looking forward to Christ- 


mas business. For some time now the retailer has kept his 
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stocks at low ebb. His desire to do so is waning, and with 
the coming boom of Christmas shopping his customers will 
find a much bigger stock to choose from. Retailers spoken 
with report a slightly increasing turnover and although it is 
early yet to forecast with any degree of exactitude how 
things will go in the approaching season, there is no doubt 
whatever in the minds of most of the traders that there will 
be an increase of business. 

The autumn meeting of the Canadian Perfumers’ Associa 
tion takes place in Toronto on Thursday and Friday the 16th 
and 17th of October. R. 
ing as many subjects of interest to the trade are to be dis 


R. Corson is expecting a full meet 
cussed. 


CANADIAN PATENTS AND TRADE-MARKS 

The increasing international trade relations between the 
United States and Canada emphasizes the importance of 
proper patent and trade-mark protection in both of these 
countries in order that the expansion of business may not 
be curtailed by legal difficulties. 

For the information of our readers, we have instituted a 
department devoted to patents and trade-marks in Canada 
relating to the industries represented by our publication. 

This report is compiled from the official records in the 
Canadian Patent Office 

All inquiries relating to patents, trade-marks, designs, 
registrations, copyrights, etc., should be addressed to 

PATENT AND TRADE-MARKS DEPARTMENT, 
Perfumer Publishing Co., 14 Cliff Street, New York City. 


PATENTS GRANTED IN CANADA 

243,095, Newark, New 
Jersey 

243,297, process tor the 
earthly matter, James Mason McClave, Denver, Col 

243,374, synthetic menthol, Howard & Sons Limited, 
Ilford, County of Essex, assignee of one-half of the interest 
of John William Blagden, South Woodford, London, | 
18, both in England 

243,519, box making 
Co., Kittery, Maine, 
deceased. 


toilet article, William G. Kendall, 


separation of hydrocarbons from 


Wirebounds Patents 
H. Bombardie, 


the 
Charles 


machine, 


assignee of 


TRADE MARKS REGISTERED IN CANADA 


Jelli-Boon for compound, Clifford | 
\Veston, trading as Plainfield, New 
Jersey. 

Double X, composition for use as a floor cleaner, Schalk 
Chemical Co., Los Angeles, Cal. 

Mint-O-Lax, chewing gum laxative, Lester Tyler Moffatt. 
Montreal, Que. 

Penny-Wise, cleaning materials, John FE. 
Ont. 

Agarol, Laxative, William R. 
York, N. Y. 

Letter A and figure 1 for soap, soap powder, soap flakes, 
and soap products, Arthur Percy Taylor, Toronto, Ont. 

Laverene, Washing Compound, the Amos Lang Co., Ham- 
ilton, Ont. 

Trinex, a preparation for removing paint, varnish, shellac, 
etc., from floors, woodwork, etc., for cleaning brushes and 
also for removing wallpaper, Trinity Chemical Corporation, 
New York, N. Y. 

Damayanti, parfums, eau de toilette, lotions, talcums, 
poudres, cremes, et tous articles de Parfumerie, J. A. 
Marceau Limitee, Montreal, Que. 

Domino, for pharmaceutical and toilet preparations, soaps, 
and perfumes, Dominion Laboratories, Montreal, Que. 

Stacomb, for creams and pomades for the hair, Standard 
Laboratories, Inc., New York, N. Y. 

Narcys, for perfumes of all descriptions, toilet waters, 
face powders, toilet soap, powder and toilet preparations 
of all kinds, Seely Manufacturing Co., Limited, Windsor, 
Ont. 

Kawak, for bath salts, soaps. lotions and toilet articles, 
W. F. C. Brathwaite, Limited, Winnipeg, Manitoba. 


jelly-making 
Fruit Concentrates Co., 


Potts, Toronto, 


Warner & Co., Inc., New 
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NEW PRICE LISTS, PUBLICATIONS, ETC. 
(Continued from page 448) 


“The advance on oil vetivert Bourbon has been even 
sharper also on account of shortage of supplies. Prices in 
the Bourbon Islands advanced twenty per cent in a few 
weeks and predictions made some time ago of an eventual 
figure of 400 francs a kilo have been surpassed. Cables re- 
ceived by Ungerer & Co. state that holders are not anxious 
to sell even at present prices. 

“The market on geranium has been more quiet. The 
Bourbon grade has declined moderately in the Islands in 
the face of the approaching crop while the African oil has 
held firm. No substantial declines are to be expected and 
there is a possibility of the same sharp rise which has been 
noted in lavender and vetivert. 


“Spanish Aspic has gone up in sympathy with lavender 


and because of a limited production and prices are fifty per 


cent higher in Spain, having risen to seventeen or eighteen 
pesetas a kilo for good quality oil. Up to the present, the 
market here has not felt the effect, but any active demand 
will push Aspic above $1 a pound and possibly much higher 
as large amounts will be used as a substitute for the unob- 
tainable lavender oil.” 


BOOK REVIEW 


CHEMICAL ENGINEERING CATALOG; ninth edition; quarto, 9 
x 12 inches; 1082 pages; imitation leather cover. The 
Chemical Catalog Co., Inc.. New York; 1924; leased at 
$2 per copy. 

This edition contains collected, condensed and standarized 
catalogue data of equipment, machinery, laboratory supplies, 
heavy and fine chemicals and raw materials used in the in- 
dustries employing chemical processes of manufacture. A 
classified index of the foregoing, which is carefully cross- 
indexed and a technical and scientific books section add con- 
siderably to the value of the work. An effort has been made 
to make the index as nearly as possible a complete reference 
to sources of supply of chemical products. 

The work was prepared under a committee appointed by 
the American Institute of Chemical Engineers, the American 
Chemical Society, and the Society of Chemical Industry, of 
R. Weidlein is chairman. 

The catalogue is leased at $2.00 a copy ($3.50 in foreign 
countries) for the period of one year to those to whom the 


which EF. 


work would undoubtedly prove of value 


NEW INCORPORATIONS 
Toilet Co., 3oston, Mass., and 
toilet preparations; capital $100,000; in- 
corporators, Cornelius R. Keeley and Simon H. Kugell of 
Boston, and Ralph L. Orne of Lexington, Mass. 
Woodard Soap Corp., Denver, Col., $50,000; Francis P. 
Meyer, D. E. Knieper, A. M. Woodard, incorporators. 
Clarke Products, Inc., Binghamton, N. Y., medicines, toilet 
$100,000; B. W. Heimer, 60 Lathrop 
avenue, Binghamton, incorporators. 
San Antonio Soap and Refining Co., San Antonio, Texas, 
$100,000; W. M. Foster, G. G. Meusebach, E. N. Badger, 


incorporators. 


\merican Goods Inc., 


Paris, France; 


goods, health toods ; 


Co-operative Hair Dressers-Beauty Laboratories, Inc., 
Minneapolis, $100,000, incorporated by Harriet J. Laughton, 
Byrne M. Bouton, Lillian Bruer, Helen J. Hoppe and G. 
H. Hopkins. 
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NOTE TO READERS 


This department is conducted under the general super 
vision of a very competent patent and trade- mark attorney 
This report of patents, trade- marks, designs is complied 
from the official records of the Patent Office in Washington, 
D.C. We include everything relating to the four co-ordin 
ate branches of the essential oil industry, viz. : Perfumes, 
Soap, Flavoring Extracts and Toilet Preparations. 

Of the trade-marks listed, those whose numbers are 
preceded by the letter “M” have been granted registration 
under the act of March 19, 1920. The remainder are those 
applied for under the Act of February 20, 1905, and which 
have been passed to publication. 

Inventions patented are designated by the letter “P.” 

esigns patented are designated by the letter “D.” 

All inquiries relating to patents, trade-marks, labels, copy- 
rights, etc., should be addressed to 


PATENT AND TRADE-MarKs DEPARTMENT, 
Perfumer Publishing Co., 14 Cliff Street, New York City. 


P '4S09,856 
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TRADE-MARK REGISTRATIONS APPLIED FOR 
(Act of Feb. 20, 1905) 


88,374. —Tolerton & Wartield Co., 
(Filed Aug. 2, 1915. Used since Jan. 
oring Extracts. 

170,179.—H. D. Capriata, New York, N. Y. 
2, 1922. Used since May 1, 1922.)—Olive Oil. 

171,047.—Dixie Chemical Company, Inman, S. C. (Filed 
Oct. 21, 1922. Used since Feb. 1, 1922.)—Preparation for 
Beautifying and Promoting the Growth of Healthy Hair. 

171,361.—Alice Wunder Earley, Los Angeles, Calif. 
(Filed Oct. 30, 1922. Used since 1910.) —Toilet Preparation 
in the form of a meal to be used instead of Soap to Cleanse 
the Skin. 

174,467.—Florence N. Lewis, doing business as Elizabeth 
Arden, New York, N. Y. (Filed Jan. 11, 1923. Used since 
Aug. 8, 1916.)—Lip Pencils. 

178,446.—James S. Kirk & Company, Chicago, II. 
Apr. 2, 1923. Used since Mar. 19, 1923.)—Soap 


Sioux City, lowa. 
1, 1911.) —Food-Flav- 


(Filed Oct. 


(Filed 





181,374.—Bennett & Royalty, Dyer, Ky. (Filed May 31, 
1923. Used since May 10, 1923.)—For Hair Tonic. 

181,943.—The Goddard Grocer Company, St. Louis, Mo. 
(Filed June 13, 1923. Used since Nov. 20, 1905.)—Salad 
Dressing, Food-Flavoring Extracts. 

182,424.—Lournay, Inc., Wilmington, Del., 
The Chandon Company, a Corporation of Delaware. 
June 25, 1923. Used since Oct. 25, 
Stick, and Face Powder. 

183,914.—Guy T. Gibson, Incorporated, New York, N. Y. 
(Filed Aug. 1, 1923. Used since July 1, 1923.)—Rouge. 

185,526.—Mardorn Chemical Corporation, New York, N. 
Y. (Filed Sept. 8, 1923. Used since June 15, 1923.)- 
Mouth Wash, Gargle, and Spray for the Nose and Throat, 
Used as a General Tonic for Membraneous Tissue and as a 
Sedative for the Relief of Pain Caused by Lesions in the 
Tissues, Gums, or Cavities of the Teeth. 

185,527.—Mardorn Chemical Corporation, New York, N. 
Y. (Filed Sept. 8, 1923. Used since June 15, 1923.)—Py 
orrhea Remedy and Preventive; Dentifrice, a Specitic for the 
Removal of Dead Tissues; Disinfectant and Deorant for the 
Teeth, and as a General Tonic for the Gums 

186,260.—F rederick C. Westfall, Buffalo, N. Y. (Filed 
Sept. 26, 1923. Used since June 1, 1923.)—Laundry and 
General Cleaning Preparations. 

187,236.—Alonzo G. Williams, doing business as Dr. Put- 
nam, New York, N. Y. (Filed Oct. 19, 1923. Used since 
July 10, 1923.)—Soap and Shaving Cream. 

188,414.—Paul Greentield, New York, N. Y. (Filed Nov. 
16, 1923. Used since Sept. 1, 1923.)—Hair-Removing Wax. 

189,769.—Economics Laboratory, Incorporated, St. Paul, 
Minn. (Filed Dec. 17, 1923. Used since Nov. 1, 1923.)— 
Cleaning Compound for Rugs, Carpets, and the Like. 

190,296.—Houston Drug Co., Houston, Tex. (Filed Dec. 
31, 1923. Used since Oct. 20, 1921.) 3ay Rum, Prickly- 
Heat Powder, Rose Hair Oil 

190,644.—Kathleen E. Macaulay, New York, N. Y. 
(Filed Jan. 10, 1924. Used since Dec. 22, 1921.)—Face 
Powder and Talcum Powder. 

191,768.—Louis E. Haselhurn, Detroit, Mich. (Filed Feb. 
4, 1924. Used since Jan. 30, 1924.)—KFace Creams, Face 
Powders, Face and Hand Lotions and Hand Creams. 

191,825.—Fortune Products Company, Chicago, III. 
Feb. 5, 1924. Used since Dec. 1, 1919.) 
Flavoring Extracts. 

192,527.—Gordon, Sewall & Co., Inc., Houston, Galveston 
and Port Arthur, Tex. (Filed Feb. 19, 1924. Used since 
Mar. 20, 1918.)—Olive Oil, Salad Dressing and Food-flav- 
oring [xtracts. 

195,333.—The 
Apr. 11, 124. 
or Containers. 

195,594.—Parfumerie Roger & Gallet, Paris, 
(Filed Apr. 15, 1924. Used since September, 1906.) 
in Cake Form, Soap Pastes, and Soap Powders 

195,710.—Physical Culture Publishing Corp., New York, 
N. Y. (Filed Apr. 17, 1924. Used since Mar. 10, 1924.) 
Hair Vitalizer or Hair Tonic. 

195,814.—Benj. S. Freedman Co., Scranton, Pa 
Apr. 19, 1924. Used since Mar. 27, 1924.)—Soap 

196,406.—The Solvay Company, Solvay, N. Y 
(Filed May 1, 1924. Used since Jan. 16, 1922.)—Cleansing 
and Washing Compounds 

196,683.—Vincent James Squillante, doing business as 
James Squillante, New York, N. Y. (Filed Ma 1924 
Used since Feb. 9, 1924.)—Olive Oil 

196,691 Cafiero & Mencacci, Brooklyn, N. \ 
May 7, 1924. Used since Apr. 22, 1914.)—Olive Oil. 

197,053.—Elizabeth Shely, doing business as Gisele Lab 
oratories, Los Angeles, Calif. (Filed May 14, 1924. Used 
July 1, 1923.)—lace Cream, Wrinkle Eradicator, 
Cream, Skin Li Ege-Shampoo Paste, Rouge Paste, 
and Blackhead Powder 

197,387.—Edward | 
Burnier & Cie, Inc., New 
1924, Used since Dec a 
Pencils, Sachet, lace 
Cream, Lemon Cream 
Lotion, Tooth Paste, and Mouth Wash 

197,436.—Jack I*. Katz, New York, N. ¥ 
22, 1924. Used since Dec. 1,. 1923.) 


assignor to 
(Filed 
1922.)—-Rouge, Lip 


( Filed 
Olive Oil, Food- 


Ohio. (Tiled 


Powder Cases 


Celma Company, Toledo, 
Used since February, 1923.) 


Irance. 
Soaps 


( Filed 


Process 


(Filed 


since 
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Mocq 
(Tiled May Zi, 


Mittlestaedt, doing business as 


York, N. \ 
1921.)—Lip Rouge, FE 
Powder, Cold Cream, Vanishing 

Astringent Cream, Hair Tonic, Face 


ve brow 


( Filed 
Hair-Color 


May 


Re storer 
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197,605.—Largal Company, Findlay, Ohio. 
26, 1924. Used since Dec. 10, 1923.) —Foot Powder. 

197,831.—Phoenix Laboratories, St. Louis, Mo. (Filed 
May 29, 1924. Used since Apr. 10, 1924.)—Hairdressing, 

197,929.—The Frank Tea & Spice Co., Cincinnati, Ohio, 
(Filed June 2, 1924. Used since Dec. 18, 1923.)—Food- 
Flavoring Extracts. 

197,934.—A. J. Hilbert & Co., Inc., Milwaukee, Wis, 
(Filed June 2, 1924. Used since July, 1893.)—Hair Tonic. 
Tar and Glycerine Soap Shampoo, Complexion Powder, 
Sachet Powder, Tooth Paste, Cold Cream, Vanishing Cream, 
Toilet Lotion for Chap, Tan, Sunburn, and Rough Skin: 
After-Shaving Lotion, Perfumery, Extracts and Essences, 
and Toilet Waters. 

198,045.—Olga Luise Arlen, doing business as Ortosan 
Co., New York, N. Y. (Filed June 4, 1924. Used since 
Jan. 1, 1924.)—Cosmetic Creams, Cosmetic Lotions, and 
Cosmetic Powders. 

198,439.—Aktiebolaget Grumme & Son, Stockholm, Swe- 
den. (Filed June 12, 1924. Used since May, 1924.)—Tooth 
Powder, Perfumes, Tooth Paste, Tooth Cream, Tooth Soap, 

198,640.—The Janszen Grocery Company, Cincinnati, Ohio, 
(Filed June 16, 1924. Used since Mar. 27, 1923.)—Food 
Flavoring Extracts. 

198,666.—H. A. Nachtrieb, doing business as Liqui-Glove 
Co. (Not Inc.), Chicago, Ill. (Filed June 16, 1924. Used 
since Mar. 15, 1924.)—Paste-Like Preparation for Coating 
the Hands. 

198,753.—Anthony Mascola, doing business as 
New York Barber Supply, Brooklyn, N. Y. (Filed June 
18, 1924. Used since June 1, 1923.)—Hair Tonic, Face Lo- 
tions, and Toilet Waters. 

198,936.—Eugene Corwin, New York, N. Y. 
21, 1924. Used since Feb. 1, 1924.) 
oring for Foods. 

198,965 —The W. T. 
(Filed June 21, 1924. 
and Toilet Waters. 

199,163.—Guerlain Perfumery 
Del. (Filed June 26, 1924. Under ten-year proviso. Used 
since 1848.)—Perfumes, Eau de Cologne; Toilet Waters, 
Bath Salts, Face Cream; Face, Talcum and Bath Powders 
Loose and in Compact Form; Hair Tonics, Mouth Washes, 
Rouges, and Perfumes for Perfume Burners, Tooth Pastes, 
and Tooth Powders. 

199,164.—Hanf & Ringler, Inc., New York, N. Y. (Filed 
June 26, 1924. Used since March, 1923.) —Extract Lemon, 
Extract Orange, Extract Vanilla, Extract Almond, Extract 
reppermint, Extract Rose. 

199,179.—National Aniline & Chemical Company, Incor- 
porated, New York, N. Y. (Filed June 26, 1924. Used 
since June 4, 1924.) Certified Food Colors. 

199,328.—Mrs. Oscar C. Sledge, Smithville, Tex. (Filed 
June 28, 1924. Used since May 29, 1924.) 

199,361.—Kelly Brothers, New Lexington, Ohio.  (Eiled 
June 30, 1924. Used since June 1, 1923.)—Hair Tonic ot 
Scalp Lotion. 

199,467.—Ever-White Fluid Co., Morgantown, 
(Filed July 2, 1924. Used since May 1, 1923.) 
and Cleaning Fluid. 

199,478.—Jack Josias, doing business as Hojos Company. 
(Filed July 2, 1924.)—Used since Apr. 15, 1924.)—Com- 
pact, Refills, Rouge, and Poudre. 

199,510.—The William A. Webster Company, Memphis, 
Tenn. (Filed July 2, 1924. Used since Jan. 1, 1922.)—Face 
Powder. Talcum Powder, Beauty Cream, Cold Cream, and 
Dental Cream 

169,553.—Gotham Silk Hosiery Co., Inc., 
(Filed July 3, 1924. Used since December, 1921.) 

199,689, 199,690.—John H. Good, doing 
Hollywood Perfume Co., Los Angeles, Calif 
7, 1924 Used sice May 26, 1924.)—Perfumes, 
and Dermatological Products—Namely, Perfume [xtracts, 
Face Creams, Toilet Waters, Bath Salts, Smelling Salts 
Talcum Powders, Face Powder, Tooth Paste, Tooth Washes 
Lip Sticks, Rouges; Bandoline, Liquid and Solid; Astringent 
Lotion, Cuticle Oils, Perfumed Water Softeners. 

199,837.—The Flosmor Manufacturing Company, Clev¢ 
land, Ohio. (Filed July 10, 1924. Used since January 
1924.)—Shampoo Preparation 

200,050.—The Lewis Drue 
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(Filed July 15, 1924. Used since November, 1921.)—Toilet 
Preparations, Specifically Hairdressing. 

200,083.—F'rank M. Prindle, doing business as Frank M 
Prindle & Co., New York, N. Y., assignor to Violet Per 
fumery Corporation, Wilmington, Del. (Filed July 16, 
1924. Used since July 1, 1924.)—Face Powder. 

200,129—Irrank C. Weber & Company, Chicago, Ill 
(Filed July 16, 1924. Used since Apr. 1, 1903.)—Food 
Flavoring Extract—Namely, Vanilla. 

200,132,—Cora Brower, doing business as Cora’s Hair 
Preparation Company, Denver, Colo. (Filed July 17, 1924 
Used since Mar. 1, 1924.)—Scalp Tonic. 

200,226.—Scientilic Products, Inc., Chicago, Ill. (Filed 
July 18, 1924. Used since June 27, 1924.)—Cleansing Com 
pound Having Water-Softening Properties. 

200,200.—The Janay Manufacturing Company, Cleveland, 
Ohio. (Filed July 19, 1924. Used since Feb. 1, 1921.) 
Bleaching Cream 

200,276.—The 
July 19, 1924. 
ing Soaps. 

200,301, 200,302.—Physical Culture Products Corp., New 
York, N. Y. (Filed July 15, 1924. Used since July 9, 
1924.) —Hair Shampoo. 

200,320.—The Janay Manufacturing Company, Cleveland, 
Ohio. (Filed July 21, 1924. Used since Mar. 1, 1923.) 
Rouge in Compact and Stick l’orm. 

200,332.—C. Smith Long, Portland, Ore. (Filed July 
21, 1924. Used since June 15, 1924.)—Mouth Massage for 
Cleansing the Teeth, Gums, and Inside of the Mouth. 

200,365.—The Lowell Company, New York, N. Y. (Filed 

July 22, 1924. Used since May 1, 1921.)—Face Cream. 
~ 200,419.—Hill Blackett, Chicago, Ill. (Filed July 24, 1924. 
Used since Apr. 28, 1924.)—Facial Cream. 

200,437.—The Ellicottville Scale Removing Corporation, 
Ellicottville, N. Y. (Filed July 24, 1924. Used since July 
2 1924.) —Boiler-Cleaning and Scale-Removing Compounds 

200,451.—Kendall Manufacturing Company, Providence, 

R. I. (Filed July 24, 1924. Used since July 18, 1924.) 
Cleansing Preparations—Namely, Washing Powders and 
Metal Polish. 

200,.471.—Beech-Nut Packing Company, Canajoharie, 
N.Y. (Filed July 25, 1924. Used since Mar. 14, 1924.) 
Toilet Soap and Shaving Cream. ; 

200,482.—Ra Melle Lason, doing business as The Ezy- 

Strait Co., Hermando, Miss. (Filed July 25, 1924. Used 
since June 28, 1924.)—Preparation for Straightening and 
Improving the Hair. 

200,486.—Fluorin Company of America, Inc., New York, 
N.Y. (Filed July 25, 1924. Used since Sept. 28, 1923.) 
Medicinal Preparation for Scenting the Bath and Acting 
asa Tonic to the Body. 

200,530.—C. F. Simonin’s Sons, Inc., Philadelphia, Pa 
(Filed July 25, 1924. Used since July 16, 1924.)—Corn Oil 

200,574.—Ida H. Morrow, doing business as The Beau 

Ideal Company, Clarksville, Tenn. (Filed July 26, 1924 
Used since Apr. 1, 1924.) —Shampoo, 

200,713.—Dan-Go Manufacturing Co., Boston, Mass 
(Filed July 30, 1924. Used since about Apr. 4, 1924.) 
Cleaning Liquid for Woodwork, Nickel and Glassware. 

200,726.—Plaimar Limited, West Perth, Western Aus 
tralia, Australia. (Filed July 30, 1924. Used since June 

10, 1923.) Essential Oils Used in Medicine and Pharmacy 

200,743.—Elen G. Anagnos, Bridgeport, Conn. (Filed 

July 31, 1924. Used since Mar. 25, 1923.)—Hair Tonic. 

200,847.—Roy H. Brownlee, Pittsburgh, Pa. (Filed Aug 

2,1924. Used since July 19, 1924.)—Dentifrice 

200,850.—Otis Clapp & Son, Inc., Boston, Mass (Filed 

Aug. 2, 1924. Used since Jan. 1, 1910.)—Cleansing and 
Toning Cream for the Skin. 

200,852—Otis Clapp & Son, Inc., 

Aug. 2, 1924. Used since Jan. 1, 1899.) 
Dandruff Treatment 

200,856, 200,857.—Otis Clapp & Son, Inc., Boston, Mass 
(Filed Aug. 2, 1924. Used since Jan. 1, 1909.)—Perfume. 

200,859.—Otis Clapp & Son, Inc., Boston, Mass. (Filed 

Aug. 2, 1924. Used since Jan. 1, 1909.)—Toilet Powder 

200,892.—The Mission Products Co., Seattle, Wash 

(Filed Aug. 2, 1924. Used since Apr. 1, 1923.)—Cleasing 
and Vanishing Creams 


200.900.—Clarence W 


Palmolive Company, Chicago, Ill. (Filed 
Used since June 30, 1924.)—Toilet and Shav- 


Boston, Mass. (Filed 
Hair Tonic and 


Rumsey, doing business as Rumsey 


20, 1924. 
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1923.) 

Hands 
Wanamaker, 
Used 


Products Company, 
Used since Mar. 1, 
and Grease from the 

200,913.—J ohn 
Aug. 2, 1924 
Creams. 

200,929.— Carver-Ruff Co., New York, N. Y (biled 
\ug. 4, 1924. Used since July 26, 1924.)—Toilet Prepara- 
tions Such as Liquid and Powder Nail Polish, Face Powder, 
loot Powder, and Preparations for the Treatment of the 
Hair and Scalp. 

200,959.—N orthern 
(Filed Aug. 4, 1924 
Sottener and Cleanser. 

201,012.—Quaker Oil Products Corporation, Consho 
hocken, Pa. (Filed Aug. 5, 1924. Used since June 19, 
1924.)—Oleaginous Preparation for Use as a Scouring Agent 
for Textile Fibers Including Artilicial Silk 

201,016.—V. Vivaudou, Inc., New York, N. Y. 
\ug. 5, 1924. Used since Mar. 17, 1924.) 
tainers. 

201,001.—John Utasz, doing business as John Utasz Co., 
New Brunswick, N. J. (Filed Aug. 6, 1924. Used since 
Aug. 21, 1920.)—Hair Restorer. 

201,119.—V. Vivaudou, Inc., New York, N. Y. (Filed 
\ug. 7, 1924. Used since July 25, 1924.)—Face Powders, 
lace Creams, Toilet Waters, Rouges, Perfumes, Hair Ton- 
ics, Hair Oils, Dentifrices, Tooth Powders, Nail Polishes, 
Deodorizing Preparations, and) Sachet Powders 

201,179.—Bessie 1. Clark, doing business as The Hum 
ming Bird Co., Detroit, Mich. (tiled Aug. 9, 1924. Used 
since Aug. 1, 1924.)—Hair Grower. 

201,190.—The Federal Products Co., Cincinnati, Ohio. 
(Filed Aug. 9, 1924. Used since Apr. 1, 1924.) —Completely 
Denatured Alcohol. 

201,191—The Federal Products Co., Cincinnati, Ohio. 
(Filed Aug. 9, 1924. Used since November, 1919.)—Co- 
logne Spirits and Rubbing Alcohol. 

201,216.—Wesley J. Whitson, Metarie Ridge, La. 
\ug. 9, 1924. Used since Jan. 1, 1924.) —Shampoo. 

201,237.—B. Heller & Company, Chicago, Ill. 
\ug. 11, 1924. Used since June, 1922.) 
Paste, Dry, and Liquid Forms. 

201,276.—Jacob S. C. Birnbaum, New York, N. Y. 
Aug. 12, 1924. Used since July 16, 1924.) 
the Scalp and Dandruff. 

201,328.—Calvaire, Inc., New York, N. Y. 
13, 1924. Used since July 24, 1924.)—lace Powders, Face 
Creams, Toilet Waters, Rouges, Perfumes, Hair Tonics, 
Hair Oils, Dentifrices, Tooth Powders, Nail Polishes, De- 
odorizing Preparations, and Sachet Powders. 

201,339.—Edward J. Enderes, New York, N. Y. 
\ug. 13, 1924. Used since June 15, 1924.) 

201,356.—Lebona, Ltd., New York, N. Y. (Filed Aug. 
13, 1924. Used since Apr. 16, 1917.)—Toilet Soap. 

201,369.—Alfred Neuburg, New York, N. Y. (Filed Aug. 
13, 1924. Used since July 24, 1924.) 

201,371.—Parke Corporation, Kalamazoo, Mich. (Filed 
\ug. 13, 1924. Used since July 1, 1924.)—Toilet Soaps. 

201,387.—Anna Helen Arlt, Brooklyn, N. Y. (Filed Aug. 
14, 1924. Used since Nov. 17, 1923.)—Rouge. 

201,481.—Cosmo Alaura, doing business as La Lavandina 
Washing Water Co., East Boston, Mass. (Filed Aug. 16, 
1924. Used since 1921.)—A Washing Liquid for Launder- 
ing of Clothes. 

201,501.—Ira M. 


(Filed Aug. 2, 1924. 
Preparation for Cleaning Dirt 


(Filed 
Toilet 


Philadelphia, Pa. 


since 1910.)—Perfumes and 


Jobbing Company, Chicago, Ill 
Used since July 12, 1924.)—Water 


(Filed 
Cosmetic Con 


(Filed 


(Filed 
Food Colors in 


(Filed 
Treatment for 


(Filed Aug. 


(Filed 


Hair Cream. 


Soaps 


Kimball, doing business as Universal 
Drug Co., Memphis, Tenn. (Filed Aug. 16, 1924. Used 
since Mar. 1, 1924.)—Complexion Ointment 

201,513.—Sheaffer & Marvel, Philadelphia, Pa. 
Aug. 16, 1924. Used since November, 1922.) 

201,648.—Cheramy, Inc., New York, N. Y. 
Used since Aug. 14, 1924.) 
Rouge and Brilliantine. 

201,826.—Chas. W. Young & Co., Philadelphia, Pa. (Filed 
Aug. 23, 1924. Used since Aug. 4, 1924.) —Powdered Soap. 

201,976.—Philippine Manufacturing Company, Manila, P. 
| (Filed Aug. 28, 1924. Used since Dec. 20, 1922.) 
Soap 

202,088.—Willesen Manufacturing Company, 
Mass. (Filed Aug. 30, 1924. Used since 1913.) 


(Filed 
Olive Oil. 

(Filed Aug. 
Toilet Powders, 


Malden, 
Soaps. 
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TRADE-MARK REGISTRATIONS GRANTED 
(Act of March 19, 1920.) 


These Registrations are not Subject to Opposition. 

189,494.—Coty, Inc., Wilmington, Del., and New York, 
N. Y. (Filed June 20, 1924. Serial No. 198,844. Used 
since 1905.)—Perfume, Toilet Water, Face Powder, Com 
pact Powder, Sachet Powder, Talcum Powder, Brilliantine, 
Eau de Cologne, Lotion for the Hair, Rouge, and Lip Stick. 

190,626.—Alfred J. Krank, St. Paul, Minn. (Filed Apr. 
15, 1922. Serial No. 162,341. Used since May, 1912.) 
Cleansing Creams. 

190,632.—Anna Balsam, doing business as A. Davis, New 
York, N. Y. (Filed Dec. 29, 1923. Serial No. 190,229. 
Used since Aug. 4, 1923.) —Lemon Cream, Vanishing Cream, 
and Skin and Tissue Cream. 


PATENTS GRANTED 
1,509,856.—Shaving Stick Container. Philip K. Williams, 
Glastonbury, Conn., assignor to the J. B. Williams Company, 
Glastonbury, Conn., a corporation of Connecticut. Filed 
Mar. 15, 1923. Serial No. 625,382. 4 Claims. (Cl. 206 
20.) 

1. A shaving stick container comprising, in combination, 
a sheet metal cap having threads pressed therein, a ring for 
encircling the shaving stick and threaded to engage the 
threads of said cap whereby the soap stick is supported 
thereon, and a sheet metal casing to cover the free end of 
the shaving stick, said cap being provided with a short rib 
pressed outwardly from the metal at the threaded portion 
thereof and extending in a direction across the threads, and 
said casing being provided with a groove pressed therein 
cooperative with the rib on said cap. 

1,508,649.—Vanity Case. George E. Davis, Des Moines, 
Iowa. Filed Mar. 19, 1924. Serial No. 700,412. 6 Claims 
(Cl. 132—83.) 

6. In a vanity case, a bottom receptacle, a top hinged 
thereto, a plate member hinged in said receptacle above the 
bottom thereof inclined from the wall of said receptacle 
downwardly and inwardly, and having a central opening, a 


disc below said opening and a spring supported on the disc 
for normally holding said disc against the lower edge of 
said plate and closing the opening therein. 


1,508,785.—Vegetable Hair Tonic. 
Rosebank, N. Y. Filed June 7, 
2 Claims. (Cl. 167—5.) 

2. A hair tonic comprising an extract composed of ap 
proximately two ounces of cinnamon bark, three ounces of 
oats, seventy ounces of water, the same being mixed as the 
water is being boiled, and approximately fifty-one ounces 
of pure grain alcohol to be added when the mixture is 
cooled. 

1,510,821.—Colapsible Dispensing Tube. 
ley, Baltimore, Md. (Filed Aug. 15, 
657,509. 2 Claims. (Cl. 221—60.) 

1. The combination with a collapsible tube, of a nozzle 
projecting from one end of the tube said nozzle being ex 
teriorly tapered and increasing in diameter as it extends out 
wardly from the tube and said nozzle having a side discharge 
ppening and also having a tapered exterior screw-thread 
and a collar having a screw-thread to engage the tapered 
threads on che nozzlk 
charge-opening 

1,511,354.—V anity 
Y. Filed July 15, 
(Cl. 132—82.) 

1. A device ot the class described comprising a central 
receptacle having on its outer surface a semi-circular em 
bossed portion, a length thereof being inwardly pressed to 
form an oppositely facing semi-cylindrical surface, an upper 
and a lower box closing upon the respective ends of the 
central receptacle, each box being formed with a_ hinged 
sleeve to fit within the said semi-cylindrical surface and to 
form a continuation of the embossing, and a pintle connecting 
said hinge sleeves and bearing at its ends between the extrem 
ities of the semi-cylindrical surface and the adjacent por 
tions of the embossing, substantially as set forth. 

1,511,525.—Compact Container. Albert G. Saart, Attle 
boro, Mass., assignor to Saart Brothers Company, a Cor- 
poration of Rhode Island. Filed June 26, 1924. Serial No 
722,469. 3 Claims. (Cl. 132—83.) 


Frank P. Giannandrea, 
1921. Serial No. 475,763 


Henry J. Berk 
1923. Serial No. 


said collar serving to close said dis- 


Box 
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Simon Morrison, 


Serial No. 


Brooklyn, N 


575,264. 3 Claims 
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1. In a container of the type set forth, two conyexo 
concave wings, a hinge connecting the wings, horizontally 
disposed inwardly directed flanges upon the wings, a catch 
in one wing engageable with the flange of the other wing, 
and a spring member in one wing engageable with the flange 
of the opposite wing to separate the wings when the catch 
is released. 

1,511,970.—Sifter-Top Receptacle and Closure 
Clen S. Humphrey, Brooklyn, N. Y. Filed Dec. 18, 1923, 
Serial No. 681,407. 2 Claims. (Cl. 221—62.) 

1. In a sifter top receptacle, a receptacle body, a neck 
provided with an upper end wall having discharge openings 
therein, a bearing element secured in the lower end of the 
neck, said upper wall of the neck and said bearing element 
having alined central openings, a closure device within the 
neck including a closure disk, a stem extending axially 
through the closure disk and the alined openings and pro- 
vided with a stop engaging the upper side of the disk, an 
expansion spring encircling the stem and disposed between 
the under side of the disk and the bearing element, for 
normally moving the disk into contact with the under side 
of the under wall of the neck to close the discharge openings 
therein, and a lug on the portion of the stem which nor- 
mally projects above the upper wall of the neck, adapted to 
pass through the opening in said upper wall and engaging 
therewith for retaining the closure disk in open relation to 
the discharge openings, upon downward movement of the 
stem and disk. 

1,512,005.—Vanity Case. 
Mass. Filed June 29, 1923. 
(Cl. 132—83.) 

1. A vanity case or box comprising two box sections 
adapted to fit together and form a completely closed box 
a spring snap-hinge connecting said box sections and adapted 
to hold the box sections either closed or open at right angles 
to each other, a plain flat mirror in one box section, and a 
magnifying mirror in the other box section. 

1,509,419.—Collapsible Tube. Samuel Bayard Colgate, 
Orange, and Martin Hill Ittner, Jersey City, N. J., assignors 
to Colgate & Company, Jersey City, N. J., a Corporation ot 
New Jersey. Filed Dec. 17, 1923. Serial No. 681,067. 3 
Claims. (Cl. 221—60.) 

1. A collapsible container comprising a tube with a nozzle 
having screw threads on its outer surface lying below the 
face thereof, a central orifice in the nozzle, a packing washer 
lying on the face at the nozzle and having its opening m 
registry with the orifice, a flange extending upwardly from 
the face of the nozzle around the rim of the washer and 
having an edge overlying this rim, a cap threaded on the 
nozzle, means on the cap for preventing its complete removal 
from the nozzle, a dome formed on the lower face of th 
cap in registry with the orifice, this dome being of less diam- 
eter than the circular flange, and an opening through the 
cap at one side thereof. 

1,509,431.—Collapsible Tube. Martin Hill Ittner, Jersey 
City, N. J., assignor to Colgate & Company, Jersey City, 
N. J., a Corporation of New Jersey. Filed Dec. 17, 1923 
Serial No. 681,077. 3 Claims. (Cl. 221—060.) 

1. A collapsible container comprising a tube with a noz 
zle having screw threads formed on the external surface 
thereof, a central orifice in the nozzle, a depression in the 
face of the nozzle spaced from the oritice to form a seat 
a cap threaded on the nozzle, means on the cap engaging 
the nozzle to prevent complete removal of the cap, a circular 
flange on. the inner face of the cap, a packing disc lying 
within the flange, the latter having an inturned edge over- 
lying the rim of the disc, and being positioned opposite an 
adapted to enter the depression when the disc is against th 
seat, and an opening through the cap communicating with 
the depression 


Cherefor, 


William D. Wright, Concord, 
Serial No. 648,475. 2 Claims 


DESIGNS PATENTED 
Louis Pariset, New York. 
Serial No. 9,305. Term 


65,668.—Perfume Container. 
N. Y. Filed Apr. 17, 1924. 
patent 314 years 

65,669.—Perfume 
N. Y. Filed Apr. 17, 
patent 3% years. 

65,681.—Powder 
Filed June 17, 1924 


years 


Louis Pariset, New York 
Serial No. 9,306. Term 0! 


Container. 


1924. 


Box. Jacques Worth, Paris, France 
Serial No. 9.886. Term of patent i 
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CHINA 


\niseé O1t.—Consul General William H. Gale, at Hong 
kong, makes this report: Approximately 260 tons of anise 
oil were exported from Hongkong during 1923, represent 
ing an increase of 80 tons, or 30 per cent, over the previous 
year. About 36 per cent of the total went to the United 
States, which had bought only 16 per cent in 1922. The 
market was dull during the first part of the year, but im 
proved toward the end, owing to increased demands from 
France and Spain. No reduction in prices is anticipated. 
The value of exports of anise oil from Hongkong to the 
United States in 1923 was $68,079 as against $29,698 in the 
previous year. 

Cassia O1r.—Hongkong’s exports of cassia oil to the 
United States in 1923 were valued at $178,709 (133,561 
pounds), as against $92,786 (103,444 pounds) in 1922. 
Cassia spice exports to America in 1923 were worth $161,691. 

Hints To Exporters.—American exporters interested in 
this market should recognize the fact that the Chinese are 
becoming more and more independent of the local foreign 
importing houses, and quite a number of the larger native 
dealers who used to order through the local importers now 


place their business direct. 


COCHIN CHINA 


PerruMERyY TRADE.—The market for perfumery in Cochin 
China (one of the divisions of French Indo-China) is at 
present glutted, and the prospects for selling new brands 
are poor, according to advices received in Paris. Japa 
nese competition is especially active, offering cheap goods 
which seem to satisfy the demands of the natives. Imita- 
tions of French goods have decreased, owing to frequent 
prosecutions of the offenders. 

Imports of soaps into Cochin China totaled 258,000 Ibs 
in 1921, 704,000 Ibs. in 1922 and 765,600 Ibs. in 1923. 

Imports of perfumes were: Alcoholic, 845,440 gallons in 
1921, 475,560 gallons in 1922 and 105,680 gallons in 1923; 
non-alcoholic, 88,000 Ibs. in 1921, 103,400 Ibs. in 1922 and 
90,200 Ibs. in 1923 

The imports are mainly from France and Hongkong, the 
latter doubtless including a certain quantity of re-exports 
originating in Japan. 

Prices are about the same as in France. 
Annamites and 


Low-priced 
demand by the 


goods are in 


Chinese, who form the bulk of the population 


greatest 
In order to 
sel! in Cochin China, it is necessary to advertise extensively 
in the Annamite language and to give free samples and 
Prizes of a sort appealing to the tastes of the people, espe 
cially at the time of the native festivals. 

Goods are usually paid for in instalments, and are shipped 


in small lots by parces pust mm micas: Concamers wnen pos 


(Continued on Page 458) 


& EssenTIAL OIL 





FOREIGN CORRESPONDENCE 


AND 


MARKET 














REVIEW 














Kuall” 








REPORT ~~ 








THE MARKET 
Essential Oils, Aromatic Chemicals, Etc. 


\t the time of our last review, the market was in a highly 
excited condition due to the sudden onset of a rather un 
expected and extremely active buying movement. It was 
hinted at that time that it would be far better for all con- 
cerned if the excitement were dispensed with and the de- 
mand taken more as a matter of course. That is what has 
happened during the last two or three weeks. 

Mast of the excitement in the market hinged on the 
rapidly advancing prices of peppermint and wormseed in the 
Primary market factors on these oils played the 
usual game of holding back supplies for high prices. The 


country. 


situation, however, was much more serious than usual this 
vear owing to the excellent prospects of success which at- 
tended their effort to secure high prices. However, circum- 
stances are such that to work a natural article into a position 
where it can be manipulated upward or downward ‘as the 
holder sees fit, is an exceedingly difficult and at times danger- 
ous undertaking. What has happened was the expected. 
Both items are now unsettled and easier. There is no ex- 
citement about either and the markets on both seem likely to 
drop eventually to somewhere near normal prices. 

The market as a whole is much better off under this de- 
velopment. The demand, save temporarily on the items 
affected, has been steady and heavy. Large parcels of most 
items have changed hands regularly enough and the advance 
in prices has been orderly and well controlled rather than 
abrupt and dangerous as was feared a month ago. The 
market at the moment, is in excellent shape. The trade looks 
for good steady business during the coming month at prices 
which will be reasonable to consumers and at the same time 


fairly lucrative to sellers. This is a condition under which 
anyone can enter the market with confidence and without 
fear of a later loss in the writing down of inflated inven- 
tories. 

Turning to the various groups, it may be said that the 
floral essences are still in the same exceptionally strong 
position which they have occupied during the last two or 
three months. In no instance has there been a decline in 
prices, while on many, advances have already taken place 
or seem about to take place. The most conspicuous item in 
this group during the month has been lavender, which is 
very scarce on spot and exceedingly high for shipment 
Former heavy stocks of last year’s goods have been taken 
ff the market by foresighted buyers. Rose is still very 
strong. The high price of the Bulgarian article is leading 
to heavier purchasing than usual of French otto, which has 
advanced in prices proportionately. Neroli is strong and 
for high quality oil very high prices have been paid. 
Chamomile is easier owing to the recent sharp drop in 
flowers and the heavy crop produced this year. 

Spice oils have been quite steady, although clove seems 
somewhat easier owing to cheaper spice. Ginger has dis- 
played a firm tendency. Mace and nutmeg are higher and 
their position is more or less precarious on account of the 


shortage of spice in this market. Cassia strengthened but 
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has since eased off on better shipping conditions prevailing 
in the Chinese market. 

Seed oils continued unsettled although somewhat firmer 
after the first of the month. These prices have been greatly 
inflated recently and are only now reaching levels at which 
active buying is to be expected. Caraway has declined. 
Initial offers of wormseed, at high prices, have been suc- 
ceeded by steadily declining levels, and the spot is also ab- 
ruptly lower. Cummin and coriander are weak and un- 
settled. Anise is firm owing to Chinese shipment conditions, 
but recently has turned easier as continued offers for ship 
ment come to light. 

Citrus oils have been featured by the strength of lemon. 
\fter a disappointing season, the trade suddenly awoke to 
the fact that there was practically no lemon to be had here 
and Italy as suddenly announced a poor crop and advanced 
shipment quotations. The result has been an immdeiate ad 
vance of close to 10 cents per pound on any oil and even 
sharper rises on oils of known brand and quality. Orange 
and bergamot, on the other hand, have been weak with 
sharp declines in orange. At the moment, bergamot is 
firmer for shipment but there has been no change on spot. 

Peppermint was going like a house afire at the time of 
our last review. It has not only stopped, but has started 
back. The country is topheavy and a crash is expected. 
A few dealers stocked high priced oil, but no one bought 
in quantity. At the same time, Japanese menthol dropped 
and American makers could not buy high priced pepper 
mint. The commodity is practically 75 cents cheaper than it 
was a short time ago and will probably be ——, still. The 
spot is still poorly supplied, and while there has been a de- 
cline, it has not been so prominent. Spearmint holds up be 
cause there is little offered. There is plenty of tansy and 
pennyroyal and both are weak. 

Other than the items mentioned, there have been few fea- 
tures worth recounting in a general review of the situation. 
The market is strong and will continue so if buyers keep 
up their support. There is practically no chance of a de- 
‘ided break in quotations save in the few weak spots which 
have been described. 








Synthetic and Aromatic Chemicals 


There has been a general tendency toward somewhat 
easier prices during the last few weeks. This has been due 
principally to the effect of tariff reduction. While the flow 
of goods which had been feared in some quarters has failed 
to materialize and none of the domestic manufacturers have 
been hurt by the reduction in duties, the general trend of 
prices reversed that of the essential oil group owing to the 
fear of greater competition from foreign goods. There are 
more foreign goods available and at slightly better prices 
from the standpoint of the buyer, but on the whole, the 
course of trading has not been materially altered by the 
change. 

Business in the group has been satisfactory. There has 
been steady purchasing by consumers who appear to have 
allowed their stocks to decline during the Summer, Prices 
realized on this business are fairly satisfactory. In the 
matter of quality, domestic manufacturers are feeling the 
need of emphasizing the worth of their goods and of further 
standardization. They are making progress along these 
lines and have plans on foot for still further improvement. 
With greater competition from foreign sources, it is only 
natural that quality should be emphasized, for in synthetics 
and chemicals the test is rather of quality than of price 
On the whoe, developments of the month have brought en 
couragement to importers and have not injured the domestic 
manufacturers. They have benefited the consumer by bring 
ing about greater price competition and at the same time 
giving him more definite assurances as to the quality of his 
purchases whether from the manufacturer here or from th 
importer of foreign merchandise 


Vanilla Beans 


The market has been a bit more active, but buving has 
not yet been up to normal. All types of beans are moving 
into co nsumption rather slowly owing to the continued high 
prices of goods. The old crop of Mexicans is all in the 

irket and is moving out rapidly Initial reports on the 


new crop are to the effect that weather to date has been 
exceedingly favorable and that the beans are of excellent 
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quality. Delinite figures on the size of the crop cannot yet 
be given owing to the fact that needed data is not yet avail- 
able. Estimates are that it will be considerably larger than 
that of last year. However, it will be recalled that bad 
weather during the curing season a year ago brought initial 
estimates down sharply. There is always the — of 
a an occurrence. Offers of Bourbons are more or less 
restricted and French holders continue to ask very high 
prices for their goods. Reports of factors who have in- 
vestigated the matter first hand indicate that holdings ip 
Marseilles are below the levels of general estimates. Heavy 
buying here would speedily clean this market of all grades 
of beans. New crops will not arrive in time to afford much 
relief this season. High prices for at least another six or 
eight months seem extremely likely. 


Sundries 


The group is again led by menthol in point of interest, 
Despite the fact that stocks here are extremely small, so 
small in fact that importers are ordering shipments forward 
from the coast by express, the market has steadily declined 
This has been due to the distribution of local stocks in 
various directions with the result that weak holders have 
forced generally lower levels in their efforts to raise money 
on the goods which they have received. Japan quotes 
sharply below the spot parity on early shipments, but not 
correspondingly lower on the January-March position, which 
leads to the belief that present weakness there is more or 
less artificial. Japanese exchange is cheap, making ship- 
ment quotations the more attractive. No American menthol 
is available. Synthetic is offered at $8@10 as to quantity 
and is slowly achieving popularity. 

All grades of alcohol, pure and denatured, were again ad- 
vanced on October 14. The advance amounted to 5 cents 
per gallon. It was due to heavy seasonal purchasing of 
denatured goods together with the fact that production is no 
more than sufficient to keep pace with the normal autumn 
inquiry. Other sundries are generally steady and without 
notable change. 


FREIGHT RATES ON ESSENTIAL OILS 


The Southern Classification Committee, after considera 
tion of the proposed reclassification of essential oils carried 
by the railroads in its territory, has issued a circular, deny- 
ing the petition of the carriers filed early in January for 
reclassification. The former classifications and rates will 
therefore stand. 

The proposal of the carriers was to amend the present 
classification so that oils of high value would bear much 
higher freight rates than they do at present while oils val- 
ued above $5.00 per pound would not be accepted for freight 
shipment at their invoice value. The proposal arose out of 
the heavy losses to the carriers arising from pilferage of 
these oils in transit. The question of loss by breakage was 
also raised but was conceded to be a minor point by the car 
riers themselves. 

The shippers entered protest to the change in classifica 
tion as individuals and also through the committee of the 
New York Board of Trade and Transportation and a brief 
prepared by ¢ ‘hristian Beilstein, of Dodge & Olcott, was filed 
in support of their views. The decision is a justification 
of the claims of the shippers that the proposed reclassifica 
tion and higher rates was arbitrary and unreasonable. 

The Southern Classification Committee has transmitted its 
findings to the Consolidated Classification Committee with 
the recommendation that the old classification and rates be 
continued. Thus far the Consolidated Committee has an 
nounced no action in the matter. 

Walter L. Filmer, secretary of the Chicago Perfumery, 
Soap & Extract Association, has issued a circular announc 
ing the collapse of the attempt made to get the Western 
Classification Committee to raise the freight rates on essen- 
tial oils. He understands that the railroads have withdraw! 
their request for higher schedule 





News Permeates Every Page 


The text pages of the AMERICAN PERFUMER AND EsSEN- 
TIAL Or Review do not contain all of the news. You must 
read the advertising pages also to get the full benefit 
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henyl Ethyl Propionate. 20.00@ Beaver Castor .......... 6.50@ Rhubarb Root, Shensi... —.75@ 
Phenyl Ethyl Alcohol, Cardamon Seed, green... 1.50@ ce A0@ 
ENS 5 cana cueee 8.50@ 9.00 PON ici cave vie wee 1.80@ Rice, Starch ............ 09@ 1 
MIO one ssw esn<s 900@ 9.50 Castoreum ............. 4.50@ Rose leaves, red. ........ 125@ 
Rhodinol, dom. ......... 12.50@ 15.00 Chalk, precitated ....... 03Y%@ 06% PO i sve cra ntewenes 65@ 
RIN wis So aawmscdion ns 18.00@ 20.00 Civet horns ... . (0z.) 2.25@ ; Sandalwood chips ....... 35@ 
NN on ei wwii beatae S9@ ©) Guarana ................ 75@) SaPONIN 26... eee eee eee 1.25@ 
Skatol, C. P... (oz.) 10.00@ 20.00 Gum Benzoin Siam...... 1.25@ Styrax botnet e eens B80@ 23; 
Terpineol C. P., dom..... A8@ SOPIED, +. oc scicccen sc 25@ 27 Vale, domestic......(ton) 18,00@ 4 
Imported ........ (lb.) 100@ 1.15 Gum Gamboge, pipe... 80a french .e+eeee (ton) 25.00@ 50, 
Terpinyl Acetate 1.75@ 1.90 BIE ie ice carom s aatint 1.00@ PNR ois scuxecks (ton) 45.00@ 60.0) 
Thymol 5.00(a Lanolin hydrous ..... . ee 19 Vetivert root .........-. 30@ 
Vanillin ..... sb .(0Z.) A8@ 52 anhydrous 20a 23 . — 
Violet Ketone Alpha 15.00@ Menthol. Jap 12.75(@ 13.50 BEANS 
Beta... . 13.00@ INR. ib cick se wcawns nominal Tonka, Beans, Para B@ 1H 
Yara Yara 2.00@ Synthetic cial tnnek ound 8.00@ 10.00 Tonka, Beans, Angostura. 2.20@ 235 
SUNDRIES Musk, Cab., pods... (o0z.) 18.00@ 20.00 Tonka, Beans, Surinam. ; __ nominal 
cil : NR cei (oz.) 26.00@ 28.00 Vanilla, Beans, Mexican. 11.50@ nom 
Alcohol Cologne spts., gal. 4.97@ 5.12 Tonquin, gr......(0z.) 36,00@ Mexican, ctit ....<..0- 10.00@ nom 
Almond Meal .......... 4A5@ MO as ca tatres hin el g (o0z.) 22.00@ 23.00 Vanilla Beans Bourbon, 
Ambergris, black (oz.) 15.00@ 18.00 (range flowers ......... 1.00@ OS Sn ee 11.00@ nom 
gray ............(0z.) 2600@ Orris Root, Florentine, Vanilla Beans, Bour., cut nominal 
Balsam Copaiba S. A. 40@ whole enseaneisis 08@ 10 Vanilla Beans, So. Am.. 10 
Para ; 30@ powdered ........ ‘ 12 30 Vanilla Beans, Tahiti, 
Balsam Peru 2.00 Patchouli leaves ........ 23a yellow label 7.00@ nom 
Tolu 2.15 Peach Kernel Meal....... 30 white Jabel .......<.000. 7.50(@ nom 
FOREIGN CORRESPONDENCE the auspices of the secretary of the Hungarian Minister of 
(Continued from Page 455) \griculture, M. I°. Darvas, having for its object the develop- 
me oO “ roductio p Tr oO gary. 5 
sible. A consumption tax is levied on the basis of alcohol sant of the groduction of yepperenint th ix Thengery. 


content, non-alcoholic perfumes being free of tax. 


FRANCE 


HAIRDRESSERS” AND PERFUMERS’ ExposiTion.—Advance 
reports of the Second Exposition of the Coiffure and Per 
Artists of France indicated that the 
Luna Park, Paris, October 9 to 16, 


The program called for numerous hairdress- 


fumery event to be 


held in would be a 
great success. 
ing contests, a grand ball and other interesting features. 
The perfumery exhibitors were: Bourjois, H. Chancy, Cher- 
amy, Coty, Gellé, Georgon, Godet, Grenoville, Houbigant, 
La Gourde du Poéte, Lesquendieu, Oriza-Legrand, Orsay, 
L.-T. Piver, Rigaud, Roger & Gallet. There were numerous 
other exhibitors of toilet soaps and beauty specialties. 


The holds a 


monopoly of industrial alcohol placed on sale and graduates 


INDUSTRIAL ALCOHOL. French Government 


the selling price according to the class of industry for 


which the product is intended. Perfumery and chemical 
manufacturers are obliged to pay the highest rate, while 


The 


sales to the 


alcohol for mixing with gasoline is sold below cost. 
offset by 


perfumery and chemical trades 


thus incurred is the profit on 


loss 


FRENCH OCEANIA 


PeRFUMERY TraADE.—The French colonies in the southern 
Pacitic consume perfumes of all kinds, as well as_ toilet 
soaps. French manufacturers are enjoying this trade with 


but little competition, especially since the establishment of a 
direct steamship service between the colonies and the mother 
country. Goods offered in this market are judged, especially 


by the native women, more according to the style of packing 
duties 


both of 


than the quality. Customs are 15 per cent, trans 


portation tax 12 per cent, which are now subject 


to a surtax of 20 and 25 per cent, respectively 


HUNGARY 


PEPPERMINT O11 An association has been formed under 


Hugustini and Kirk have shown that an oil can be obtained 
containing, like the Japanese oil, about 80 per cent of men- 
thol. The Ministry of Agriculture has undertaken to supply 
cultivators with the necessary plants. 


ITALY 


Oirs.—Consul Edward I. Nathan, Palermo, sends the fol- 
lowing with reference to Italian essential oils: “The pro 
duction of lemon oil this year is about half of normal, but 
the prices have nevertheless remained lower than before 
The production of orange oil, mandarin, and bergamot has 
also been small and prices are remaining high.” 

Italy’s National Ex 
hibition of Pure and Applied Chemistry, which was to have 
heen held this autumn at Turin, has been postponed until 
spring. It was found that the task of assembling the ex 
hibits had 


the postponement, however, the scope of the exhibition will 
} 


CHEMICAL EXHIBITION PoSsTPONED. 


was greater than been estimated. Because ol 


ve expanded 


PERU 
ComMMON Soap.—The reduction of 50 pet 


cent of the regular duties formerly allowed on goods im 


FuLL Duty on 


ported at the port of Iquitos became ineffective as regards 
a decree published May 19, 1924. The 
ipply 


common soap, by 


regular duties will 


SWEDEN 
ARTICLES ALCOHOL T 


Stockholm advices state that the restrictions om 


IMPORTATION OF CoNTAINING 
SWEDEN 
the importation of certain articles containing alcohol, such 
as perfumes and hair washes, have been removed as from 
July 1 


Sanitary Grammar 
collective noun.” 
Western Druggist. 


Teacher—" Johnny, 


Johnny—“‘A 


name a 


vacuum-cleaner.” 
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Soap 


ndustey Soction 


CONDUCTED BY Dr. E.G.THOMSSEN 


PRODUCTION OF AGENTS FOR CLEANSING 
AND EMULSIFYING PURPOSES 


By Dr. WALTHER SCHRAUTH, RossLAu. 


It is a well known fact that hydrous soap solutions are 
able to dissolve alcohols of a higher molecular weight, such 
as amyl alcohol, cyclohexanol and its homologues, myricyl 
alcohol etc., and also ketones of a higher molecular weight, 
for instance cyclohexanol and its homologues. The solu 
tions obtained possess the faculty of dissolving or emulsi 
fying hydrocarbons, and the alkali salts of the sulfo acids of 
the higher fatty acids show this action of the ordinary soaps 
Alkali salts of other sulfo acids, 
salts of the sulfo acids, like 
wise possess this quality, but in a much smaller measure 


in a still greater degree. 


for instance the aromatic 


These salts are not suited for the manufacturer of detergents, 
solvents and emulsifiers, because the quantities of higher 
alcohols kept in solution by them are too small and the sus 


pensions lack stability. In addition to this, the salts are also 
inclined to crystallization. Sodium naphthalenesulfonate, for 
instance, not only separates in the form of crystals during 
the cooling of concentrated liquid mixtures that have been 
produced by heating, but also from solid mixtures such as 
soap, amyl alcohol, cyclohexanol and naphthalene sulfonic 
salts. The result is that the products lose their uniformity 
in storage, 

It has been discovered that the tetrahydronaphthalene 
sulfonic salts and their derivatives dissolve very consider- 
able quantities of higher alcohols, that the hydrous solutions 
obtained in this manner keep hydrocarbons, fats, oils, resins, 
organic coloring matter, etc. in solution or emulsion in a 
much larger measure than the sulfo salts formerly used for 
this purpose, that they will not decompose, and that no 
separation of the salts takes place. The latter fact appears 
important, because the mixtures frequently have to be pro 
duced in a highly concentrated form, especially if they are 
intended for the scouring of wool, the production of lubri 
cating emulsions for boring machines, the treatment of seeds 
and the disinfection of plants. In these cases the high con 
centration has to be very stable, because the mixtures are 
only standardized for their purpose by dilution just before 
they are used 

Che mentioned advantages are clearly demonstrated by the 
following comparative tests. A mixture of 


35 parts sodium-tetrahydronaphthalene-beta-sulphonat 
6) parts water and 
00 parts cyclohexanol 


furnishes a clear, transparent preparation. The solutions re 
main clear, even if large quantities of water are used for 
the dilution, and they act as strong detergents or scouring 
agents by themselves or in connection with ordinary soap 
lf the sodium-tetrahydronaphthalene-beta-sulphonate is re 
placed by an equal quantity of sodium-beta-naphthalenesul 
fonate the product obtained is clear at first, but the sulfo 
acid salt crystallizes during the cooling process and the 
mixture is made turbid by the addition of a small quantity 
of water on account of the separation of cyclohexanol. All 
other organic sulfo acid salts formerly used for the 
Vert Page) 


(Continued on 





PROPOSAL FOR A CO-OPERATIVE SOCIETY 
OF SOAP TECHNICAL EXPERTS 


Metallurgical 
has held a symposium on the utility, desira- 


Our esteemed contemporary, Chemical & 
/ngineering, 
bility and practicability of organizing a co-operative asso- 
All of the readers 
of our Soar SECTION are aware more or less of the efforts 


ciation of chemists in the soap industry. 


that have been made in recent years to secure co-operation 
of soap manufacturers and it is not now necessary to go 
into that phase of the present proposal, except to remark 
that the aloofness seems to be based on the same point of 
Some of the responses to Chem. & Met's 
interesting 


consideration. 


inquiries make reading. Some of our own 


readers may have comments to make on the situation 
llowever, here is the present line-up of opinion: 

IV’. W. Robertson, Orford Soap Co., Manchester, Conn.: 
“I should be very glad to join such a technical association 
as you suggest in your editorial providing it is established, 
and believe there might come some industrial and technical 
benefits from such an association.” 

V. N. Dalton, Vice-President, Peet Bros. Co., Kansas 
City, Kansas: “The success of an organization such as you 


suggest 


would depend on the willingness of the directing 
heads of the larger organizations to extend information to 
those small concerns that have been unwilling or unable to 
purchase technical skill. If a large industry has spent its 
money acquiring wide information of a technical nature, that 
information is just as much the property of that company 
as its plant investment and personnel, and it is question 
able whether it is good business freely to share such in 
formation with competitors. 

“We do feel, however, that between competitors of ap 
proximately the same magnitude of operation and with 
mutual interests as to similarity of articles manufactured, 
a reasonable exchange of information for the purpose of 
securing increased mutual efficiency is quite valuable. | 
think the trouble is that there is really no mutual ex 
change of information between a large manufacturer and 
a small manufacturer, as the small manufacturer gets the 
benefit of a large manufacturer’s experience and technical 
staff, without giving very much in return for it.” 

Hlary V V. I] ylde, Resear h Dept., Lever Bros. .0., 
Cambridge, Mass.: “I am sympathetic toward the idea 
of the formation of a technical association in the soap in 
dustry, which is being brought forward by Chem. & 
Vet It cannot be denied that a real live association of 
this kind could be a benefit to the technical men in the in 
dustry, to the individual companies and to the industry as 
a whole In this day of associations and societies for 
every conceivable purpose, however, it is necessary for an 
individual of any breadth of interest to choose and limit 
the extent to which he supports and encourages such ac 
tivities or he would have time for but little else. 

“When he is asked to contemplate the formation of 
another society he is likely to be only lukewarm in his 
enthusiasm. In one which would touch his daily interest 
so closely as an association of the technical men of his 
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industry he is likely to show a somewhat livelier interest, 
conditioned on his conception of how vigorous and suc- 
cessful it will be. Its success will depend on the interest 
and enthusiasm of the several hundred technical men, on 
the efforts of able leaders and on the interested support 
rather than the mere tolerance of the leading soap manu- 
facturers. If we can have a reasonable measure of these 
essentials I am heartily in favor of the formation of such 
an association.” 


V. K. Cassady, Chief Chemist, Palmolive Co., Milwau- 
kee: “I am very much in favor of forming a soap chem- 
ists’ society. The chemists in soap plants have a great 
variety of work. This includes oil chemists, soap chem- 


ists, perfume chemists, etc. Nowadays, most of these 
lines are specialized in large plants. | believe, however, 
that these men would all be interested in any line of work 
connected with the soap business.” 

Dr. Martin H. Ittner, Colgate & Co., 
“There is plenty of opportunity 
| think it is better for the technologists of the individual 
companies to direct their efforts to the improvement of 
the methods of their own companies, rather than to es- 
tablish a clearing house through which those that do not 
engage chemists and engineers may gain the advantage 
without expense to themselves that others acquire through 
the employment of competent chemists and engineers. 


Jersey City: 
for soap technologists, but 


“It would be of greater service to the industry and_ to 
chemists and engineers if you pointed out the advisability 
of all manufacturers availing themselves of competent 
technologists; and certainly until all manufacturers are 
employing such technologists there is no good reason for 
the formation of a clearing house of information you have 
spoken otf 

“It was to encourage science and invention that the 
Constitution of the United States included in the duties of 
Congress the right to give to inventors and writers cer- 
tain exclusive rights to their inventions and writings. For 
good and obvious reasons, many of the most valuable 
practices that soap manufacturers have are of such a na- 
ture that they cannot be protected adequately by patent. 

“If the technologists of the different soap manufacturers 
were to get together and talk freely of their findings and 
experiences, those that made the greatest efforts and that 
did the most to advance their industry would in this way 
enjoy no exclusive benefit from their efforts, which would 
then go without cost or trouble to the concerns making 
the least effort or no effort to advance their industry. 
Such a group of technologists, therefore, instead of ad 
vancing the industry, would do much to destroy competi 
tive effort and retard progress in the industry. 

“On the other hand, it may be desirable and decidedly 
helpful for analytical chemists in any trade that involves 
the sale and purchase of materials or specifications to get 
together and arrive at mutually satisfactory specifications 
and methods of Discussions that would come 
up before such would involve only the char 
acter of articles known to all and would not involve meth 
ods of manufacture which, for various reasons, it is often 
desirable to keep secret 


analyses 


} - 
gatherings 


‘The soap field is probably no more addicted to untan 
practices than most other fields, but unfortunately there ar 
f such that it would be desirable to rout out by 
concerted action. A proper understanding among advertis 
better, among manufacturers themselves, might go 


ases of! 


ers, or, 


far to correct these abuses Among these I might men- 
tion a few of the most glaring: 

“The practice of selling soaps to the public through 
claiming advantages for them in use that are supposed 
to belong to certain oils claimed to be used in the manu 


facture of such soaps, even though these oils do not exist 
is oils in the soaps, and even though the soaps in ques- 
tion may be made of other oils, and even though the soaps 
do not possess the advantages claimed for them 


“The practice by some of referring to the use of rosin in 
soaps as an adulterant and leading people to believe that 
ich soaps turn clothes yellow: whereas the truth is that 
sin is one of the most valuable of soap ingredients, sinc¢ 

i } washing value under average 


containing 


ncreases the conditions 
it do not turn clothes yellow 
soaps do 


referring to the use of a 


nd since 
inv more than white 
The practice ot 


soaps 


moderate 





\MERICAN PERFUMER & ESSENTIAL OIL REVIEW 








OcroseEr;' 1924 





es 


amount of sal 


soda or silicate of soda in some soaps as 
adulteration, when the use of these materials in moderation 
enhances the washing qualities of these soaps, under the 
average conditions of use. 

“It is a fine thing that university workers are free to 
publish their findings, and their work thus helps all the 
industries, but the industries themselves cannot undertake 
to supply free information either to those who will not 
employ chemists or engineers, or to patent specialists who 
may take our patents on their processes through informa- 
tion thus gained.” 


PRODUCTION OF CLEANSING AGENTS 
(Continued Page) 


mentioned purposes act in the same manner as_ the 
naphthalenesulfonic acid salts. Stable highly concentrated 
solutions of the higher alcohols and ketones soluble in 
water can only be produced with the aid of the sulfo salts 
of hydrogenated naphthalenc 


from 


Preceding 


Concentrated solutions of higher alcohols may be produced 
with the aid of salicylate of sodium in such a way that 
the salicylate will not separate in storage, but these solutions 
with a higher alcohol content are decomposed by dilution 
with water even more rapidly and completely than the solu- 
tions produced with sodium naphthalenesulphonate. The 
sensitiveness of the salicylic acid to iron also is injurious 
for many technical purposes. 

In place of the cyclohexanol mentioned above amyl alcohol 
terpineol, all other terpene alcohols and other higher alco- 
hols that are insoluble in water may be used successfully. 
The solutions produced with these alcohols possess a rela- 
tively high lathering effect on account of their ability to 
dissolve not only lipoid, but albuminous substances 
Their cleansing effect very closely resembles that of the 
fatty acid salts and they act jointly with the soaps. Prep- 
arations of this kind are very serviceable as detergents for 
the textile industry, for chemical cleansing and degreasing 
of wool, leather and hide waste, ete., but principally as a 
basis for the manufacture of boring oils and pastes, lubri- 
cants for machinery, shoe, floor, and metal polishes. Fur- 
thermore they may be used for the manufacture of prepara- 
tions for the protection of plants and the extermination of 
insects, because of the fact that they not only dissolve hydro- 
carbons, neutral fats, etc., but also phenols and other dis- 
infectants that are insoluble in water. Surfaces weakly 
repelling water are as thoroughly moistened and covered 
by them as by the soap solutions. For the same reason they 
are well suited for the manufacture of preparations-for the 
preservation of seeds and woods \s the preparations are 
easily combined with solid and liquid soaps they may also be 
used for the manufacture of solid detergents. — ; 

For instance, 1.5 kg. of dried curd soap are boiled with 
an equal quantity of a solution mixture consisting of 350 
parts sodium _tetrahydrynaphthalene-Beta-sulphonate, 650 
parts water and 500 parts of cyclohexanol. As soon as all 
constituents are completely dissolved, the mixture is poured 
into frames and permitted to harden. The result is a soap- 
like substance which can be cut and is ready for use after 
it has been kept in storage for a short time. 

Che new method for 


also 


am the manufacture of cleansing and 
emulsifying agents has been patented. (German patent 371,- 
293, March 3lst, 1921). The patent specification reads: 
1.—Method for the production of cleansing and emulsify- 
ing agents, bases for the manufacture of boring oils and 
fats, lubricating fats for machinery, shoe, floor and metal 
polishes, preservatives for seeds and woods, insect exter- 
minators, etc., characterized by the fact that the alcohols 
and ketones of higher molecular weight, which are insolu- 


ble in water, are combined with the alkali salts of the 
tetrahydronaphthalenesulfonic acids, either alone or com- 
bined with hydrocarbons, etc 2.—-Method corresponding 


with specification 1, characterized by a further addition of 


soaps or of sulfonic acid salts of the higher fatty acids.— 
Setfensieder-Zcitun 50, 16 , 


Features to Be Found on Other Pages 

Readers of the Soar Sretion may 
in our Trade Notes, 
and Washington 


find items of interest 
s well as in Patents and Trade-marks 
ind Foreign Correspondence 


Oc 


De 
the | 
secu 
adeq 
prog 
high 
has 
requ 
cleat 
econ 
obje 

T 
proc 
into 
ulti 
fort 
gro 
sati 
sati 


the 
rated 
le in 
salts 


luced 
that 
itions 
ution 
solu 
The 
rious 


‘ohol 
alco- 
fully, 
rela- 
ty to 
nces 
T the 
rep- 
s for 
sing 
as a 
ubri- 
Fur- 
ara- 
mn of 
'dro- 
dis- 
~akly 
ered 
they 
r the 
} are 
30 be 


with 

350 

650 
s all 
ured 
Oap- 
after 


and 
371. 
ads 
sify- 

and 
netal 
<ter 
hols 
¢ lu- 

the 
om- 
ding 
n of 


Is.— 


Ocroser, 1924 AMERICAN 


PERFUMER & ESSENTIAL OIL 


REVIEW 


POPULARITY OF SOAP FLAKES STEADILY GROWING 


Interesting Phases of the Development of This Branch of Our Industry; 


Must Revise Picture Advertisements, Educate Housewives in Utilization 


Developments in the adaptation of various products to 
the demands of the modern public for lightening labor and 
with have had an 
adequate Perhaps the 
progress of that industry from its primitive forms to the 
highly complicated mechanism of the modern soap producer 


through the 


securing efficiency together economy 


barometer in the soap industry. 


has been brought into being only growing 
requirements of the industrial and consuming public for 
efficiency and 


economy and less and less unsatisfactory effects upon the 


cleansing agents of greater and greater 
objects to be cleansed. 

The development of white soaps, the addition of chemical 
products making soaps more efficient, the packing of soaps 


into forms more readily and conveniently usable by the 


ultimate consumer, and finally the development of new’ 


forms of soaps to fill definite requirements, all indicate the 
growing desire of the public to be furnished with the most 
satisfactory cleansing agents in the most economical and 
satisfactory forms. 
Working Steadily Toward Improvement 
What the future holds in this regard, not even the brain 
of the most efficient of our soap chemists or the fancy of our 


But both 
the chemist and technician and the sales executive are work 


most ingenious sales managers can as yet foresee. 


ng steadily toward one end, that of furnishing the public 
with the best that can be produced and incidentally in- 
creasing the sale of soap in the steadily growing markets of 
the world 

One of the latest and one of the most rapidly growing 
levelopments in the soap industry has been the increasing use 
f flake soaps both in industrial and household practice 
The development of one company only a few years back 
has been seized up by practically every large soap manu 
facturer and not a few of the small ones. It has spread 
through the consuming public and the consuming industries 
more rapidly and with less effort on the part of the sales 
men and advertising man that almost any other soap develop 
ment of the last fifty years. Best of all, it is opening up a 
new soap field without materially injuring the steady prog 
ress of the cake soap business, although the progress of flake 
soaps has to some extent been followed by a slight decline in 
cake soap consumption. 

The wonder of the matter is that the use of flake soaps 
was not introduced in the industry and to the general public 
long before it was. Chemicals in flake form have been 
employed in industry for many years. They have been used 
successfully and economically for years in the very indus 


tries which are now the heaviest consumers of flake soaps 
nd have always been among the heaviest users of soaps, in 
ne form or another. Caustic soda in flake form has been 
known and valued by the textile industry for a long time and 
ts many advantages over the solid type, such as quickness of 
solution, completeness of solubility, uniformity of solution 
ind the like have been recognized by the trade and utilized by 
t despite the somewhat higher market price of flake caustic 
as compared with the solid type 


The same textile industry has for years utilized soap 


flakes and soap chips of its own production. Tt has purchased 


its soap in usual form and processed it in its own plants, 
recognizing that this was the only form in which the most 
effective work could be done with the minimum of effort 
and with almost absolute certainty of satisfactory results. 

The soap industry was late indeed in its “introduction” of 
flake soaps. That they have filled an actual and long exist- 
ing need is evidenced by the fact that their sale has increased 
tremendously during the few years in which they have been 
on the market by the ease with which sales organizations 
were able to introduce them. 

Beginning in the industrial plants which required flake 
or chip soaps, it was a comparatively casy matter to expand 
All that was re- 
quired was the proper presentation of the users of flake soaps 


and extend their use to the domestic field. 
to the public through advertising. Almost immediately the 
housewife realized that here was a labor saver, an efficient 
cleansing agent without the back breaking effort which at 
tended the use of the other forms of soap. Flake soaps 


“caught on” with a vengeance. Their use is steadily 
growing. 

The advantages of flake soaps in industry are not only 
They 


include economy in soap employment and reduction in costs. 


those mentioned in the earlier part of this article 


It is comparatively easy to secure the proper type of soap 
solution when the complete solubility and strength of the 
soap is a known factor. ‘There is less guess work and more 
certainty in the preparation of solutions. There is less loss 
of soap effectiveness through solubility or irregular solutions. 
And finally there is less mechanical labor required to make 
the solution of the desired strength when the material is in 
flake form and reaches the plant in that form 


Opportunities for Education 


Turning to the household advantages, the factor of 
saving of labor and saving of time to enter into the matter. 
At the 


tendency to let economy fly out of the window when the 


same time, and most unfortunately, there is a 


flake soap package comes in. There is no gainsaying the fact 


that the arduous work of the family washing is lessened 
tremendously when flake soaps are employed, and the same 


may be said of practically all of the numerous house- 


hold uses to which soap is put. 
In fact the burden of household duties generally has been 


measurably decreased by the introduction of flake soaps into 


the routine. No further testimony than that of the growing 


consumption of practically all brands of soap flakes and 


chips is necessary to clinch this fact 


Che principal drawback to the sale of such soaps and the 


, ; ! 4 . -a}] loy Sa 
main reason why they are not more generally employed is 


the fiction of their cost. It is doubtless true that 


a package 


of flake soap costs more than the same weight of soap in 


other form, but this is not the crux of the situation 


The principal difficulty which the further expansion of this 


growing end of the business must face is the undeniable fact 


that the housewife does not know how to get the maximum 
of value from her flake 


soaps. She would gladly use them 


for any purpose for which they are adaptable, but she does 
not like to see mounting bills for soap. 


The problem of the sales manager and to some extent the 
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soap technician as well, and most certainly the problem of 
the advertising copy writer is to convince the housewife 
that the cost of using soap flakes is no greater than that of 
using the more accustomed forms of soap. In bringing this 
home to the housewife, it will be necessary to teach her to 
use less soap flakes. In doing so, the sales will be expanded 
This sounds like a paradox, but it is the simple fact of the 
matter. The average housewife employs soap flakes in prob 
which 


The mill uses 


and 


ably at least thirty per cent excess. 


soap flakes carefully measures and weighs its soap 


secures a solution which will bring about the desired effect 
The housewife uses soap flakes by guess 


without waste 


and her guess, founded upon experience with cake soaps. 
produces a solution which will do the work but which wastes 
from 10 per cent to 30 per cent of the soap at the same 
time. It is only by overcoming this tendency to waste that 
the the of flake 


onstrated to the housewife. 


real economy of use soaps will be dem 

In order to overcome this waste and the misconceptions as 
to the cost which arise from it, the soap manufacturer must 
stop showing pictures of a tubful of steaming suds and-a flow 
of soap flakes into it together with the smiling countenance 
of the attractively dressed housewife. That picture had its 
value when the product was unknown and the appeal of eas 
} 


and saving of labor was the one which had to be employed 


to secure its purchase. It has long outlived its usefulness 
at this period when flake soaps and their value, together with 
their fancied expense, are so well known. In place of it let 
him substitute the conception of a measuring cup filled to a 
certain mark with soap flakes and the slogan: “This will do 


the 
In other words, it is time to substitute the notion of econ 


work of a bar of soap.” 


omy and to educate the housewife in the economy of soay 


flake employment, or there will speedily be a check upon the 


steady growth of soap flake sales. If this misconception re 
garding the product can be overcome and there is every rea 
that it the steady increase in sales wil 


son to believe can, 


not only be maintained but will even be increased 


Market Will Grow 


Che effect of the introduction of flake soaps in industrial 


plants need hardly be discussed here. The soap manufacturer 
is better aware of it than even the user for industrial pu 
poses himself. The effect upon the sales of bar soaps of its 
introduction as a household commodity, however, is worth 
consideration, Those in the vicinity of the New York mar- 
ket who were interviewed on the subject indicated that flake 
soaps had not materially cut into the sales of bar soaps as 
yet. One confessed that 


slightly since his flake soap line had been introduced, but 


his bar soap sales had declined 
would not place the blame upon the flake soaps, stating that 
other factors of competition, advertising appropriations and 
the like also entered into the question. Some others had no 
ticed a slackening in the gains in their bar soap sales which 
they traced to increasing use of flake soaps. Still others said 
there had as yet effect. All 


that a rapid growth of flake soap sales would probably af 


been no agreed, however. 
fect the bar soap market to some extent. 

probable that 
of a fraction 


in which the 


Granting that such is the case, it would seem 
what would occur would be merely a transfer 
of the bar soap business to the flake soap line 
growth of sales would probably be materially greater than 
in the older line. The effect upon any industry of improving 
its product, making it more satisfactory and at the 
time more economical and proving to the public that it was 


Same 


a better product and also more economical, could have but 
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one effect upon sales. They must increase. Such should and 
will be the course in flake soaps if the proper methods of 
manufacture, introduction and sale are employed. Progres- 
sive firms in the soap trade without doubt will follow a course 
with regard to flake soaps which will be an aid to the entire 
industry. The history of the soap industry shows that each 
improvement has been put into effect in a way which has led 
to growth. There will be no exception in the case of flake 


soaps. 


SPONTANEOUS COMBUSTION IN SOAPS 
(From Réwvue Colloides, No. 4, p. 


M. Wegner. 


powder. 


Generale les 


54.) 

On the spontaneous overheating of soap 
In a box containing 5 kilogramme packages of 
medicinal soap wrapped in paper was observed the overheat- 
ing of the contents of one package. The soap powder had 
hecome only a coherent mass. The bottom of the bag was 
completely black, and the soap had taken on the color and 
consistency of the wax from crude brown coal, but farther 
up from the bottom the mass gradually assumed more and 
more a pale color. 

On sawing the lump in two, there was found inside a 
typical cavity the walls of which were sprinkled with traces 
of unchanged powder. The cause of this combustion could 
not be determined. By chemical analysis it was found that 
a large part of the fatty acids had been changed to lactones, 
\t the same time there had occurred a perceptible change in 
the molecular weights and the ponderable equivalents of the 
fatty acids. 

Theoretically the spontaneous combustion of a dry soap 


is quite possible. Experiments have established the fact 


that dry soap powder, with oil for base, under the simple 
influence of external heat, may become heated internally to 


such a point that it loses its value (usefulness). The author 


established the fact that the possibility of spontaneous com- 


hustion is inherent in the chemical constitution of the fatty 
acids, and he surmises that the spontaneous combustion ought 
to be laid to the door of the olive oil used in the preparation 
of the soaps. 

Welter has expressed the observation that soaps poor in 
moisture, made with drying oils, or semi-drying oils, when 
their surface of contact is very large, have great tendency 
to spontaneous combustion. In the case of the soaps which 
lid not contain unsaturated fatty acids it has on the other 
hand never shown the least rise of temperature in the interior 
ot a mass. 

In order te forestall spontaneous combustion, soap manu- 
facturers make a practice of adding to chip soaps or powdered 
soaps a small quantity of zinc oxide. In the case of soaps 
mode with pure olive oil Welter has never established auto- 
combustion but every time auto-combustion occurred in a 
soap he was able to show that the olive oil had been adulter- 
ated with cotton seed oil or with another semi-drying oil. 

\ll of the experiments made with soaps poor in water, by 
the use of drying or semi-drying oils, in an atmosphere of 
oxygen, or in atmospheres of anhydrous carbon dioxide or of 
nitrogen for the purpose of determining whether the spon- 
taneous combustion was due to oxidation of some form of 
to an intramolecular change setting free of latent heat, or to 
a combination of these phenomena, were without result. 


For a Formaldehyde Potassium Soap 


Preparation of a formaldehyde potassium soap. A. Becker. 
G.P. 385,305, 23.10.21—Formaldehyde is condensed with 
saponified triglycerides, such as stearine, by heating in pres- 
ence of water to 60°. The product is stirred at 50° with 
water and potassium palmitate or stearate, with addition of 
a small quantity of borax or other alkali salt of a weak 
acid. A good lathering, non-greasing formaldehyde soap 1s 
obtained. The formaldehyde content is controlled by the 
amount of potassium palmitate or stearate added 
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NEWER METHODS IN THE SOAP INDUSTRY* 


By Dr. K. LOFFL 


tC ontinued from page 412, September, 1924.) 


Common Salt Saponification 


Common salt, according to the common knowledge, is a 
neutral salt, one may well say the best known, and if a 
superlative were chemically possible, the most stable salt. 
[here are present in it both the cathions and the anions in 
greatest strength, in addition to which the two elements, 
gdium and chlorine, are the bearers of strong acids and 
strong bases, respectively. Therefore a solution of the prob- 
lem which comes under consideration for practical purposes 
appears at first sight impossible. It is true that potassium 
and ammonia soaps may be partly transposed with common 
salt into sodium soaps. Accordingly it is possible to pre 
pare sodium soaps by neutralizing fatty acid with ammonium 
chloride and then transforming it into sodium with 


By this operation, 


soap 
the equivalent quantity of sodium salt. 
however, nothing whatever is gained, for in the first place 
sal ammoniac at the point of consumption is more expensive 
than caustic soda, and in the second place this transformation 
nder the conditions existing in a soap factory, is not even 
{0 per cent possible, and is, in case of neutral fat, even quite 
impossible. It was therefore of importance in the experiment, 
|, to shape this process as much quantitatively as ies 
ossible: 2, to bring the sal ammoniac into action 
in the process only as an intermediate reagent, so UA 
that a new addition of sal ammoniac (as this is \t 
necessary to produce caustic soda), becomes unnecessary; 3, 
to make the process as much as possible serviceable also for 
eutral fats. 


Point 1. reaching trans 


psition of fatty acids into ammonia and sodium soaps be 


Regarding An adequately far 
mes now possible in the following manner. The fatty acid 
is put into a closed kettle supplied with stirring apparatus 
ind the quantity of ammonia necessary for saturation is added 
while stirring, but at the same time common salt solution is 
idded while the entire mass is under pressure. In order to 


develop the reaction as nearly quantitatively as possible 


an excess of sal ammoniac is added, and the mass is 


stirred a little longer. Then the entire excess of ammonia 
s blown with steam, so that there may be no loss, into a 
second kettle freshly filled with fatty acid for saponification. 
The ammonium chloride-sodium chloride solution separates 
very rapidly under the pressure in the kettle, and spent ly« 
and hot soap, sharply separated, may be drawn off in succes 
sion by the bottom valve. 

For this saponification the following chemical formula is 
explanatory : 


R—COOH—NH,=R—COONH, 


R—COONH,—NaCl-=COONa—NH.C1 


Regarding Point 2.—In order to prevent the ammonia from 
tscaping from the process, i.e., from the manufacturing ap 
Paratus, and thereby avoiding losses of the ammonia as far 
& possible practically, the apparatus illustrated herewith 
(Figure 3) and the following process, were devised 


Into Kettle A fatty acid is put to the amount of more than 


*From Zeitschr. d. Fett-Ind., vel. XLIV, No. 24, 


une 12, 1994 


Deutsch, Ocl- u. 


is a solution of am- 


two-thirds of its volume. In Kettle B 
Now, through the faucet milk of lime is 


monium chloride. 
added to the ammonium chloride solution while the mass is 
being stirred. Now the circulation pump, which is connected 
at h, is put into operation, and from the Kettle A the am- 
monia developed in Kettle B is driven with the air through 
the pipes c, d, i, through the open coil a into the fatty acid 
of the Kettle A. While the air is being freed from ammonia, 
drawn off again by the 
through the pump a and the pipes d, c, i, common salt solu 


and is pump, and passes anew 
tion flows into the kettle, and in this process the reactions 
above indicated take place. Toward the end of the reaction, 
when the ammonia has becn driven over from B to A, the 
pump is stopped, and by closing the stop cock c the two 
Then the calcium 
chloride lye is pressed from Kettle B, and thereupon the 
Kettle B is filled with fatty acid, as the Kettle A had been 


filled before 


kettles are separated from each other. 


b+ FJ { 


7 


Next by opening the stop cock ¢ the pump is again started, 
in order to drive over to the Kettle B the 
monia left in the Kettle A in the settled lye, the soap mixture 
and the empty space, and there to absorb it in the fatty acid. 
A is stopped, the mix- 


remnants of am- 


Then the stirring apparatus in Kettle 
ture soon separates and is drawn off through the side faucet. 
Che ammonium chloride solution may then be acted upon by 
addition of milk of lime, as before in Kettle B, and the sa- 
ponification takes place in Kettle B in like manner as before 
in Kettle A. The process is thus a continuous one, and the 
loss of ammonia is insignificant. 

This process, then, which is known in its essential features, 
has so far never found a technical application: 

1. Because, as stated, it was not possible to transform 
fatty acids completely into ammonia soaps, without using a 
great excess of ammonia. 

2. Because the transformation of these incomplete am- 
monium soaps could not produce any neutral sodium soaps. 

3. Further also, for technical reasons, because, in working 
with ammonium soaps, a new closed boiling apparatus, pro- 
vided with a stirring machine, was made necessary. 

4. Because, even if one had decided to build such a new 
contrivance, still no usable apparatus, which, in order to be 
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economical, must do the work continuously and technically 
without loss of ammonia, had been invented. 

5. Because the soap lye emulsion was separated only im- 
perfectly. 

Finally the economic reasons were also not subject to con- 
sideration ‘at the former low alkali prices. Today these rea- 
sons no longer exist entirely, nor are they any longer decisive 
for the alkali prices are so high that they have more im- 
portance today in the soap industry than formerly. 

The ammonia salt saponification is therefore a problem 
the technical introduction of which by the soap industry is 
to be carefully weighed, especially in countries which do not 
manufacture caustic soda, or do not produce it in sufficient 
quantity. 

With this we may pass on from the raw materials, and we 
have done so in several respects, since the common salt sa- 
ponification, just described, may rather be classed as a manu- 
facturing process than under the head of raw material. The 
preparation of soap, the boiling even, is both in the nature 
as it has been carried on of old and also by the additional 
aid of the apparatus with which it is carried out, still the 
same as before. Many factories are still in the first, old, 
They boil in a simple kettle, heat by direct 
fire, in which the kettle bottom and well on to a third of the 
kettle is exposed to the fire, and tire gases play about the 
remaining two-thirds before they pass off into the chimney, 
The second stage is, the open kettle, 
direct firing, stirring with steam. In the third stage, the 
kettle is indirectly heated, and a mechanical crutching or 
stirring machine is used. But even here one is cautious and 
thoughtful, and the speed of the process is cautious and de- 


primitive stage. 


and they stir by hand. 


liberate, likened to the easy trot of a carriage horse as com- 
pared with the 100 horse power automobile. The technical 
worker in the soap industry, or the manufacturer of ap- 
paratus, I will not say which, evidently believes that the 
grandfatherly soap cannot endure a very high speed of manu- 
facture. He might become dizzy, and it might no longer 
know about all its feelings, and might forget that it needs to 
separate into two strata; this fear, however, is unfounded, 
and a modern saponification plan must be as follows: 

1. The kettle is closed, on account of the thickness of tin, 
i.e., on account of the cost of materials, gauged for not more 
than 1-114 atmospheres of pressure. 

2. It has a stirring apparatus capable of at least 80 to 
1000 revolutions per minute, which will emulsify all the 
mixture of fat and lve, 
different weights. 

3. The boiling is done only with steam, and at that best 


heterogeneous specifically of such 


oth by direct and indirect use. So tar as highly concen 
trated lye, or solid alkalies are employed, direct steam alone 
is sufficient. 

As regards the advantages of this form of apparatus I am 
able to make the following statements based upon experi- 
ments : 

\. Saponification by direct firing. Stirring by hand 
Duration of saponification: 5 hours 30 minutes. 
Degree of saponification: 92 per cent 
125M; cost of labor 
32M ; general cost of machinery computed on the assumption 


that the kettle for one boiling 


Cost of saponification: cost of firing: 


has been required for 2 days: 


SOM. 
B. Saponification with indirect firing and stirring by hand: 
Duration of saponification: 4 hours 
Degree of saponification: 95.2 per cent. 
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Costs of saponification: firing: 136M; labor: 32M: ger: 
50 M. 

C. Saponication with indirect firing, and stirring with 
emulsion-stirring 


eral expense of machinery 2 days: 


machine with high speed of  revolutiq 
machine), and closed kettle: 
Duration of saponification: 1 hour 22 minutes. 


(Taifuss-stirring 


Degree of saponificatién: 94.7 per cent. 

Costs of saponification; firing: 82 M; labor 16M; gener, 
cost of machinery: since the kettle was closed, and could ¢ 
kept under pressure, after completion of the saponification 
separation of soap and spent lye took place promptly in , 
little more than 3 hours, and therefore the drawing off of 


spent lye and soap was possible on the same day. There 


fore only half costs: 25M. 

The costs of saponification, therefore, by the three meth. 
ods are as 207, 218, 123. This means that, for a busines 
which is willing and able to keep its machinery up to stant- 
ard, the process of saponification with stirring machinery 
and closed kettle is only about half as expensive as by the 
old method. So far as the rebuilding of the kettles js pos- 
sible, which is unfortunately not the case in ordinary ket 
tles on account of their thin walls, the reconstruction of the 
appliances, today, even in Germany, is not only possible but 
profitable. 


ON THE RANCIDITY OF COCOANUT OIL 


Chemistry < Industry thus abstracts a paper on the 
“Rancidity of cocoanut oil,” by E. Boedtker, J. Pharm 
Chim., 1924, 29, 181-185: Refined and deodorized cocoanut 
oil on becoming rancid develops the odor of the crude oib 
which is probably due to the presence of higher ketones 
(cf. Haller and Lassieur, J., 1909, 719; 1910, 704, 1330). It 
is suggested that the formation of these ketones may take 
place after preliminary hydrolysis of the glycerides, by the 
interaction of a molecule of a fatty acid with a molecule of 
acetic acid derived from triacetin, assumed to be present in 
the fat in minute quantity. Carbon dioxide would be set free 
in this reaction. In order to test this hypothesis a quantity of 
refined deodorized cocoanut oil was subjected to the action 
of moulds in an atmosphere free from carbon dioxide for 
a period of 8 months, and a blank experiment with the 
same materials but without the moulds was conducted a 
the same time. The oil that had been subjected to the 
action of the moulds gave 0.726 pt. of carbon dioxide per 
thousand of oil; that in the blank test 0.344 pt. per thons- 
and. The odor of both samples was rancid, the former 
being the more pronounced. The free fatty acids (as oleic 
acid) were 0.33% and 0.61% respectively. It is considered 
that these results, while far from conclusive, lend support 
to the hypothesis outlined above. 


Factors in Autoxidation of Fats 


Some factors concerned in the autoxidation of fats. 6 
R. Greenbank and G. E. Holm. Ind. Eng. Chem. 16, 598- 
601 (1924).—The presence of H.O or H.O vapor seems 
to retard the autoxidation of fats. The formation of those 
compounds that are responsible for the tallowy odor is also 
partially prevented or retarded by the presence ol H,0 
vapor. Fatty acids act probably directly as catalysts lof 
autoxidation, through the liberation of unsaturated acids 
which are strongly catalytic. The resistance of a better lat 
to autoxidation may be increased by thorough washing 
the fat or by passing live steam through the fat, but pro 
longed heating or steam treatment will decrease its resistance 
to autoxidation—Chemical Abstracts. 


Market for Vegetable Oils in Belgium 

There was a general improvement in the vegetable 0! 

market during August. especially in soft soap consumption 

reports Samuel H Commercial Attache for the 

Department of Commerce in Brussels. Germany has agalt 
entered the market 
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FINAL ARGUMENTS IN SOAP BOYCOTT CASE 
421) 


(Continued from Page 
We never had, either individually or as an Association, any 
nference with the Rub-No-More Company We never 
passed a letter with them on the subject nor did we tele 
yhone or telegraph them. 
“When Procter & Gamble notified the wholesale grocers 
) unexpectedly under date of their circular letter of June 
25, 1920, that they intended to sell their products direct 
to the retail trade, beginning July 1, 1920, which was prac 
tically no advance notice at all and gave the wholesale 
grocers no opportunity whatever to dispose of stocks on 
hand, the wholesale grocers were anxious to know if other 


manufacturers intended to do likewise for it was a direct 
attack on the commercial lives of said grocers. 

“Accordingly several wholesale grocers visited Peet 
Brothers’ Soap Manufacturing Company and asked them 


They stated that they had no in 
tention of changing their policy of selling through the 
wholesale grocers and that they would continue to give 
the same support to the wholesale grocers as they always 
had for they recognized them as the most economical dis- 
tributing medium. This was the only conference we ever 
had with them and they never attended a meeting of our 
\ssociation or its members. We deny that we ever con- 
spired with the Peet Brothers’ Soap Manufacturing Com- 
pany to hamper, obstruct and prevent said Procter & 
Gambie Distributing Company from successfully carrying 
mit its lawful competitive policy. 


to outline their position. 


“The wholesale grocer in self defense is obliged to pur- 
chase supplies from the manufacturer whose policy is con- 
fned to wholesale dealers. It was not a question as to 
whether the wholesale grocers would handle their goods or 
not. The wholesale grocers always had handled Procter 
& Gamble’s soaps and soap products; always intended to 
handle them and never refused to do so until the Procter 
& Gamble Company had declared their intention of selling 
their products direct to the retail trade. They, the said 
Procter & Gamble Company, practically withdrew their 
products from the hands of the wholesale grocers and noti- 
fed them to that effect. The wholesale grocer had no 
choice in the matter. He could not compete with the man- 
ufacturer. It would mean a The said 
Procter & Gamble Distributing Company selected their own 
method of distribution which they had a perfect right to 
lo, and the wholesale grocers, recognizing them as com- 
petitors, merely sought the trade as aggressively as possible 
on competitive products. 

“No meetings or conferences were called by the members 
of the Missouri-Kansas Wholesale Grocers’ Association nor 
were any speeches delivered or discussions entered into or 
letters or statements exchanged among themselves urging 
cancellation of orders or refusal to purchase. Whatever 
discussion may have come up in regular business meetings 
vas merely directed toward what should be done with 
stocks on hand and whether or not the said Procter & 
Gamble Distributing Company would relieve their erstwhile 
wholesale customers of such stocks in view of the fact that 
they had notified the retail-trade of the United States to 
send all orders direct to them, thus shutting off the outlet 
lor the wholesale grocer.” 

The Peet Bros. Manufacturing Company and the Rub- 
No-More Company both denied the existence of any con- 
spiracy and said that in their dealings with grocers of 
Missouri and Kansas they had no knowledge as to whether 
t not they were members or were not members of the 
Missouri-Kansas Wholesale Grocers’ Association The 
answers of the two companies were identical. Denial is 
made of any knowledge of charges set forth in many of 
the paragraphs of the complaint. 


loss to do so. 


_ Both admit selling their products to many of the mem- 
bets of the Missouri-Kansas Wholesale Grocers’ Associa- 
ton. In that respect they aver that they sell their products 
to many wholesale grocers in the states of Missouri and 
\ansas, but are without knowledge as to whether said 
wholesale grocers are members of the association or not. 
Specific denial is made that they at any time supported, 
assisted or cooperated in any manner with the Missouri 
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FEATURES OF SOAP MATERIAL MARKET 


(Continued from Next Page) 


spot demand Sulphuric acid is slightly firmer. Other 
chemicals are quiet and unchanged 
Other Soap Materials 
Che inquiry for rosins has been good for export but rather 
restricted from the domestic consumers. At the same time, 


there has been a tendency toward higher levels owing to the 
fact that stocks have not accumulated as rapidly as is usual 
during the dull period. All grades of rosin are thus from 
25 cents to $1 per barrel higher than they were a month ago 

Starches and other soapmakers’ sundries are virtually 
unchanged. There has been a good steady demand but 
prices are not responsive to it and whiie the situation is 
characterized by considerable firmness, it lacks the added 
tone of strength which in all probability would bring about 
higher prices. Sellers anticipate more business as the sea- 
son progresses and there is every reason to believe that trad- 
ing will be more active later 


RECENT SOAP TARIFF DECISIONS 


_No. 47770.—Tatiow. Protest of the Tupman Thurlow 
Co., Inc., (New York). Merchandise invoiced as Anglo 
Extra Oleo stock, classified as oleooil and oleo  stearin 


at 1 cent per pound, is claimed dutiable as tallow at one 
half cent per pound under paragraph 701, tariff act of 1922. 

Opinion by McClelland, G. A. It appeared that tallow 
is the first natural product of rendered fats not proc 
essed beyond cooking, and that the merchandise in question 
is tallow, clearly distinguishable from oleo stearin, which 
is nearly odorless, and, the oil having been extracted, is 
hard and waxy and comes in cakes. It further appeared 
that “oleo stock” is a high grade of tallow used in soap 
making and that the merchandise in question was so used. 
It was therefore held dutiable at one-half cent per pound 
under paragraph 701, as claimed. 

No. 47772.—Soarp—AnrtTIFICIAL 
H. Shallus Co. (Baltimore). Soap in the form of artificial 
fruits covered with some material which makes it im- 
pervious to water, classified at 60 per cent ad valorem 
under paragraph 1419, tariff act of 1922, is claimed duti- 
able under paragraph 82. 

Opinion by McClelland, G. A. On the authority of Ab- 
stract 46626, paragraph 1419 was held to more specifically 
provide for the articles in question than the soap para- 
graph (82). The protests were therefore overruled. 

No. 47759.—Soap Ficures. Protest of Morris, Mann 
& Reilly (Chicago). Soap in the form of fancy figures, 
classified at 30 per cent ad valorem under paragraph 82, 
tariff act of 1922, is claimed dutiable at 15 or 20 per cent 
under paragraph 1459. 

Opinion by McClelland, G. A. On the authority of Ab- 
stract 47152 the soap figures in question were held properly 
classified under paragraph 82. 


FRuIt. Protests of F. 


Kansas Wholesale Grocers’ Association in any conspiracy, 
as charged in Paragraph Seven of said complaint. 

They state that their salesmen have at all times coop- 
erated with the salesmen of wholesale grocers and jobbers 
in Missouri and Kansas, who handle their products, in the 
sale of said products, regardless of whether such whole- 
sale grocers were members of any association or not 


Soap Freight Increase Is Denied 


The Interstate Commerce Commission has announced its 
decision in IT. & S. docket No. 2148, that carriers’ proposed 
increase in less-than-carload rating in the official classifica- 
tion on soap, n.o.i.b.n., in pails or tube, from fourth class to 
rule 26, is not justified. The proposed higher rating ap- 
peared in schedules filed originally to become effective June 
15, 1924, but was suspended until November 12 upon protest 
of John T. Stanley, Inc., soap manufacturer of New York. 
Other manufacturers of soap, who, however, do not ship 
soap in pails, also appeared at the hearing to oppose the 
proposed change in the rating. These included Procter & 
Gamble Co., William Walthe & Co., Peet Brothers Co 
Tames S. Kirk & Co. and the Globe Soap Co 
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MARKET REVIEW ON TALLOW, ETC. 


TALLOW 
ectally This 


(Written S{ Journal) 


for 


Latest 
at 


m and the undertone very strong 
York 


per Ib. delivered to buyers’ plant and is the top price 


The market is fit 


sales today of the New Extra grade were made 
9Sxce. 
on the present upward movement 
the 
steady at levels which preclude the opportunity 
ing tallow to the New York market 


at Sc. 


Values in middle west, also at western points, 


of 


are 


bring 


Greases are firm loose for good quality house 


grease and other grades are at relative prices 


ot 


The bullishness is quite pronounced with predictions of 
a 10c. market but this remains to be seen, 
October 17. 1924 


TostAs T. PERGAMENT 


GLYCERINE 
(u This 


Since September 15, the date of our last review, the chem 


ritten Specially Journal) 


ior 


ically pure demand has been very good, and the price has 


held fairly strong at 19c per Ib. in bulk. There has been 
less call for dynamite glycerine, and a consequent lack of 
interest in crude, which, no doubt, has been partly due to 
some falling off in the explosives trade, but also to pur 
American account. 


chases made abroad for 


There is no immediate prospect of any material advancé 
in the price; in fact, it is more likely to decline somewhat, 
that 
election business ought to be better in many lines, with price 


notwithstanding which we are of the opinion after 


improvements the rule 
October 14, 1924 W. A. Stoprorp, 

VEGETABLE OILS 

This 


All oils are strong and steady at present, and stocks are 


(Written Specially Journal) 


for 
comparatively small. Since our last review all prices ad 
vanced excepting olive oil foots. 

for October de 
livery, and the little oil that is available for nearby is held 
New York, 


quoting 


Cocoanut oil is practically unobtainable 


at Last sales were made at 934c 
for October Sellers 


York and 9M4c 


a premium. 


in tanks, delivery are now 


November-December at 934c New 
Coast, in tanks 
of 


Pacific 
Consumers have purchased a good deal 


cocoanut oil for January-April deliveries at slightly 


below these prices. 


During the past two weeks palm oils were very active, 


and with tallow firm further buying is expected. Offerings 


are limited mostly to future shipments from Africa, and 


there is very little available for spot or nearby arrivals. 
Crude corn oil experienced a slight setback this past 
week, but is now firm at 10c pound f. o. b. mill. The de- 
mand is fair and producers are offering only sparingly. 
Although stocks of olive oil foots are not any too large, 
there seems to be plenty available for the present demand. 
The steadiness of Italian lira has tended to hold the pri- 
mary markets comparatively high. The small demand from 


soap manufacturers lately has caused some dealers here 
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——_., 


to sacrilice their holdings. However, a better demand jg 


looked for which will undoubtedly create a higher level. 


October 14, 1924 A, H. Horner, 


INDUSTRIAL CHEMICALS 


The market has marked time since our review of a month 


azo. Contracts for alkalis have been closed in a few direc 
tions but the general sentiment in the trade is rather againgt 
the practice of early contracting this year. Mannfactvregs 
openly state that they are not anxious for contract business 
until alter election and it 10w seems likely that they will 
vithhold the formal announcement of new prices until after 
that time instance 


In a few s contracts have been signed 


but they have been with old customers who were anxions 


ty) contract. In no instance has the seller been the 


aggressor 
in securing the signatures. The spot demand has run along 


rather narrow lines. Imported caustic potash is sharply 


higher, due to increased shipment quotations and a_ steady 


(Continued on Preceding Page) 


SOAP MATERIALS 
Tallow and Grease 


New York, Special S5igc. Edible, New York, 

Yellow grease, New York, 74%c. White grease, New 

8! 1C 

New York, October 

to ¢ 6 
oO 
6 
0. 
6 
6 


Pear, per 100 Ibs..... 

Powdered, per 100 

acid, single pressed, per 

Stearic acid, double pressed, per 

Stearic acid, triple pressed, per 

Glycerine, C. P., per Ib 

Glycerine, dynamite, per lb. 

Soap lye, crude, 80 per cent, loose, per Ib.. 
Saponification, ver Ib 


| allow, 
10'4c. 
York, 
Rosin, 


Common 


SENN NOT 
muse 


Starch, 
Starch, 
Stearic 


Oils 


Cocoanut, edible, per Ib ; 
Cocoanut, Ceylon, Dom., per Ib.. 
Palm, Lagos, per Ib..... 
Palm, Niger, per lb.... 
Palm, Kernel, per Ib..... parte 
Cotton, crude, per Ib., f. 0. b. mill 
Cotton, refined, per Ib.. New York 
Soya Bean, per lb.... 

Corn, crude, per Ib.... 

Castor, No. 1, per ib.. 

Castor, No. 3, per Ib... 

Peanut, crude, per Ib.. 

Peanut, retined per Ib.. 

Olive, denatured, per gal... 

Olive Foots, prime green, per lb... 
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053%4@ 06% 
15.00 @24.00 
9.00 @11.00 
14.00 @16.0 
04%@ 05% 
044@ 05% 
077%%@ 8% 
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1.38 


Soda, Caustic, 70 per cent, per 100 Ibs 

Soda Ash, 58 per cent, per 100 Ibs 

Potash, Caustic, 88@92 per cent, 
a eee 

Potash Carbonate, 80@85 per 
Me Es 

Salt, common, fine, per ton 

Sulphuric acid, 60 degrees, per ton. 

Sulphuric acid, 66 degrees, per ton 

Borax, crystals, per lb... 

Borax, granular, per Ib.. 

Zinc Oxide, American, lead free, per Ib 


per 
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cent, per Ib. 
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